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The Worm Turns (A Reader's Conception) 
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Inspired by the Tax Collector cartoons appearing in the Public Educational Number 

a reader had an illustrator draw this reader’s conception of the coming revolt 

of the motorist, his pocket stripped, taking things into his own hands to end the un- 

just and unfair taxes assessed on motor fuel by state and federal authorities. The 
above is as it was submitted to National Petroleum News 
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Supreme Court Holds Leased Stations 
Subject to Chain Store Tax 


WASHINGTON, March 2 

HE U.S. Supreme Court to- 

day dealt Lease and Agency 

a severe blow—it may prove 
to be a knockout—in upholding 
a lower court’s decision that 
leased stations are subject to 
‘‘chain-store”’ taxes. 

It is the first decision of this 
court in which lease and agency 
and similar arrangements with 
dealers is involved. 

In a brief per curiam deci- 
sion, the Supreme Court March 
2 stated that it could find ‘‘no 
sufficient ground for disturbing 
the ruling of the district court” 
in the Gulf Refining Co. and 


Ashland Refining Co. cases in-~ 


volving the West 
“‘chain-store”’ tax law. 

The Gulf case involved 568 
of the company’s ‘‘authorized 
licensed dealer’’ (ALD) stations 
which are operated under lease 
and license arrangements, or 
were at the time of the com- 
pany’s filing suit against Tax 
Commissioner Fox. 

Involved in the Ashland case 
were 82 stations operated under 
lease and agency agreements 
which were later ‘‘modified’’ by 
verbal agreement of the parties 
so that the dealer purchased 
outright the company’s prod- 
ucts instead of on a consign- 
ment basis. 

Included in these stations 
were a number of outlets which 
were nothing more than pumps 
in front of general merchandise 
stores, restaurants and the like. 


Virginia 
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By A. M. Petty 
JN. 


N. Staff Writer 


Both Gulf and Ashland con- 
tended that they exerted no 
control over the stations in- 
volved. However, the West Vir- 
ginia attorney general, arguing 
tor Commissioner Fox, contend- 
ed that the companies exercised 
such ‘‘control’’ over the stations 
in question as to place them in 
the same status as company- 
operated stations so far as the 
tax was concerned. 

In the ALD type of operation, 
according to the Gulf brief, the 
company, having obtained a 
lease for the premises in ques- 
tion, executes with the dealer a 
license under which the dealer 
sells, and agrees to purchase, 
products of the Gulf company. 
The premises ordinarily are 
owned or under lease by the 
dealer who receives a rental 
based upon the gallons of motor 
fuel sold thereon. Where there 
is no equipment, the company’s 
equipment is installed. The 
tanks, pumps, and other equip- 
ment for retail sales and adver- 
tising signs are owned by the 
company and kept painted and 
in repair by it. 

The dealer sells upon such 
credit terms as he determines. 
He selects, pays and discharges 
his assistants and employes and 
makes minor repairs without re- 
gard to and without the knowl- 


edge of the company. The com- 
pany’s tank truck drivers are 
instructed to ‘‘suggest’’ to the 
dealer any changes in practices 
that may be helpful in increas- 
ing sales. 

The dealer’s license, carrying 
with it the contract of sale, may 
be cancelled upon 24 hours’ no- 
tice but in case of cancellation 
the company must repurchase at 
the price paid therefore any 
Gulf products in possession of 
the dealer. 


Attorneys for Ashland ar- 
gued that, in ‘“abandoning’”’ 
the lease and agency arrange- 
ments and dropping the consign- 
ment feature, the company was 
no longer exercising any control 
over the stations involved. 


F phenom nate the statutory 
three-judge federal court, 
which heard the suits brought 
by Gulf and Ashland to enjoin 
Commissioner Fox from collect- 
ing the tax on these types of sta- 
tions, concluded that the compa- 
nies were exercising sufficient 
“control” over the stations as to 
bring them within the scope of 
the “‘chain-store”’ law. 

By declining to overrule the 
lower court, the Supreme Court 
has, in effect, adopted the same 
conclusion, 


The Supreme Court’s decision 
today is another step, and per- 
haps final, in delineating the 
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status of leased stations under 
‘“chain-store”’ tax laws. 

In Fox vs. Standard Oil Co.* 
the Supreme Court upheld the 
constitutionality of the gradu- 
ated tax provision of the West 
Virginia ‘‘chain-store”’ tax law 
and also ruled that gasoline 
filling stations were ‘‘stores” 
within meaning of the law. By 
concession, in that case, control 
by the Standard of its lease and 
agency outlets in West Virginia 
and its ‘“‘vending privilege out- 
lets was admitted to be such as 
to bring them within the stat- 
ute, 


Now, the Supreme Court has, 


*National Petroleum News, Jan. 16, 
1935, carries text of the decision. 


Text of Court's Ruling 


Following is the complete text of 
the per curiam decision of the U. 5. 
Supreme Court in Gulf Refining Co, v. 
Fox (No, 442) and Ashland Refining 
Co. vs. Fox (No. 538) as read March 
2, 1936: 

“PER CURIAM—tThese suits were 
brought to restrain the enforcement of 
a statute of West Virginia known as 
the ‘Chain-Store Act,’ imposing a grad- 
uated license tax upon ‘stores,’ which 
are defined as including any mercan- 
tile establishments ‘which are owned, 
operated, maintained and/or con- 
trolled by the same person, firm, cor- 
poration, co-partnership or associa- 
tion.’ Acts of 1933, Chap. XXXVI. 


“In a companion 
sustained the constitutional validity 
of the statute and also decided that 
gasoline filling stations were ‘stores’ 
or mercantile establishments within its 


ease, this court 


purview, Fox vy. Standard Oil Com- 
pany, 294. U. S. 87. 

“There remained, in the instant 
cases, the question whether certain 


filling stations, particularly described, 
were ‘stores’ belonging to, operated, or 
controlled by the complainants respec- 
tively. 

“On the appeal to this court in the 
case of the Gulf Refining Company, it 
appeared that this question has not 
been determined by the district court 
and, on the reversal of its decree, the 
cause was remanded to the district 
court that it might consider and decide 
that issue. Fox v, Gulf Refining Com- 
pany, 295. U. S. 75. 


“The question, in the case of the 
Gulf Refining Company, related to 568 
filling stations operated under particu- 
lar arrangements with ‘authorized 
dealers’. These arrangements were evi- 
denced by a lease of the premises from 
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in effect, held that lease and 
license stations (Gulf case) and 
lease and agency stations (Ash- 
land case) are part of the 
“chain’’ and subject to the tax, 
the same as if they were com- 
pany-operated stations. 

The Supreme Court’s decision 
may prove to be a death blow 
to the lease and agency method 
of retail marketing. It probably 
will accelerate the move, al- 
ready being made by a number 
of companies, to abandon this 


type of station operation. The 
heavy taxes on units. of 


“chains,” now made applicable 
to leased stations, will impose 
extra burdens on this method of 
operations. 


on Lease and Agency 


the dealer to the company, a license by 
the company to the dealer for retail 
sale of the company’s products on the 
premises, a contract for sales by the 
company to the dealer, and various re- 
ceipts for equipment and forms of 
riders. On considering the terms and 
effect of these agreements, the district 
court, of three judges decided that 
the stations were controlled by Gulf 
Refining Company within meaning of 
the statute. 11 F. Supp. 425. 


“In the ease of Ashland Refining 
Company, the question related to 82 
filling stations. The company conceded 
that by the original leases and agency 
agreements covering these. stations, 
the dealer was made the agent of the 
company and sold its products on a 
consignment basis. But the company 
contended that, before the _ taxing 
statute was enacted, the parties had 
abandoned that arrangement and that 
the company was selling its products 
outright to dealers and was not exer- 
cising control over the stations. The 
modification of the earlier agreements 
was not in writing, but was shown by 
a stipulation of facts, 


“The district court considered the 
nature and effect of the stated modi- 
fications and decided that the stations 
were still operated and controlled by 
the company within the meaning of 
the Act. 11 F. Supp. 431. 


“Appeals have been taken directly 
to this Court. 28 U. S. C. 380. The 
questions involved are purely state 
questions with respect to the applica- 
tion of the statute to particular in- 
stances in the light of the facts dis- 
closed. On examining the record in 
each case, we find no sufficient ground 
for disturbing the ruling of the dis- 
trict court. The decrees are severally 
affirmed.” 


General Manager of Rotary 


Lift Company Dies 


DAYTON, Feb. 28.—Harry 
Brock, 40, vice-president and 
general manager of the Rotary 
Lift Co., Memphis, Tenn., died 
at a New York hospital Feb. 22 
after an illness of several 
months. Funeral services were 
held from the home of his 
parents at Dayton, Ohio, Feb. 
25. 

Mr. Brock was born in Cin- 
cinnati but spent his early 
youth in Dayton. He was grad- 
uated from Denison University 
and immediately began train- 
ing in the Army Air Service 
taking his ground work at Ohio 
State University and University 
of California. He had just been 
commissioned a lieutenant in 
1918 when the armistice was 
signed. 

Returning to Dayton Mr. 
Brock became associated with 
Joyce-Cridland Co., manufac- 
turers of oil industry equipment 
and later went with Rotary Lift. 
His duties with Rotary Lift 
took him to all parts of the 
country and brought him in 
contact with other lift manu- 
facturers as well as with the oil 
industry. 


Besides his parents he is sur- 
vived by his widow, two sons 
Jack and Bob, and two brothers 
W. Megrue and Ray M. 


Pure Oil to Build 


Combination Unit 


TOLEDO, Feb. 27.—Con- 
struction of a combination top- 
ping, cracking, and reforming 
unit here has been contracted 
for by Pure Oil Co., according to 
announcement by that company. 

The new unit will cost $750,- 
000, and will operate on Michi- 
gan crude, of which Pure has a 
relatively large production, and 


also. purchases’ considerable 
quantities from independent 
producers. The crude will 


reach the Toledo refinery via the 
new pipeline in which Sun, 
Standard of Ohio and Pure are 
interested, and which began to 
deliver crude at Detroit and To- 
ledo a short time ago, it is un- 
derstood. Pure’s unit will be 
built by the Lummus Co., New 
York engineers and contractors. 
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HE decision of the U. S. Supreme Court of 
P ataren 2 that lease and agency and lease 
“™ and license gasoline stations in West Vir- 
ginia are liable for the chain store tax in that 
state is wider in its possibilities than in its 
actual application. However, it should be studied 
by oil companies in its possible future effect on 
their own operations. 


This is the first decision of the high court in- 
volving this practice of the industry, which has 
been a controversial subject for many years. 
While the question was brought into a case be- 
fore the court several years ago in which the 
Federal Trade Commission had a part, that par- 
ticular case was decided without passing on 
the lease and agency. 


While this present decision of course applies 
only to West Virginia and while it is a supple- 
mentary ruling to the decision of the same court 
of about a year ago, in which it was held that 
the state chain-store act applied to gasoline sta- 
tions, this present ruling assumes importance 
because the court held that lease and agency 
and lease and license agreements of the two oil 


Supreme Court's Ruling on Lease and Agency 


companies in the case involved 


“control” by 
the oil company over the station’s operations. 

Other states with chain store acts, will un- 
doubtedly pattern them on the West Virginia 
statute, in order that they may assess the tax 


against stations under lease and agency and 
lease and license agreements. The court’s rul- 
ing must be studied in the light of the conten- 
tion of the federal and state authorities, in 
putting into effect their unemployment and old 
age pension acts, that operators at stations un- 
der such agreements are in effect employes of 
the oil company, likewise in view of the efforts 
of the labor unions and federal labor agencies 
to have operators at such stations declared em- 
ployes of the oil company, for labor contracting 
purposes. 

The supreme court’s decision is by no means 
a general ruling on lease and agency and simi- 
lar arrangements with dealers. “The questions 
involved are purely state questions with respect 
to the application of the statute to particular in- 
stances in the light of the facts disclosed,’’ was 
the conclusion of the opinion, which was given 
verbally. 


Some Sense to Bureaucracy at Last 


HEN a government bureau is asked by Con- 

gress to report on what it is doing, it can’t 
because it will cost too much. Would the same 
Officials at Washington have the same regard 
for industry when they ask for reports and 
would Congress also give a little heed to the 
cost of reports and investigations? 


The government bureau that has balked at 
the expense of reports is the WPA, when Con- 
gress asked it for information on each of its 
192,000 approved projects. WPA’ers said it 
would cost $200 per project, so they refused the 
information. The chances are there may be more 
of a reason than the expense in setting forth 
these reports, maybe a marshalling of the proj- 
ects in cold type would look too formidable to 
the voters, perhaps too asinine in many cases. 


But the next time government wants some- 
thing from industry we suggest it take a second 
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thought as to the expense. Congress and the 
old Federal Trade Commissions are the worst 
offenders. They have conducted investigations 
that cost the industry into millions and never 
amounted to a thing in value to anyone except 
the investigators, who got their names in the 
papers. The investigation made under the Cole 
Committee the past two years is the best, we 
would say, ever made of the industry anf the 
least expensive. It developed facts when the in- 
dustry needed them. 

It would be fine if government refused to 
call for reports and investigations that cost 
more than $200 each to each company in busi- 
ness. One oil company in 1933 had an accountant 
who got mad enough at making up figures early 
and late that he sat up a bit later one night and 
estimated that it cost his company some $350,- 
000 a year to make reports to government. WPA 
is right thrifty compared to that. 





Neatly Hidden Away is Program for U. S. 
To Promote Alcohol Motor Fuel 


WASHINGTON, March 2. 

BILL to put the federal 
A government in the _ busi- 

ness of manufacturing 
and selling ‘‘power alcohol’ and 
developing other ‘‘renewable 
sources of supply’’ for motor 
fuel has been introduced in the 
House by Congressman Lea, of 
California. 

This is the apparent purpose 
of the bill (HR-11398). Yet 
nowhere within its provisions is 
the word ‘‘alcohol’’ mentioned. 


The bill proposes establish- 
ment of a ‘‘Fuel Research Com- 
mission’ the duties of which 
are set forth in the following 
carefully - worded paragraph: 
“It shall be the duty of the 
Commission to investigate, de- 
velop and promote renewable 
sources of supply for fuel adapt- 
ed to the use of internal-com- 
bustion engines; to improve 
fuels produced from such 
sources and promote their use 
in interstate and foreign com- 
merce and in aid of such com- 
merece; and to develop bene- 
ficial uses for the byproducts re- 
sulting from the production of 
such fuels.’”’ 


That is a broad, general grant 
of power which would permit 
the commission to do just about 
whatever it thought necessary 
to develop and promote the use 
of gasoline-substitutes. 


Crude petroleum is not a “‘re- 
newable source of supply’’. So, 


the purpose of the bill is not 
to promote the use of gasoline, 
made from crude oil, oil-shale, 
coal or any other ‘‘exhaustible’’ 
source. Alcohol from fruits, 
grains, vegetables and other ag- 
ricultural crops constitutes ‘‘re- 
newable sources’’. 

The bill goes on to authorize 
the commission to construct, 
purchase or lease and operate 
“demonstration plants’? any- 
where within the continental 
United States. The commis- 
sion could also purchase mate- 
rials for such operations, or 
lease lands for the producing of 
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such materials. It could also 
buy any equipment needed. 

The commission also could 
go into the business of distrib- 
uting and selling to the public 
the ‘‘motor fuel’’ it develops. 
Authority for this is found in 
the following paragraph of the 
bill: 


“Any products produced at 


such plant or plants may be 
sold by the Commission, but 


sales shall be made 
practicable only to branches, 
departments, bureaus, offices, 
establishments, or agencies of 
the United States Government 
for official use, and under regu- 
lations to be promulgated from 
time to time by the President. 
The proceeds of all sales shall 


SO tar as 


be deposited in the revolving 
fund established under this 
Act.” 

The revolving fund, men- 


tioned above, would be a special 
account in the Treasury desig- 
nated as ‘‘Number 8055, col- 
lections, distilled spirits indus- 
try, parity payments, trust 
fund.’’ Such sum, and all sums 
received from sales, would be 
used by the commission in car- 
rying out the provisions of the 
proposed law. 


O, ALTHOUGH the bill au- 

thorizes an appropriation of 
$1,000,000 for the commission, 
the author of the bill apparently 
contemplates that it would have 
other funds besides this to op- 
erate with. 

Incidentally, the words ‘“‘dis- 
tilled spirits industry’ in the 
name of that fund is the closest 
approach to disclosing that the 
bill is apparently a move to de- 
velop ‘‘power alcohol’’ as a sub- 
stitute for gasoline. The words 
“parity payments’’, also in the 
title of the fund, give some hint 
as to possible methods of pro- 
moting the development and 
use of such gasoline substi- 
tutes. 


The bill has been referred to 
the House Interstate and For- 





eign Commerce Committee, of 
which Congressman Sam Ray- 
burn, of Texas, is chairman, 





New “Baby NIRA” 


By Teletype 


WASHINGTON, Feb. 3.— 
Congressman Healey, of Mass., 
has introduced a bill (HR 
11554) requiring all persons 
receiving a contract in excess of 
$2000 from any federal agency 
to comply with maximum hours 
and minimum wages fixed by 
the Secretary of Labor and to 
see to it that his sub-contrac- 
tors, as well as the persons 
from whom he purchases, do 
likewise. The bill is a substi- 
tute for the Walsh ‘Baby 
NIRA” bill (S 3055) by the 
Senate last session. 

Congressman Healey is chair- 
man of the sub-committee of 
the House Judiciary Committee 
appointed to study the Walsh 
bill. Unlike the Walsh bill, 
however, there is no mention in 
the Healey bill of the defunct 
NIRA codes, although the wages 
and hours prevailing in 1934 
are one of the factors to be con- 
sidered in fixing the standards. 


New York Forbids Sale 
To Drunken Drivers 


By Teletype 

NEW YORK, March 3.—The 
New York State Senate last 
night passed the McNaboe bill 
which makes it a misdemeanor 
for a service station attendant 
to sell gasoline to a drunken 
driver. The bill now goes to 
the Assembly, where it is ex- 
pected that a strenuous fight 
will be made against it. 

The bill makes no provision 
for showing how a station man 
is to determine whether the 
customer is drunk, simply stat- 
ing: 

“No proprietor, helper, as- 
sistant or attendant at any gaso- 
line station or other place where 
gasoline may be bought or pro- 
cured, shall sell or dispense or 
cause to be sold or dispensed, 
gasoline to any person who is an 
intoxicated driver or operator of 
a vehicle. A violation of the 
provisions of this section shall 
constitute a misdemeanor.”’ 

A similar bill is now before 
the Massachusetts legislature, 
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Midwestern Code To Be Considered 


For National Application 


CHICAGO, Feb. 28 


HE midwestern voluntary 
Tem is to be the basis for a 

national marketing code or 
is to be submitted to the Fed- 
eral Trade Commission for ap- 
proval as a regional code. 


Such was the decision of the 
steering committee meeting 
Feb. 27 in Chicago to consider 
reaction of the industry in the 
middle west to the code, which 
was promulgated at the general 
conference called by 12 Mid- 
Continent refiners Feb. 5 to 7 
in Chicago. 


Which course the industry’s 
latest code* will take depends 
on acceptance of the regional 
code by marketing interests 
outside the middle west. Ma- 
chinery to present the midwest- 
ern code to other sections of 
the country was set up at the 
committee meeting this week. 

The steering committee this 
week, in judging reaction of the 
industry in the middle west, 
found a sufficient number of 
marketers had approved the 
proposed code to warrant its 
presentation to the federal gov- 
ernment for approval. Before 
moving forward on a regional 
code, however, the committee 
approved sounding out national 
interests with a view to making 
the code national in scope. 

Sentiment for a national code 
came from independent refiners 
and major companies, who 
pointed to the difficult position 
of large suppliers in moving 
products into one area operat- 
ing under a code and into other 
areas without a code. 

Presentation of the code na- 
tionally is to be through a com- 
mittee of three, appointed at 
the committee meeting this 
week. Members of this commit- 
tee are C. E. Arnott, vice-presi- 
dent, Socony-Vacuum Oil Co.; 
Paul E. Hadlick, secretary, Na- 
tional Oil Marketers Associa- 
tion; and Wilmer R. Schuh, 


*National Petroleum News, Feb. 12, 
page 24-F. 
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president, National Association 
of Petroleum Retailers. 

A standing committee of 15, 
with 15 alternates, was appoint- 
ed also, as part of the future 


code machinery. The standing 
committee is to work with rep- 
resentatives of national bodies 
in attempting to extend the re- 
gional code to national scope, 
and if this is not possible then 
it is to present the code to the 
Federal Trade Commission as a 
regional code. 

The motion setting the future 
course of the proposed code fol- 
lows, as made by B. L. Ma- 
jewski, Deep Rock Oil Corp., 
and seconded by Mr. Schuh: 

“That a committee be ap- 





regional code nationally, and if 


eral Trade Commission: 


Allan Jackson 
Standard Oil Co. of Indiana 


Harry J. Kennedy 
Continental Oil Co. 


H. T. Ashton 
Socony-Vacuum Oil Co. 
Lubrite Division 


P, J. Schroeder 
Petroleum Service Co. 


W. R. McCain 

Missouri Independent Oil Men’s 
Assn. 

Roy Fisher 


Rex Kent 
Kansas Oil Men’s Association 


C. M. Boggs 


Kanotex Refining Co. 


J. Lawrence Hill 
Fred L. Brewer 


Wm. Hartman 


A. L. Stallings 
Indiana Farm Bureau 


Russell Williams 
Individual Brand Petroleum Assn. 


R. E. Christopherson 
Direct Service Oil Co. 





The Standing Committee on the Regional Code 


Following are the 15 members of the standing committee, with 
the 15 alternates, named to assist 
the proposed code is not accepted 
nationally then to present the code as a regional code to the Fed- 


Committee members and affiliations 
Major Companies 


Jobbers 


National Oil Marketers Association 


Independent Non-Integrated Refiner 


Independent Integrated Refiner 
B. L. Majewski T. M. Helling 
Deep Rock Oil Corp. El Dorado Refining Co. 
Retailer 


(All from the National Association of Petroleum Retailers) 


Co-operatives 


Individual Branded Jobber 


Trackside 


in presentation of the midwestern 


{lternates and affiliations 


Amos Ball 
Standard Oil Co. of Indiana 


S. B. Wright 


The Texas Co. 


P. E. Lakin 
Shell Petroleum Corp. 


P. D. Sweney 
Sweney Gasoline & Oil Co. 


L. J. Scheidt 
Indiana Independent Petroleum 
Assn. 


Paul Kemf 
Dixie Distributors 


O. D. Corey 
Nebraska Petroleum Marketers, Inc. 


A. E. Landsittel 
Globe Oil & Refining Co. 


W. M. Boutin 
F. L. Bosworth 


E. Chat Shanks 


J. L. Nolan 
Farmers Union Central Exchange 


B. L. Ziehler 
Producers Oil Co. 
Jobber 


Sherman Burnap 
Direct Service Oil Co. 
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pointed by the chair to be gen- 
erally representative of all fac- 
tors in the marketing of petro- 
leum products in this region to 
assist representatives of na- 
tional bodies in working the 
code prepared by this midwest- 


ern conference into a national 
marketing code: and failing 


this, in a reasonable time, the 
committee appointed by the 
chair will present this code to 
the Federal Trade Commission 
as a regional code.”’ 

That efforts be made to ex- 
tend the proposed regional code 
into a national code were ex- 
pressed verbally and in letters 
of acceptance. None of the let- 
ters of acceptance from. the 
jobber associations mentioned : 
national code. 

Letters from the Chicago, De 


troit, Kansas City, and _ 5SBt. 
Louis divisions of Socony 


Vacuum urged a national code. 
Mid-Continent Petroleum Corp. 
and the Standard Oil Co. of 
Ohio, in letters, also urged a na- 
tional code, mentioning Mr. Ar- 


nott as the 
such results. 

R. M. McNeily, president of 
the Wholesale Carlot Marketers 
Association, announced that his 
association was national in 
scope and therefore he could 
speak only on a national code. 
During March a meeting of car- 
lot marketers is to be held, he 
continued, and the code will be 
brought before such marketers 
from the middle west. 

The code, as it came out of 
the steering committee meeting, 
was altered somewhat over that 
presented to the industry after 
the Feb. 7 conference. These al- 
terations were in the clarifica- 
tion of definitions and phrases. 

Most important of the 
changes was that on “‘below cost 
selling’’ in rule 4. The sentence 
was added; ‘‘This rule does not 
prevent the meeting of competi- 
tion.”’ 

The meeting opened with the 
reading of letters of acceptance. 
Mr. Majewski then offered the 
motion, accepted unanimously, 


leader to achieve 


“that the committee express it- 
self as recognizing the senti- 
ment contained in the letters of 
response as showing that the in- 
dustry was preponderately in 
favor of a marketing code.”’ 

Another motion, also second- 
ed by Amos Ball, Standard Oil 
Co, of Indiana, was offered by 
Mr. Majewski that a subcom- 
mittee be appointed to act on 
suggestions for changes in the 
letters of response. 

The sub-committee immedi- 
ately went into session, and re- 
ported later in the day. Changes 
recommended were unanimous- 
ly accepted. 

The steering committee meet- 
ing here Feb. 27 was in accord- 
ance with procedure adopted at 
the close of the general confer- 
ence Feb. 7. This committee, 
comprising the same personnel 
as on the committee on commit- 
tees that functioned during the 
conference, was instructed to 
meet Feb. 27 to appraise the in- 
dustry’s reaction to the pro- 


posed regional code. 


1936 Sohio Stations Will Be Mostly Glass 





The 25 service stations the 
Standard Oil Co. of Ohio plans 
to build this year will use more 


glass in their design than 
heretofore. They will be of 
the glass, enamel and_ steel 
type the company has been 
building since 193 Fifteen of 
these stations are to be built 
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this spring, according to W. T. 
Holliday, president. 

Glass will be used entirely in 
the walls, except for the narrow 
red, white and blue porcelain 
enamel bands encircling base 
and roof to emphasize the hori- 
zontal sweep and curve of the 
panes. 

Exterior portions will be sus- 


pended from _ structural steel 
supports inside the buildings, 
and not visible on the outside. 
Outside illumination will be 
from concealed light troughs 
above the bands of glass. 

The Austin Co., Cleveland, en- 
gineers and builders, have the 
contract for fabricating mate- 
rial and erecting these stations. 
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The Oil Marketers’ Place in Safe Driving 
Movement is Told Ohio Association 


COLUMBUS, Feb. 26 
OW oil men can help in 
promoting highway safe- 
ty was shown by two 
speakers at the convention of 
the Ohio Petroleum Marketers 
Association here Feb. 25, 26 
and 27. The subject was ap- 
proached from different angles, 
but both speakers urged that 
all oil men promote with more 
vigor safety in driving of the 
highways. 

There are three _ factors 
which can be applied in acci- 
dent prevention work, Ralph 
Z. Moore, safety engineer, Ohio 
Department of Highways, told 
the marketers. They are engi- 
neering, enforcement and edu- 
cation. 


By engineering is meant traf- 
fic planning, road design, and 
erection of proper signs, sig- 
nals, and safety markings. By 
enforcement is meant policing 
of highways and city streets, 
thereby eliminating possibility 
of an accident by virtue of a 
law violation. 

“Education, the third fac- 
tor,’’ Mr. Moore declared, ‘“‘is 
the one in which you marketers 
can occupy a dominating posi- 


tion and is also the most im- _ 


portant factor.”’ 


“The average traffic offender 
is not a criminal, he is simply 
thoughtless, careless, and dis- 
courteous. When the average 
man gets behind a wheel he 
loses all respect for his fellows, 
and often rushes ahead to get 
some place as fast as he can 
without any reason for being 
there,’’ he explained. 

“By properly training serv- 
ice station operators in safety 
they can bring before the pub- 
lic a safety message each time 
they enter the station. With a 
carefully worked out program 
aimed at the common driving 
faults and carried out continu- 
ously, the filling station can 
soon become the safety station 
as well. 


‘“‘A safety manual should be 
prepared outlining the general 
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aims and giving definite in- 
struction as to the dissemina- 
tion of safety educational ma- 
terial. This manual should be 
followed with weekly instruc- 
tion sheets outlining the mate- 
rial to be handled that week.’’ 


In conclusion Mr. Moore 
pointed out that ‘‘the whole 
tone of the work should be 
positive and not negative. Peo- 
ple like better to be told to do 
something, for a certain bene- 
fit, rather than not to do it be- 
cause of a penalty.’ 

“Proper servicing of cars 
gives oil men the chance to help 
the motoring public,’ A. H. 
Frost, automotive engineer, So- 
cony-Vacuum Oil Co., Detroit, 
told the Ohio marketers. ‘“‘With 
more and more people driving 
cars on the highway every day, 





inn sage idl 
3, a cst ty Pog A 


* 
sence. 


Motorists stopping at Socony-Vacuum 

stations in Cleveland have a constant 

reminder of safe driving in the “Safety 

First” stitched on the attendant’s 

sleeve. It is planned to use the insig- 

nia on the uniforms of station opera- 
tors generally 


it is absolutely necessary that 
these cars be kept in condition 
to meet the every day problems 
of driving.”’ 


The public drifted into high 
speeds, Mr. Frost stated and 
oil men must do their part to 
see that the cars are kept in 
condition to meet these speeds 
with safety. 

“What good does it do to 
put certain devices on ears if 
they are not used properly?” 
he asked. “It is up to oil men 
to show motorists how they can 
get the most out of their cars, 
both in convenience of opera- 
tion and in safety. 

Mr. Frost discussed some of 
the common causes of hard 
starting, some of which also 
tend to increase gasoline con- 
sumption or contribute to un- 
due wear of moving parts. He 
showed how one service station 
man kept a customer who com- 
plained of high gasoline con- 
sumption. The service station 
operator cleaned the customers 
air filter, and told him to come 
back and tell him how it 
worked. Needless to say the 
customer was more. than 
pleased. 

A certain taxicab company 
conducted tests of gasoline 
consumption, he reported. Vari- 
ous sized cabs, equipped with 
apparatus to measure the gaso- 
line consumption accurately, 
were driven between two 
points. The tests showed that, 
when the cabs were driven 
“safely’’, the driving time be- 
tween the two points was only 
very slightly longer than when 
a “hard” drive was made. Con- 
sumption, on the other hand, 
increased rapidly on the “hard” 
drive, compared with the “‘safe’’ 
drive. The increased wear and 
tear on the car, brakes, tires, 
and so on, on the “hard” drive 
were not measured. Also, the 
safe ride was far superior from 
a traffic standpoint. 

The oil marketer can increase 
his sales of petroleum products 
by selling oil burners, Ralph 
E. Caldwell, merchandising 
counsellor, New York, repre- 
senting the Automatic Burner 
Corp., Chicago, told the Ohio 
Petroleum Marketers Associa- 
tion. 

“The public is automatic heat 
conscious. Better living condi- 
tions demand gas or fuel oil in- 
stead of coal,’’ Mr. Caldwell be- 
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lieves. ‘“‘People are willing to 
use a labor saving device even 
if it costs more.”’ 

There are between 1,000,000 
and 1,250,000 oil burners in use 
in this country, each consuming 
an average of 200,000 gallons 
of fuel oil per year, Mr. Cald- 
well said. There were 163,000 
burners sold in 1935, and more 
than 200,000 probably will be 
sold in 1936. 

“The average home owner 
prefers to buy a burner from 
someone who also supplies fuel 
oil. They are not so much in- 
terested in the burner or the 
fuel oil, but in having automat- 
ic heat,’ Mr. Caldwell stated. 
“The oil marketer cannot ex- 
pect to let a burner dealer sell 
the equipment and then expect 
to just supply the oil.”’ 

Some oil jobbers stay out of 
the burner business because of 
the necessity of building up a 
special sales organization, Mr. 
Caldwell said. “It is true that 
selling burners is a business it- 
self,’’ he added, ‘‘but some com- 
panies will give you all the help 
needed in building an organi- 
zation.”’ 

The local jobber has the 
great advantage of being inde- 
pendent and should never fail 
to impress that on the public 
in his advertising, R. M. Alder- 
man, vice president, McCann- 
Erickson, Ine., Cleveland, told 
the Ohio marketers at the last 
session of their convention. 

“About the time you _ get 
tired of seeing ‘Your local in- 
dependent merchant,’ or some 
similar phrase, in your adver- 
tising only about half your 
prospects have gotten the idea 
you are independent,’ he ex- 
plained. 

Advertising is only a sales 
tool, and can not be used as a 
last minute cure-all. If you 
have a dirty station and unin- 
terested or improperly trained 
employes, advertising will be of 
little help, he said. 

‘‘Advertising must be believe- 
able. One of the biggest mis- 
takes that can be made in ad- 
vertising your products’ or 
service is to make a statement 
that is not credible’ Mr. Alder- 
man asserted. ‘‘You should fol- 
low the same common sense 
methods in writing advertising 
that you do in other parts of 
your business.” 

The jobber should not de- 
spair if advertising does not 
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immediately increase his busi- 
ness it was stated. He should 
consider it as part of a well- 
rounded sales plan. Unless he 
does so consider it, it would be 
better not to spend the money 
on advertising, Mr. Alderman 
warned. 

Many jobbers think of adver- 
tising as a difficult job, but it 
is not if you stop regarding it 
as a shot in the dark or simply 
an attempt to match the other 
fellow, and instead plan the job 
through with the same common 
sense methods you use in other 
parts of your business, he con- 
cluded. 





Undermining of the morale 
and character of the people by 
taking away their urge to de- 
pend upon themselves is the 
biggest argument against the 
proposed social security laws 
now pending before the state 
legislature of Ohio, in the opin- 
ion of George B. Chandler, sec- 
retary, Ohio Chamber of Com- 
merce, Columbus. 

With about half the people 
dependent on the _ state, the 
other half will be so burdened 
with taxation to support them, 
business will be strangled, Mr. 
Chandler told the Ohio mar- 
keters in a brief talk. 


Gasoline Taxes Cannot Be Entirely 
Passed on, Marketers Told 


COLUMBUS, O., Feb. 25 


IL marketers are mis- 
taken if they believe their 


customers entirely pay 
the taxes on gasoline V. A. Les- 
lie, economist, American Pe- 
troleum Industries Committee 
told the Ohio Petroleum Mar- 
keters Association convention 
here today. He also reviewed 
the growth of the ‘‘gas’”’ tax in 
the country, and explained the 
work and aims of the American 
Petroleum Industries Commit- 
tee, in the matter of taxes af- 
fecting the oil industry. 

His subject was timely since 
the date was the 17th anniver- 
sary of the ‘‘gas’”’ tax. On Feb. 
25, 1919, the state of Oregon, 
first imposed a tax of a cent a 
gallon on gasoline. 





Daily Average Production, Im- 

Districts, 

Petroleum Institute Figures 
Week Ended 


Feb. 29 Feb. 22 


portant American 


Barrels Barrels 
Okla. City 131,150 150,600 
Total Okla. 499,500 523,800 
East Texas 436,600 35,700 


Total Texas 1,080,150 


California 565,000 572,100 
East of 

Rockies 2,209,700 2,207,100 
Total U.S. 2,774,700 2,779,200 
Crude Imports 75,860 109,280 
Total New 

Supply 2,850,560 2,888,480 











The facts do not show that 
marketers pass all the taxes on 
to the consumer, Mr. Leslie de- 
clared. ‘‘When a gasoline tax is 
levied, you, as marketers, are 
naturally inclined to add it to 
the price you charge for your 
product. If you do this you may 
find that your sales fall off. 
This drop may be attributed to 
several causes. 

“Your customers may buy 
their gasoline in a neighboring 
state where the tax is lower, 
they may get it from a_ boot- 
legger who is also a tax-evader, 
or they may be forced to buy 
less gasoline, owing to limited 
purchasing power. When these 
things happen your profits 
suffer.”’ 

rasoline taxes touch every 
citizen of this country, Mr. Les- 
lie brought out. Even the 
man who does not own a ¢ar is 
paying his share of them, al- 
though he probably never real- 
izes it, he said. Because the 
motor vehicle is used so exten- 
sively in the business world 
today, it is obvious that a con- 
siderable portion of the gaso- 
line and lubricating oil taxes 
are paid by consumers general- 
ly. The baker, the milk dealer, 
the merchant, and other busi- 
ness houses all incorporate the 
gasoline taxes in their cost of 
doing business, he stated. 


“State gasoline taxes have 
risen steadily since 1919,’ Mr. 
Leslie pointed out. ‘““Today they 
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range from 2 cents to 7 cents 
per gallon. The coast to coast 
average is 5.25 cents. In 1919, 
Oregon’s 1 cent tax and those of 
the three other states that im- 
mediately stepped into line 
brought in a total of $1,022,- 
514. That figure is only negli- 
gible when compared with the 
estimated collections of state 
and federal governments from 
the tax on gasoline in 1935 of 
$797,262,481—about 800 times 
what they were 15 years ago.” 

Diversion of gasoline taxes 
for other than highway pur- 
poses also continues to increase, 
Mr. Leslie said. In 1934 ap- 
proximately $100,000,000 of 
gasoline tax money was used 
for everything, from general 
governmental purposes to the 
construction of sea walls. 

Mr. Leslie said he did not be- 
lieve that there is any great 


prospect of generally lower 
taxes in the near future. Busi- 


ness conditions are improving, 
but governmental budgets are 
unbalanced, the cost of unem- 
ployment relief will continue to 
be a burden, and social security 
programs will require more 
revenue, he said. 

He urged the marketers to 
tell their customers the story of 


increasing tax burdens” and 
greater diversion of gasoline 


tax monies from highway im- 
provement to other purposes. 
“There is no better place 
than the service station to make 
the public tax conscious,” he 
said. ““Every time the motorist 
is told that the gasoline costs a 
dollar and that the other 59 
cents he pays represents the tax 
you make him more tax-con- 
scious and more inclined to join 
with us in reducing the tax bur- 
den we all share,” he concluded. 


Haskins Joins Farrell Mfg. 


CHICAGO, March 2.—Charles 
L.. Haskins resigned from Na- 
TIONAL PETROLEUM NEWS March 
1 to join the staff of Farrell 
Manufacturing Co., Joliet, Ill. 

Mr. Haskins joined the Na- 
TIONAL PETROLEUM NEWS ad- 
vertising staff nine years ago. 
In 1931 he was appointed west- 
ern manager in the Chicago 
office. 

At Farrell he will be in the 
sales and administrative de- 
partments, working under Wal- 
ter Jones, secretary of the com- 
pany. 
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Big Companies Cut Prices to Land 


Government Gasoline Business 


WASHINGTON, Feb. 29 

HE extreme lengths to which 
T ine big oil companies go to 

land the government’s gas- 
oline business is shown by the 
bids the companies have sub- 
mitted on its gasoline require- 
ments for the April-June quar- 
ter. The Treasury Procurement 
Division made the bids public 
this week. 

Tendency of bidders in the 
east anxious to land the govern- 
ment business, in the latest bids 
was to absorb cartage charges 
and sell on a tank car price 
basis. Low top price bids were 
made in connection with these 
bids, in cases below the pres- 
ent market. 

In Ohio the government was 
not offered any preferential 
prices. Bids all were on the 
basis of posted prices to large 
commercial consumers. 

Farther west, however, there 
was price cutting in the spirited 
bidding for government gallon- 
age. 

Standard Oil Co. of Indiana, 
which usually does not engage 
in price cutting tactics on gov- 
ernment business, made deep 
slashes in top price guarantees 


in its effort to get the business 


this time. Chicago is the most 
outstanding example. 

Based on the present Group 
3 market of about 6 cents on 65 
octane gasoline and a freight 
rate of 2.44 cents per gallon, 
the current Chicago market is 
8.44 cents in tank car lots to the 
open market jobbing trade. 

Standard Oil Co. of Indiana 
bid a maximum of 7.7 cents per 
gallon for 65 octane gasoline 
delivered in tank wagon lots in 
Chicago. This is 0.74 cent per 
gallon below the present laid- 
down cost of the gasoline in 
tank car lots to local jobbers. 

An interesting feature of 
Standard’s Chicago bid is that 
it offered the same price to the 
government for delivery into 
government-owned tank wag- 
ons as for gasoline delivered 
to any point in the _ district. 
Standard explains that this was 


done to avoid opening a differ- 
ent classification and to keep 
the bookkeeping from becom- 
ing complicated. 

In Chicago Standard of In- 
diana has a fourth grade of gas- 
oline, which is reputed to be a 
65 octane unleaded gasoline 
made particularly for commer- 
cial consumers. It is sold only 
from the tank wagon and brings 
a current tank wagon price of 
8 cents before taxes. Standard’s 
price is based on this special 
commercial tank wagon with 
the guaranteed top for the sec- 
ond quarter 0.3 cent below the 
current level. Other’ bidders 
based their bids on 65 octane 
commercial tank wagon but no 
one cut the top price below 8 


cents. Only two other bidders 
were below 8.5 cents. 

At Detroit, Standard of In- 
diana bid 1.5 cents under tank 
wagon but named a top price 
of 8.3 cents against a current 
tank wagon price for Red 
Crown of 10 cents. 

In eastern states most oil 
companies bid consumer tank 


car plus 0.5 cent three months 
ago. This time Colonial Bea- 
con and other Standard of New 
Jersey companies and Tide Wa- 


ter, bid the tank car level for 
tank wagon delivery at many 
places. In instances where 


bids were asked on deliveries 
to government-owned tank wag- 
ons bids of tank car less 0.25 
cent were submitted at certain 
places. 

At Philadelphia 
Oil Co. (Standard of Indiana) 
bid posted tank car price on 
date of delivery less 1 cent per 
gallon with a maximum price of 
7 cents per gallon. This is a half 
cent below current consumer 
tank car prices in this general 
area. 

At Boston Colonial Beacon 
(Standard of New Jersey) bid 
consumer tank car price less 
0.25 cent with a maximum price 
of 6.75 cents for delivery into 
government tank trucks. 

Standard Oil Co. of New Jer- 
sey bid consumer tank car price 


American 
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for tank wagon delivery of V-65 


(minimum 65-octane) gasoline 
to federal agencies in Norfolk, 
Va., during the April-June 
quarter and has guaranteed a 
maximum or top price of 7.5 
cents, which is 0.5 cent lower 
than today’s tank car price for 
Essolene. Federal agencies in 
Norfolk during the three-month 
period will require 25,500 gal- 
lons, according to estimates of 
the Treasury Procurement Di- 
vision. 


The New Jersey Standard 
also bid consumer tank car 


price for the federal tank wag- 
on gasoline business (11,900 
gallons estimated for the three 
months) in Richmond but its 
maximum price was 8 cents— 
the same as the current consum- 
er tank car posting. 

Standard Oil Co. of Louisiana 


bid consumer tank car price 
with a maximum of 8.5 cents 


for V-65 in Memphis, where it 
was estimated that the three- 
months’ gallonage will total 
11,300 gallons. This maximum 
price is the same as the cur- 
rent tank car price, 

The Texas Co. bid for Mem- 
phis consumer tank car price 
plus 0.5 cent, yet its maximum 


of 7.95 cents was lower than 
current tank car price of the 
Standard. However, this oc- 


curred several other times in 
the bidding. For instance, Tex- 
aco and Sinclair Refining Co., 
while bidding 0.5 cent above 
tank car price for Norfolk, quot- 
ed as their maximum prices 
7.65 cents and 7.5 cents, re- 
spectively. The consumer tank 
car price posted by the New 
Jersey Standard at Norfolk cur- 
rently is 8 cents. 

Gasoline is delivered to the 
government by tank wagon any- 
where the government may 
elect in the region covered by 
the bid. On small jobs deliv- 
ery may even be called for in 
steel drums, the drums picked 
up when empty. 

Minimum deliveries are speci- 
fied by some bidders but not by 
all. In Region 1 Continental 
Oil Co. and Sinclair specified 
100-gallon minimum dumps. 
These companies specified 50 
gallons as a minimum in Re- 
gion 2. In Region 3 most bid- 
ders made no restrictions. 

Most bidders do not offer a 
discount for payment within 10 
days on government business. 
This would not be very effective 


anyway since payment general- 
ly is not that prompt. Some 
agencies pay quickly. Others re- 


quire prodding — sometimes 
even to writing a cabinet of- 
ficer. 


It is reported that about 60 
per cent of the federal business 
is paid for in 30 days, most of 
it in 90 days and about 5 per 
cent may take a year to collect. 


Details of bids in some of the 
principal cities follow: 


Region 1 City Bids 


Bridgeport, Conn., 9000 Gallons 
Present Tank Wagon Price 10.5 Cents 

Bids are posted consumer tank car 
price plus 0.5 cent unless otherwise 
stated, followed by statement of maxi- 
mum price bid. Atlantic, 8.5 cents; 
Gulf (posted tank car price plus 0.5 
cent) 8.5 eents; Sinclair (posted bulk 
station tank ear price plus 0.5 cent) 
7.8 cents; Tide Water (consumer tank 
car price) 8.25 cents; Colonial Beacon 
(consumer tank car price for Esso- 
lene) 8 cents; Eastern Petroleum Co., 
sridgeport, (New York tank car price 
plus 0.75 eent) 9 cents including fed- 
eral tax; MeElligott Fuel Corp., Water- 
bury, (no flat maximum price) Platt’s 
Gilgram tank car price for area plus 
0.5 cent; American Oil Co., (posted 
tank car price) 9 cents; Socony- 
Vacuum, 8.19 cents; Richfield Oil 
Corp. of N. Y., (consumer tank car 
price plus 1 cent) 9 cents; Texaco, 
8.18 cents. 


New Haven Conn., 10,000 
Gallons 

Present Tank Wagon Price 9.5 Cents 

Bids are posted consumer tank car 
price unless otherwise stated, followed 
by maximum price bid. Connecticut 
Refining Co., (no flat maximum price) 
service station price less 3 cents; 
Colonial-Beacon (consumer tank car 
price for Essolene) 8 cents; Sinclair 
(posted bulk station tank car price 
plus 0.5 cent) 8 cents; Shell-Eastern 
(consumer tank ear price plus 0.25 
cent) 8 cents; Tide Water (consumer 
tank ear price) 8.25 cents; Atlantic, 
8.5 cents; Texaco, 8 cents; American 
(posted tank car price plus 0.5 cent) 
9 cents; Gulf (posted tank car price 
plus 0.5 cent) 8.5 cents; Socony-Vac- 
uum 8.19 cents; McElligott (no flat 
maximum price Platt’s Oilgram tank 
car price for area plus 0.25 cent; 
Richfield (consumer tank car _ price 
plus 1 cent) 9 cents, 


Baltimore, Md. 55,000 Gallons 
Present Tank Wagon Price 10 Cents 

Bids are posted consumer tank car 
price unless otherwise stated, followed 
by top price bid. Standard of N. J. 
(consumer tank car price at Balti- 
more for 65/66 octane gasoline, which 
is 0.25 cent per gallon less than for 
Essolene) 7.15 cents; American, 7.29 
cents; Sinclair (posted bulk station 
tank ear price) 7.38 cents; Shell-East- 
ern (consumer tank car price plus 
0.25 cent) 7.5 cents; Continental 
(tank wagon less maximum discount) 
8 cents; Tide Water (consumer tank 
car price) 7.75 cents; Gulf (posted 
tank ear price plus 0.5 cent) 8 cents; 





Atlantic (consumer 
plus 0.5 cent) 8 cents; Security Oil 
Co., Baltimore, (no flat price) tank 
car price plus 0.5 cent; Texaco, 7.49 
cents; Sherwood Brothers, (no posted 
price bid) 8 cents. 
Worcester, Mass., 9000 Gallons. 
Present Tank Wagon Price 10.25 Cents 
Bids are posted consumer tank car 
price plus 0.5 cent unless otherwise 
stated, followed by guaranteed maxi- 
mum, Socony-Vacuum, 7.69 cents; 
Cities Service (posted tank car price 
plus 0.5 cent) 8 cents; Pennsylvania 
Oil Co., Sommerville, Mass., (con- 
sumer tank car price plus 0.75 cent 
less 0.1 cent discount on 10,000 gal- 
lons; 0.125 cent on 20,000 gals.) 8.8 
cents; Sinclair (posted bulk station 
tank car price) 8 cents; Shell-Eastern 
(consumer tank car price plus 0.25 
cent) 7.75 cents; Tide Water (con- 
sumer tank car price) 8 cents; Atlan- 
tic, 8.25 cents; Texaco 7.94 cents; 
tulf (posted tank ear price plus 0.5 
cent) 8.25 cents. 


Boston, 123,000 Gallons 
(62a, all federal activities) 
Present Posted Tank Wagon 8.5 Cents 

Bids are posted consumer tank car 
price plus 0.5 cent unless otherwise 
stated, followed by guaranteed maxi- 
mum. Socony-Vacuum, 7.54 cents; 
Atlantic, 8 cents; Texaco, 7.68 cents; 
Richfield (consumer tank ear price 
plus 1 cent) 7.5 cents; Gulf (posted 
tank car price plus 0.5 cent) 8 cents; 
American (posted tank ear price plus 
0.5 cent) 8.5 cents; Cities Service 
(posted tank car price plus 0.5 cent) 
8 cents; Shell-Eastern (consumer tank 
car price plus 0.25 cent) 7.5 cents; 
Lincoln Oil Co., Dorchester, 9 cents; 
Jenney Mfg. Co., Boston, (consumer 
tank car price on branded gasoline 
plus 0.25 7 cents; Pennsyl- 


tank car price 


cent) 7.75 
vania Oil Co. (same as Worcester bid) 
8.8 cents; Sinclair (posted bulk sta- 
tion tank car price plus 0.5 cent) 8.5 
cents; Tide Water “(consumer tank 
car price) 7.75 cents; Richfield (con- 
sumer tank car price plus 1 cent) 8.5 
cents; Colonial-Beacon, (consumer 
tank ear price for 65/66 octane gaso- 
line) 6.97 cents. 

Boston, 12,000 Gallons 
(62b All federal activities except 
Ipswich Street post Office garage) 

Bids are posted consumer tank car 
price plus 0.5 cent unless otherwise 
stated, followed by top price bid. 
Colonial-Beacon, (consumer tank car 
price for 65/66 octane) 7 cents; Cities 
Service (posted tank car price plus 0.5 
cent) 8 cents; Lincoln Oil Co., 9 cents; 
Jenney Mfg. Co. (consumer tank car 
price for branded gasoline plus 0.25 
cent) 7.75 eents; Socony-Vacuum, 
7.69 cents; Richfield (consumer tank 
ear price plus 1 cent) 8.5 cents; Sin- 
clair (posted bulk plant tank car price 
plus 0.5 cent) 8.5 cents; Shell-Eastern 
(consumer tank car plus 0.25 cent) 
7.5 eents; Tide Water, (consumer tank 
car price) 7.75 cents; Gulf (posted 
tank car price) 8 cents; Atlantic, 8 
cents; Texaco, 7.68 cents; American 
(posted tank car price plus 0.5 cent) 
8.5 cents; Pennsylvania Oil Co. (same 
as above) 8.8 cents. 

Boston, 111,000 Gallons 
(62c for delivery into government- 
owned tank trucks from bidder's stor- 
age plant) 
Bid is followed by top price guar- 


NATIONAL PreTROLEUM News 











oe 


GO w= Hee an ww ‘Y 


a 
Po 


T- 








antee. Colonial-Beacon (consumer tank 
car price on 65/66 octane’ gaso- 
line less 0.25 cent) 6.75 cents; Texaco 
(consumer tank car price) 7.4 cents; 
American (posted tank car price plus 
1 cent) 8.5 cents; Tide Water (con- 
sumer tank car price less 0.25 cent) 
7.5 cents; Shell-Eastern (consumer 
tank car price plus 0.25 cent) 7.5 
cents; Socony-Vacuum (consumer tank 
car price) 7.5 cents; Pennsylvania Oil 
Co. (same as above) 8.8 cents; Lin- 
ecoln Oil Co. (consumer tank car price) 
8.5 cents; Jenney Mig. Co., (consumer 
tank car price on branded gasoline) 
7.5 cents, 


Jersey City, 18,000 Gallons 
Present Tank Wagon Price 10.3 Cents 
Bid is posted consumer tank car 
price plus 0.5 cent unless otherwise 
stated, followed by top price guaran- 
tee. Standard of N. J. (consumer 
tank car price for Essolene) 7.8 cents; 
Sinclair (posted bulk station tank car 
price) 7.8 cents; Shell-Eastern (con- 
sumer tank car price plus 0.25 cent) 
7.8 cents; Continental (tank wagon 
less maximum discount) 7.3 cents; 
Tide Water (consumer tank car price) 
8.05 cents; Atlantic, 8.3 cents; Tex- 
aco, 7.8 cents; Warner-Quinlan 
(Journal of Commerce N. Y. tank car 
price plus .0008 cent) 7.83 cents; 
American (posted tank car price plus 
0.5 cent) 8.8 cents; Gulf (posted tank 
ear price plus 0.5 cent) 8.3 cents; 
Esko Corp., Jersey City, (tank car 
price at Jersey City plus 0.25 cent) 
8.55 cents; Socony-Vacuum, 7.99 
cents; Richfield (consumer tank car 
price plus 0.5 cent) 7.5 cents. 
Newark, N. J., 26,000 Gallons 
Present Tank Wagon Price 10.3 Cents 
Bid is posted consumer tank car 
price plus 0.5 cent unless otherwise 
stated, followed by top price guaran- 
tee. Socony-Vacuum, 7.99 cents; 
Richfield (consumer tank car price 
plus 0.5 cent) 7.5 cents; Standard of 
N. J. (consumer tank car price for 
Essolene) 7.8 cents; Sinclair (posted 
bulk station tank car price plus 0.5 
cent) 7.8 cents; Shell-Eastern (con- 
sumer tank car price plus 0.25 cent) 
7.8 cents; Continental (tank wagon 
price less maximum discount) 7.3 
cents; Tide Water (consumer tank 
ear price) 8.05 cents; Atlantic, 8.3 
cents; Texaco, 7.8 cents; Gulf (posted 
tank car price plus 0.5 cent) 8.3 cents; 
‘Warner-Quinlan (same as Jersey City 
ibid) 7.83 cents; American (posted 
ttank car price plus 0.5 cent) 8.8 cents. 


Buffalo, N. Y., 53,000 Gallons 
Present Tank Wagon Price 9.5 Cents 

Bid is posted consumer tank car 
price plus 0.5 cent unless otherwise 
stated, followed by top price guaran- 
tee, Colonial-Beacon (consumer tank 
car price for Essolene) .25 cents; 
Terminal Petroleum Corp., Buffalo, 9 
cents; Richfield, 8.5 cents; Socony- 
Vacuum, 7.89 cents; Sinclair (posted 
bulk station tank car price plus 0.5 
cent) 8.3 cents; Tide Water (consum- 
er tank ear price) 8.75 cents; Gulf 
(posted tank ear price plus 0.5 cent) 9 
eents; Atlantic, 9 cents; Texaco, 9 
cents; Warner-Quinlan (posted service 
station price on Kollmotor less 0.035 
cent) 9.5 cents, 


Rochester, N. Y., 15,000 Gallons 
Present Tank Wagon Price 9.5 Cents 
Bid is posted consumer tank car 
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price plus 0.5 cent unless otherwise 
stated, followed by top price guaran- 
tee. Socony-Vacuum 8.69 cents; Guif 
(posted tank ear price plus 0.5 cent) 
9 cents; Colonial-Beacon (consumer 
tank car price on Essolene) 8.25 cents; 
Richfield, 8.5 cents; Sinelair (posted 
bulk station tank ear price plus 0.5 
cent) 8.3 cents; Shell-Eastern (con- 
sumer tank car price plus 0.25 cent) 
8.5 cents; Tide Water (consumer tank 
car price) 8.75 cents; Atlantic, 9 
cents; Webaco Oil Co., Webster, N. Y., 
8.75 cents: Texaco, 8.5 cents; Warner- 
Quinlan (Same as Buffalo bid) 9.5 
cents. 


New York, 304,000 Gallons 
All federal activities 
Present Tank Wagon Price 10.2 Cents 


Bid is posted consumer tank car 
price plus 0.5 cent unless otherwise 
stated, followed by top price guaran- 
tee. Colonial-Beacon (consumer tank 
ear price for Essolene) 7.75 cents; 
Richfield, 7.7 cents; Sinelair (posted 
bulk station tank car price plus 0.5 
cent) 7.75 cents; Texaco, 7.75 cents; 
Shell-Eastern (consumer tank car 
price plus 0.25 cent) 7.75 cents; Tide 
Water (consumer tank car price) 8 
cents; Paragon Oil Co. 8.5 cents; Gulf 
(posted tank car price plus 0.5 cent) 
8.25 cents; Warner-Quinlan (Journal 
of Commerce N. Y. tank ear price plus 
.0023 cents) 7.98 cents; American 
(posted tank car price plus 0.5 cent) 
8.75 eents; Socony-Vacuum, 7.79 
cents. 


New York, 29,000 Gallons 
(134b All federal activities except W. 
34th St. and Park Ave. post office 

garages) 


Bid is posted consumer tank ear 
price plus 0.5 cent unless otherwise 
stated, followed by top price guar- 
antee. First National Oil Co. (no bid 
based on posted price) 8.25 cents; 
Warner-Quinlan (Journal of Com- 
merce N. Y. tank car price plus .00238 
cents) 7.98 cents; Socony-Vacuum 
7.94 cents; American, (posted tank 
ear price plus 0.5 cent) 8.75 cents; 
Richfield, 7.7 cents; Texaco, 7.75 
cents. Gulf (posted tank car price 
plus 0.5 cent) 8.25 cents; Tide Water 
(consumer tank car price) 8 cents; 
Colonial-Beacon (consumer tank car 
price for Essolene plus 0.25 cent) 8 
cents; Shell-Eastern (consumer tank 
car price plus 0.25 cent) 7.75 cents; 
Sinelair (posted bulk station tank car 
price plus 0.5 cent) 7.75 cents; Para- 
gon Oil Co. (tank ear price plus 
“fixed and delivery charges’’), 8.5 
cents. 


New York, 225,000 Gallons 
(134c for delivery into government- 


owned tank trucks from bidder's stor- 
age plant for West 34th St. post office 


garage ) 
Bid is followed by top price guar- 
antee. Colonial-Beacon (consumer 


tank car price for Essolene less 0.25 
cent) 7.75 cents; Tide Water (con- 
sumer tank car price less 0.25 cent) 
7.75 eents; Socony-Vacuum (consum- 
er tank ear price) 7.75 cents; Rich- 
field (consumer tank car price) 7.5 
cents: Warner-Quinlan (Journal of 
Commerce N. Y. tank car price less 
.0027 cent) 7.48 cents; Texaco (con- 


lod 


sumer tank ear price) 7.5 cents; 


American (posted tank ear price 
plus 0.5 cent) 8.75 cents; Shell- 
Eastern (consumer tank ear price 
plus 0.25 cent) 7.75 cents; Paragon 
Oil Co. (tank ear price plus “fixed and 
delivery charges’’) 7.75 cents. 

New York, 50,000 Gallons 
(134d for delivery into government- 
owned tank trucks from bidders stor- 
age plant tor Park Ave, post office 

garage ) 

All bidders on Item 134e above bid 
the same prices for 134d except Ameri- 
can which quoted posted tank car 
price plus one cent. 


Brooklyn, N. Y., 93,000 Gallons 
Present Tank Wagon Price 10.2 Cents 

Bid is posted consumer tank ear 
price plus 0.5 cent unless otherwise 
stated, followed by top price guaran- 
tee. Colonial-Beacon (consumer tank 
car price for Essolene) 7.75 cents; 
First National Oil Co. (no posted price 
bid ) 8.25 ecents; Socony-Vacuum, 
7.79 cents; Richfield, 7.7 cents; Sin- 
clair (posted bulk station tank car 
price plus 0.5 cent) 7.75 cents; Shell- 
Eastern (consumer tank ear price plus 
0.25 cents) 7.75 cents; Tide Water 
(consumer tank car price) 8 cents; 
Texaco, 7.75 cents; American (posted 
tank car price plus 0.5 cent) 8.75 
cents; Gulf (posted tank car price plus 
0.5 cent) 8.25 cents; Paragon Oil Co., 
8.5 cents; Warner-Quinlan (Journal 
of Commerce N. Y. tank ear price plus 
.0023 cents) 7.98 cents; First National 
Oil Co. (no posted price bid) 7.5 cents. 


Jamaica, N. Y., 9000 Gallons 
Present Tank Wagon Price 10.2 Cents 

Bid is posted consumer tank car 
price plus 0.5 cent unless otherwise 
stated, followed by top price guaran- 
tee. First National Oil Co. (no posted 
price bid) 8.25 cents; Colonial-Beacon 
(consumer tank car price for Esso- 
lene) 7.75 cents; Sinclair (posted bulk 
station tank car price plus 0.5 cent) 
7.75 cents; Shell-Eastern (consumer 
tank ear price plus 0.25 cent) 7.75 
cents; Tide Water (consumer tank 
ear price) 8 cents; Texaco, 7.75 cents; 
American (posted tank ear price plus 
0.5 cent) 8.75 cents; Gulf (posted 
tank car price plus 0.5 cent) 8.25 
cents; Paragon Oil Co., 8.5 ‘cents; 
Warner-Quinlan (J. of C. N. Y. tank 
car price plus .0023 cents) 7.98 cents; 
Richfield, 7.7 cents; Socony-Vacuum 
(consumer tank car price plus 0.5 
cent) 7.94 cents. 
Flushing, N. Y., 15,000 Gallons 
Present Tank Wagon Price 10.2 Cents 

Same Bidders and same prices bid 
as for Jamaica. 


Pittsburgh, 9000 Gallons 
Present Tank Wagon Price 12.5 Cents 

Bid is posted consumer tank car 
price plus 0.5 cent unless otherwise 
stated, followed by top price bid. Sin- 
clair (posted bulk station tank car 
price plus 0.5 cent) 8.5 cents; Gulf 
(posted tank car price plus 0.5 cent) 
9 cents; Atlantic, 9 cents; Parmelee 
Motor Fuel Co., Pittsburgh, (Platt’s 
Oilgram low for 65 octane Western 
Pennsylvania market plus 1.5 cents) 
10 cents; Standard of Pennsylvania 
(consumer tank car price for Esso- 
lene) 8.25 cents; Socony-Vacuum, 
8.64 cents; Richfield (consumer tank 
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eent) 9.5 


price 
American (posted tank car price plus 


car plus one cents; 


0.5 cent) 8.99 cents. 

Philadelphia, 156,000 Gallons 
(182a all federal activities) 
Present Tank Wagon Price 12 Cents 

Bid is posted consumer tank cat 
price unless otherwise stated, followed 


by top. price guarantee. Sinclair 
(posted bulk station tank car price 
plus 0.5 cent) 7.8 cents; Tide Water 


(consumer tank car price) 8.25 cents; 
Gulf (posted tank car price plus 9.5 
cent) 8.5 cents; Atlantic, 8.5 cents; 
Texaco, 8 cents; Socony-Vacuum 8.4 


cents; American (posted tank car 
price) 8 cents; Richfield 7.7 cents; 
Standard of Pennsylvania (consumer 


tank for Essolene) 7.75 


cents. 


Philadelphia, 50,000 Gallons 


car price 


(182b all federal activities except 
North and West Philadelphia post 
office garages ) 

Bid is posted consumer tank car 
price plus 0.5 cent unless otherwise 


stated, followed by top price guaran- 
tee. Socony-Vacuum, 8.14 cents; 
Richfield, 7.7 cents; American (posted 
tank ear price) 8 cents; Standard of 
Pennsylvania (consumer tank = car 
price for Essolene) cents; Sin- 
clair (posted bulk station tank car 
price plus 0.5 cent) 7.8 cents; Shell- 
Eastern (consumer tank car price plus 
0.25 cent) 8 cents; Gulf (posted tank 
car price plus 0.5 cent) 8.5 cents; 
Atlantic, 8.5 cents; Texaco, 8 cents; 
Tide Water (consumer tank car price) 
8.25 cents. 


Philadelphia, 53,000 Gallons 
(182c for delivery into government- 
owned tank trucks from bidder’s stor- 
age plant, West Philadelphia post 

office garage) 

Bid is followed by top price guar- 
antee. American (posted tank car 
price less one cent) 7 cents; Texaco 
(consumer tank car price) 7.5 cents; 
Tide Water (consumer tank car price 
less 0.25 cent) 8 cents; ;Shell-Eastern 
(consumer tank car price plus 0.25 
cent) & cents; Richfield (consumer 
tank car price) 7.5 cents; Socony- 
Vacuum (consumer tank car price) 
7.25 cents; Standard of Pennsylvania 
(consumer tank car price for Essolene 
less 0.25 cent) 7.5 cents. 


Philadelphia, 53,000 Gallons 
(182d for delivery into government- 
owned tank trucks from bidder's stor- 
age plant, North Philadelphia post 

office garage) 

The bidders on Item 182e¢ bid the 
Same prices for 182d, as set out above. 


Providence, R. I., 12,000 Gallons 
Present Tank Wagon Price 8.5 Cents 

Bid is posted consumer tank ear 
price plus 0.5 cent unless otherwise 
stated, followed by top price guaran- 
tee. Colonial-Beacon (consumer tank 
car price for 65/66 octane) 7.25 cents; 
Richfield, 7.7 cents; Shell-Eastern 
(consumer tank car price plus 0.25 
cent) 7.5 cents; Gulf (posted tank car 
price plus 0.5 cent) 8 cents; F. Gil- 
bane, Inc., Pawtucket, (no flat price) 
tank car price plus 2.5 cents; Ameri- 
can (posted tank car plus 0.5 cent) 
8.5 cents; Atlantic, 8 cents; 
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Texaco, 
7.5 cents; Socony-Vacuum, (consumer 


tank ear price) 7.69 cents; Gulf (post- 
ed tank car price plus 0.5 cent) 8 
cents, 


Region 2 City Bids 


Birmingham, G-101, 9,000 


Gallons 
Tank wagon price less 2.5 cents 
(unless otherwise _ specified) with 


maximum price as indicated after each 
bidder’s name. Shell, 9 cents; Tex- 
aco, 8.47 cents; Sinclair, 8.5 cents; 
Gulf, 8.5 cents; Standard of Kentucky, 
8.5 cents. 


Jacksonville, G-101, 18,000 
Gallons 

Tank wagon price less 3 cents un- 
less otherwise specified with top price 
guarantee shown after bidder’s name. 
American Oil Co. (consumer tank 
wagon price less 3 cents) 8 cents; At 
lantic, consumer tank wagon less 3 
cents, 8.375 cents; Orange State Oil Co., 
6.8 cents; Shell, 7 cents; Sinclair, 7.33 
cents; Standard of Kentucky, 6.87 cents. 


Miami, G-101, 16,500 Gallons 

Tank wagon price less 3 cents un- 
less otherwise specified. Top price 
guarantee follows’ bidder’s name. 
American Oil Co., consumer tank wagon 
less 3 cents, 8.5 cents; Atlantic, con- 
sumer tank wagon less 3 cents, 8.375 


cents; Shaw Bros. of Florida, Inc., 
Miami, 9.37 cents; Orange’ State 
Oil Co. 8.3 cents; Shell, 8.5 cents; 


Sinclair, 8.33 cents; Standard of Ken- 
tucky, 8.37 cents. 


Atlanta, G-101, 11,400 Gallons 

Tank wagon price less 2.5 cents un- 
less otherwise specified. Top price 
guarantee follows bidder’s name. Amer- 
ican (consumer t. w. price less 3 cents) 
19.5 cents; Hood Oil Co., Atlanta, 2 
cents off service station price; Shell 
10 cents; Texaco, 8 cents; Sinclair, 
9.5 cents; Standard of Kentucky, 8.5 
cents, 


Memphis, V-65, 11,300 Gallons 

Tank ear price plus 0.5 cents un- 
less otherwise specified. Top. price 
guarantee follows bidder’s name. Lion 
Oil Sales Co., tank car price plus 0.5 
cent, 9 cents; Pan-American Pe- 
troleum Corp., 9 cents; McKinnon 
& Co., Memphis (tank car plus 2 cents) 
10.25 cents; Shell bulk depot posted 
tank car price plus 0.5 cent, 9 cents; 
Standard of Louisiana (consumer tank 
car price for Essolene) 8.5 cents; Tex- 
aco, 7.95 cents; Sinclair, bulk station 
posted tank car price plus 0.5 cent, 8.8 
cents; Gulf, 9 cents. 


Richmond, Va., V-65, 11,900 
Gallons 

Tank car price plus 0.5 cent unless 

otherwise specified. Top price guaran- 

tee follows bidder’s name. American, 


posted tank car plus 0.5 cent 8.39 
cents; Atlantic, 8.5 cents; Conti- 


nental Oil Co. (tank wagon price less 
maximum discount applicable to quan- 
tity purchased) 8.5 cents; Gulf, posted 
tank car plus 0.5 cent 8.5 cents; James 
River Oil Co., Richmond, Va., (tank car 
plus 1 cent) 9 cents; Texaco, 8.15 
cents; Sinclair, bulk station posted tank 
car price plus 0.5 cent, 8 cents; Stand- 
ard of New Jersey (consumer tank 
car price for Essolene) 8 cents. 





Norfolk, Va., V-65, 25,500 
Gallons 


Tank car price plus 0.5 cents unless 
otherwise specified. Top price guaran- 
tee follows bidder’s name. American, 
posted tank car plus 0.5 cent 7.74 
cents; Continental (tank wagon less 
maximum discount) 8 cents; Gulf, post- 
ed tank car plus 0.5 cent 8 cents; Colon 
ial Oil Co., Norfolk, 10 cents (including 
1 cent federal tax); James River Oil 
Co. (official tank car plus 1.5 cents) 
9 cents; Texaco, posted tank car plus 
0.5 cent, 7.65 cents; Sinclair, bulk sta- 
tion posted tank car price plus 0.5 cent, 
7.5 cents; and Standard of New Jersey 
(consumer tank car price for Essolene) 
7.5 cents. 


Region 3 City Bids 


Chicago (5a) 238,000 Gallons 
Present Tank Wagon Price 10.5 Cents 
Bid is tank wagon price less 2 cents 


unless otherwise stated, with top 
prices guarantee as indicated after 
bidder’s name. Texaco, 9.8 cents; 


Indiana Standard, tank wagon on com- 
mercial gasoline, no discount, 7.7 
cents; Sinclair (tank wagon price) 8 
cents; Cities Service (tank wagon price 
less maximum discount) 8.5 cents; 
Phillips, 19.8 cents; Deep Rock Oil 
Corp. (tank wagon price on commer- 
cial 65-octane) 10 cents; Jewett and 
Sowers, Chicago, 8.4 cents; Wells Pe- 


troleum Co., Chicago. (posted tank 
wagon on commercial 65-octane 
minimum gasoline) 10 cents; High 
Test Oil Ce., Chicago, CCaEC. 
low for U. S. Motor 63-70 oc- 
tane date of delivery less 0.25 cent 
plus freight from Group 3 Oklahoma 


2.44 cents plus 0.75 cent for handling 


and delivery) 9.44 cents; Shell, 10 
cents. 
CHICAGO (5b), (all federal busi- 


ness except Congress Street Post Office 
Garage). 22,000 gallons. Except for 
Jewett and Sowers who did not bid 
on this item, bidders and prices were 
same as on above item. 

CHICAGO (5c), (for delivery into 
government owned tank trucks from 
bidder’s storage plant). 216,000 gal- 
lons. Tank wagon less 2 cents unless 
otherwise stated, followed by top price 
guarantee, Texaco, 9.8 cents: Indi- 
ana Standard, tank wagon on commer- 
cial gasoline, no discount, 7.7 cents; 
Cities Service (tank wagon price less 
maximum discount) 8.5 cents; Jewett 
& Sowers, 8.9 cents; Wells Petroleum 
Co., Chicago (posted tank wagon on 
commercial 65-octane minimum  gaso- 
line less 0.25 cent) 9.75 cents; High 
Test Oil Co. (Chicago Journal of Com- 
merce low for U. S. Motor 63-70 oc- 
tane date of delivery less 0.25 cent plus 
freight from Group 3 Oklahoma 2.44 
cents plus 0.25 cent for handling) 8.94 
cents, 

Indianapolis, 21,200 Gallons 
Present Tank Wagon Price 12.9 Cents 

Bid is tank wagon less 1.5 cents 
unless otherwise stated, followed by 
top price guarantee. Texaco, 11.2 
cents; Gulf, 11.4 cents; Indiana Stand- 
ard, 11 cents; Socony-Vacuum, 11.4 
cents; Sinclair, 10.9 cents; Mid-Con- 
tinent, 11.4 cents; Phillips, 11.4 cents: 
Ohio Oil Co., 11.3 cents; Crystal Flash 
Petroleum Corporation, Indianapolis, 
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(Maximum price based on Platt’s Oil- 
gram, but no invoice price given) 
9.95 cents; Shell, 11.4 cents. 


Des Moines (92a) 10,000 
Gallons 


Present Tank Wagon Price 11.8 Cents 

Tank wagon price less 1.5 cents un- 
less otherwise stated, followed by top 
price guarantee. Texaco, 10.1 cents; 
Indiana Standard, 10.1 cents; Socony- 
Vacuum, 10.3 cents; Sinelair, 9.9 
cents; Mid-Continent, 10.5 cents: 
Cities Service (tank wagon less maxi- 
mum discount) 10.3 cents; Phillips, 
10.3 cents; Deep Rock, 10.3 cents; 
Skelly, 10.3 cents; L. L. Coryell Corp. 
(‘‘eost plus freight to each city where 
bid submitted’) 9.24 cents; Weber 
Oil Co., Des Moines (tank wagon price 
less 1.6 cents) 10.2 cents; Cushman- 
Wilson Oil Co., Des Moines, 12.875 
cents; Dutch Mill Oil Co., Knoxville 
(no posted price bid) 11.3 cents; Su- 
perior Oil Co., Des Moines (tank 
wagon price less 2.135 cents) 10.25 
cents; Shell, 10.3 cents. 


Louisville (119a) 14,000 
Gallons 


Present Tank Wagon Price 13 Cents 

Bid is tank wagon less 3 cents un- 
less otherwise stated, followed by top 
price guarantee. Texaco, 10 cents; 
Gulf, 10 cents; Mid-Continent (tank 
wagon less 1.5 cents) 10 cents; Ohio 
Oil Co. (tank wagon less 2 cents) 
11.25 cents; Standard of Kentucky, 10 
cents; Stoll Oil Refining Co., Louis- 
ville, 10 cents; Shell, 10 cents; Su- 
perior Petroleum Co., Louisville, 
(tank wagon price less 4.755 cents) 
10.245 cents. 


Grand Rapids, Mich., (179a) 
9300 Gallons 

Present Tank Wagon Price 12.4 Cents 

Bid is tank wagon price less 1.5 
cents unless otherwise stated, followed 
by guaranteed top price. Texaco, 10.7 
cents; Gulf, 10.9 cents; Indiana 
Standard, 10.8 cents; Socony-Vacuum, 
10.9 cents; Sinclair, 10.4 cents; Cities 
Service (tank wagon less maximum 
discount) 10.9 cents; Naph-Sol Refin- 
ing Co., Muskegon (flat price only) 
10.9 cents; Hickok Oil Corporation, 
Toledo, 10.9 cents; Crystal Flash Pe- 
troleum Corporation, (no posted price 
invoice bid) 10.45c; Shell, 11.9 cents. 


Detroit, Mich. (189a) 78,000 
Gallons 
Present Tank Wagon Price 10 Cents 
Bid is tank wagon price less 1.5 
unless otherwise stated, followed by 
top price guarantee. Texaco, 10.8 
cents; Gulf, 11 cents; Indiana Stand- 
ard, 8.3 cents; Socony-Vacuum, 11 
cents; Sinclair, 8.5 cents; Cities Serv- 
ice, 10.9 cents; Hickok, 11 cents; Red 
Indian Oil Co., Detroit, 9.6 cents; 
Shell, 12 cents. 


Minneapolis, Minn., (209a) 
31,900 Gallons 

Present Tank Wagon Price 12.8 Cents 

Bid is tank wagon price less 1.5 
cents unless otherwise stated, followed 
by guaranteed top price. The Texas 
Co., 10.7 cents; Indiana Standard, 10.6 
cents; Socony-Vacuum, 10.9 cents; 
Sinclair, 10.5 cents; Cities Service 
(tank wagon less maximum discount) 
10.9 cents; Phillips, 10.9 cents; Deep 
Rock, 10.9 cents; Skelly, 10.9 cents; 
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Barnsdall, 10.9 cents; Coryell (‘cost 
plus freight’) 9.84 cents; MeGlynn 
Oil Co., Minneapolis, (C.J.C. low 63- 
70 octane plus freight and inspection 
2.9 cents plus 0.5 cent for delivery 
and handling) 9.9 cents; Western Oil 
& Fuel Co., Minneapolis, (C.J.C. low 
63-70 octane plus 2.838 cents freight 
plus 1 cent handling charge on over 
200 gallons and/or plus 2 cents for 
delivery of less than 200 gallons) 
10.463 and 11.463 cents; Globe Oil & 
Refining Co., 10.9 cents; Blau Oil’s. 
Inc., Minneapolis (tank wagon price 
less earned discount) 11.25 cents; 
Radke Independent Oil Co., (no posted 
price bid) 12.7 cents; Monark Petro- 
leum Corp., Minneapolis (tank wagon 
less 2.52 cents) 10.5 cents; Petroleum 
Service Co., Minneapolis (second 
bracket, low figure of C.J.C., plus 
freight and handling) 12.325 cents; 
Shell, 10.9 cents. 


St. Paul, (209b) 18,400 Gallons 


Present Tank Wagon Price 12.8 cents 
All bidders on Minneapolis item bid 
same prices for St. Paul. In addition, 
Atlas Gas & Oil Co., St. Paul, bid 
tank wagon price less earned discounts 
with a maximum price of 11.9 cents. 
Kansas City (224a) 25,500 
Gallons 
Present Tank Wagon Price 11.4 Cents 
Bid is tank wagon price less 1.5 
cents unless otherwise stated, followed 
by top price guarantee. Texaco, 9.7 
cents; Indiana Standard, 9.3 cents; 
Socony-Vacuum, 9.5 cents; Sinclair, 
9.2 cents; Mid-Continent, 10 cents; 
Cities Service (tank wagon less maxi- 
mum discount) 9%.9 cents; Phillips, 
9.9 cents; Skelly, 9.9 cents; J. E. 
Wyatt, Kansas City (posted tank wag- 
on price) 9.2 cents; Coryell (‘‘eost 
plus freight’’) 8.75 cents; Shell, 9.9 
cents. 


St. Louis (230a) 54,000 Gallons 
Present Tank Wagon Price 11.7 Cents 

Bid is tank wagon price less 1.5 
cents unless otherwise stated, followed 
by top price guarantee. Texaco, 10 
cents; Indiana Standard, 9.9 cents; 


-Independent Oil Co., St. Louis, 10.2 


cents; Socony-Vacuum, 10.2 cents; 
Sinclair, 9.7 cents; Cities Service 
(tank wagon price less maximum dis- 
count) 10.2 cents; Phillips, 10.2 cents; 
Deep Rock, 10.2 cents; Mississippi 
Valley Oil & Gasoline Co., (tank 
wagon less 2.75 cents), 8.95 cents; 
Coryell (‘‘cost plus freight ete.’’), 9.05 
cents; Fuel Oil Co. of St. Louis, 10.2 
cents; Eagle Petroleum Co., St, Louis, 
(C.J.C. on third grade plus freizht 
plus 0.9 cents) no maximum price; 
Power Oil Co., St. Louis, (no posted 
price bid) 9.6 cents; Porter Oil Re- 
fining Co., St. Louis, (C.J.C. tank car 
price on 63-70 octane plus 3.5 cents) 
9.5 eents; Rambler Oil Co. (Stand- 
ard Oil’s tank wagon prices in St. 
Louis ‘‘less $.063 on regular grade’’) 
no maximum price bid; Shell, 10.2 
cents; Stelk Oil Co., St. Louis (tank 
wagon price) 10.575 cents; Liberty 
Bell Oil Co., St. Louis, 10.2 cents. 


Omaha (266a) 14,900 Gallons 


Present Tank Wagon Price 12.4 Cents 

Bid is tank wagon price less 1.5 
cents unless otherwise stated, followed 
by top price guarantee. Texaco, 10.9 
cents; Socony-Vacuum, 10.9 cents; 


Sinclair, 10.4 cents; Phillips, 10.9 
cents; Deep Rock, 10.9 cents; Skelly, 
10.9 cents; Barnsdall (tank wagon 
less 1.5 cents on 1000 gallons or 
more) 10.9 eents; Standard of 
Nebraska, 10.9 cents; Coryell (‘‘eost 
plus freight’’) 9.24 cents; Milder Oil 
Co., Omaha (tank car price plus one 
cent plus freight) 9.1775 cents; Shell. 
10.9 cents, 
Toledo (305a) 15,200 Gallons 
Present Tank Wagon Price 12.5 Cents 

Bid is tank wagon less 2.5 cents 
unless otherwise stated, followed by 
top price guarantee. Gulf, 10 cents; 
Standard of Ohio, 10 cents; Socony- 
Vacuum, 10 cents; Sinclair, 10 cents; 
Cities Service (tank wagon less dis- 
count) 10 cents; Ohio Oil Co., 10 
cents; Hickok, 10 cents; Shell, 10 
cents. 

Cleveland (311a) 35,900 

Gallons 

Present Tank Wagon Price 12.5 Cents 

Bid is tank wagon price less 2.5 
cents unless otherwise stated, followed 
by top price guarantee. Texas Dis- 
tributing Co., 10 cents; Columbia Re- 
fining Co., Cleveland, 10 cents; 
Socony-Vacuum, 10 cents; Sinelair, 10 
cents; Cities Service (tank wagon less 
discount), 10 cents; Gulf, 10 cents; 
Ohio Standard, 10 cents; Hickok, 14 
cents; American Oil Co. (consumer 
tank wagon prices less 2.5 cents) 9.9 
cents; Capitol Refining Co., Cleveland 
(tank car price at Cleveland plus 1 
cent) no maximum price; R. P. 
Beardslee, Cleveland (Standard of 
Ohio tank wagon price less 5.01 cents) 
no maximum price; Shell, 10 cents. 


Cincinnati (835a) 36,400 
Gallons 

Present Tank Wagon Price 12.5 Cents 

Bid is tank wagon price less 3 cents 
unless otherwise stated, followed by 
top price guarantee, Texas Distrib 
uting Co., 9.5 cents; Gulf, 10 cents; 
Standard of Ohio, 10 cents (but to be 
9.5 cents so long as the 3-cent dis- 
count prevails) ; Socony-Vacuum 
(tank wagon less 2.5 cents) 10 cents; 
Sinclair (tank wagon less 2.5 cents) 
10 cents; Cities Service (tank wagon 
less discount) 10 cents; Ohio Oil Co., 
(tank wagon less 2.5 cents) 10 cents; 
Stoll Refining Co., 9.5 cents; Hall- 
Ratterman Oil Co., Cincinnati (no 
posted price bid) 9.5 cents; Tresler 
Oil Co., 9.5 cents; Full Measure Gas 
Co., Cincinnati (Standard of Ohio 
posted service station price on X70 
less 4 cents) 13 cents; Shell, 9.5 cents. 


Columbus (338a) 16,000 
Gallons 

Present Tank Wagon Price 12 Cents 

Bid is tank wagon price less 2.5 
cents unless otherwise stated, followed 
by top price guarantee. Texas, 10 
cents; Standard of Ohio, 10 cents; 
Socony-Vacuum, 10 cents; Sinclair, 
9.5 cents; Cities Service (tank wagon 
less discount) 10 cents; Ohio Oil Co., 
10 cents; Popular Oil Co., Columbus 
(Standard of Ohio’s’ posted tank 
wagon price on X70 less 1.5 cents for 
1000 gallons and 2.5 cents for 10,000 
or more} no maximum price; Shell, 
10 cents. (Note: In their bids, Ohio 
Oil and Hickok specified that invoice 
price based on tank wagon less dis- 


23 





count should not fall below tank 
price. ) 

Milwaukee (431a) 26,700 

Gallons 

Present Tank Wagon Price 10.8 Cents 

Bid is tank wagon price less 1.5 
cents unless otherwise stated, followed 
by top price guarantee, Texaco, 10.6 
cents; Indiana Standard, 9.1 cents; 
Wadhams Oil Co., 10.8 cents; Sinclair, 
8.7 cents; Cities Service, Milwaukee 
(tank wagon less maximum discount) 
10.8 cents and Cities Service, Chicago 
(tank wagon less discount) 9.3 cents 
(note—these were two separate bids) ; 
Deep Rock, 10.8 cents; Barnsdall, 10.8 
cents; Pate Oil Co., Milwaukee (tank 
wagon price less quantity discount) 
10.8 cents; Coryell (‘‘cost plus freight 


car 


ete.’’) 9.67 cents; North Side Coal 
and Oil Co., Milwaukee (no _ posted 
price bid) 9.3 cents; Callaway Fuel 


Co., Milwaukee (tank wagon price less 
1.5 cents on 1000 gallons or more) 
11.8 cents; Shell, 10.8 cents. 


Tax Rules Out March 9 
WASHINGTON, 
The Internal 


March 3.— 
Revenue Bureau 





has now set a definite date— 
March 9—for issuance of its 
long-awaited rules and regula- 
tions on the federal payroll tax, 
which became effective Jan. 1 
under the unemployment-com- 
pensation provisions of the fed- 
eral social security law. 


Douglass Campbell Leaves 
Pocahontas Oil Corp. 


CLEVELAND, March 2.— 
Resignation of Douglass S. 
Campbell from the presidency 
of the Pocahontas Oil Corp. here 
marks the retirement of an ex- 


ecutive whose often unique 
ideas and aggressive policies 
helped build this marketing 


company from nothing 15 years 
ago to one whose gallonage to- 
day ranks eighth in Ohio, with 





Know Your Own Industry 


HE most practical manner 
Tin which the public relations 

of the oil industry can be 
improved is to have every oil 
man who comes in contact in 
any way with the public—and 
that means all of us—able to 
answer questions impromptu 
and to give information con- 
cerning the oil industry accur- 
ately and intelligently. 





Particularly with oil com- 
pany salesmen and station op- 
erators, if these men could use 
the thousands of opportunities 
they have each day—and op- 
portunities their customers 
make in many cases—to inform 
them on the oil industry, the 
public would soon come to have 
a far better knowledge of the 
scope and nature of operations 
of this industry. 





The questions below are 
given to test your general 


knowledge concerning the in- 
dustry. They are all taken from 
the Public Educational Number 
of NATIONAL PETROLEUM NEWS 
and the answers, as given on 
page 70 of this issue, are all 
contained in that number. 


See how many of these ques- 
tions you can answer. Then 





have your salesmen and station 
operators try them. A great 
deal more detailed information 
on all the points discussed in 
the following questions is to be 
found in the Public Educational 
Number. 

1—What is octane number? 

2—What does the landown- 
er receive from the discovery 
of oil on his land? 

3—How did the state 
line tax start? 

4—-Does the sales tax apply 
on gasoline purchases? 

5—Would the farmer gain if 
it were made compulsory to 
blend alcohol made from farm 
products with gasoline to sell 
as motor fuel? 

6—What is meant by the 
statement that petroleum prod- 
ucts are relatively the lowest in 
prices of all commodities. 

7—How did gasoline service 
stations start? 

8—Do crude oils differ as 
they are found in the ground? 

9—What is the interstate oil 
compact? 

10—How much business does 
the oil industry give the rail- 
roads? 
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-per day from each station. 


the company operating only in 
Greater Cleveland. 


Mr. Campbell, who remains 
on the board of directors, be- 
came president in 1930 upon the 
death of the company’s founder 
and organizer, Capt. T. E. Min- 
shall. Organized in 1921, the 
company leased a small piece 
of land on a railroad for $50 
per month rental, and sold 89 
gallons the opening day from its 
first service station. 

In 1927 gallonage had been 
built up to an average of 700 
To- 
day the company has 150 serv- 
ice stations in Greater Cleve- 
Jand and a modern blending 
plant with 70,000 gallons stor- 
age capacity. In 1935 gallon- 
age was raised to its peak with 
the introduction of solvenized 
gasoline and motor oil. Its 
trade name, Blue Flash, is fa- 
miliar to motorists in this city. 


Mr. Campbell is well known 
for his many activities outside 
the company. He was for five 
years president of the Cleve- 
land Club which, incidentally, 
he built up from bankruptcy 
several years ago to a going 
concern of 800 members. He 
is on the board of trustees of 
the Musical Arts Association 
which supports the Cleveland 
Symphony Orchestra, a member 
of the Rotary and Hermit 
clubs, and his trophy, the Doug- 
lass S. Campbell cup, is com- 
peted for annually in football 
by four Cleveland and nearby 
universities. 

Mr. Campbell will devote his 
time to other interests. 





*Hot”’ Oil Investigated 
By Teletype 


WASHINGTON, March 3.— 
Secretary Ickes announced to- 
day that, acting upon petition of 
the Independent Petroleum As- 
sociation of America, he was or- 
dering an_ investigation of 
charges that “thot” oil is being 
shipped out of the Rodessa field 
in Louisiana. Whether he will 
take any action or not, Ickes 
said, will depend on what is 
brought out by the investiga- 
tion. He could not say whether 
it would result in the establish- 
ment of another Federal Tend- 
er Board for the Rodessa field. 
He declined to reveal who is in 
charge of the investigation. 
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Warner-Quinlan Stations Will Not 


Serve Intoxicated Drivers 


NEW YORK, Feb. 19.—‘‘No 
intoxicated driver will be served 
at this station. 

“This is not only good public 
policy but also good business 
policy.” 

The above message to the 
public, in poster size, is on dis- 
play at all service stations of the 
Warner-Quinlan Co. in New 
York. In carrying out the order, 
much is left to the discretion of 
the station operator. The follow- 
ing letter outlining the com- 
pany’s policy has been made 
public by L. V. Nicholas, presi- 
dent: 

“Warner-Quinlan are not pos- 
ing as reformers, temperance 
exhorters or moralists; we are 
not opposed to the use of liquor 
and, so far as I, personally, am 
concerned, I was an ardent and 
open advocate for the repeal of 
the Volstead Act. 

‘“‘But—the intoxicated driver 
is a public menace; he jeopard- 
izes the lives and safety of our 
wives, our children, our friends, 
as well as our own, and public 
safety demands that we do 
everything in our power to sup- 
press and discourage intoxicated 
driving. 

“In posting these signs and in 
asking you to enforce the ob- 
servance of these rules, we are 
not asking you to be hard- 
boiled, dictatorial, or aggres- 
sively unpleasant;—quite to the 
contrary, I want you to be diplo- 
matic, kindly, but firm. 

“The average intoxicated 
driver is, at heart, a very decent 
sort of person,—temporarily ir- 
responsible—who will listen to 
friendly advice, and when he 
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sobers up will appreciate what 
you tried to do for him. 

“If, in dealing with an intoxi- 
cated driver, you go up against 
the exceptional case where you 
meet with abuse and a belliger- 
ent, aggressive attitude, stand 
your ground firmly, but quietly; 
do not meet abuse with abuse, 
and do not permit yourself to be 
drawn into personal physical 
encounters; in other words, use 
your head, consider the source, 
and keep your feet on the 
ground. You men on the job are 
all sober and intelligent and you 
need no detailed instruction 
from me as to how to handle 


Stations of the Warner-Quinlan Co, in 

New York now display prominently 

by signs, the notice that intoxicated 

drivers will not be so!d gasoline, This 

station is identified as the one where 

the episode took place which is re- 
counted below 


these situations—J leave it to 
you and your good common- 
sense. 

‘“Let’s remember this: I am 
not taking this step and publicly 
posting these instructions with- 
out first having given the matter 
careful thought and considera- 
tion and, I believe, instead of 
losing friends and customers, 
we will gain new friends and 
new customers; in other 
words, our position is good busi- 
ness as well as sound public 
policy.”’ 


Maybe the Station Man ““Outsmarted’ 


The Smart New 


The following is an article from 

a recent issue of the New York 

World-Telegram describing the 

visit to a Warner-Quinlan station 

of one of its reporters who pre- 
tended to be intoxicated. 
By ELLIOTT ARNOLD 
World-Telegram Staff Writer 

An automobile raced into a 
downtown Warner-Quinlan Co. 
gas station. The driver jammed 
cn his brakes and stopped the 
car as no sober man would. 

“Good morning,” he _hic- 
cupped cheerfully. 

The attendant looked at him. 
The driver wet his lips and 
smiled in silly fashion. He 
fumbled with the door catch 
and finally opened it. He poured 


York Reporter 


himself out of the seat. He held 
onto the door handle and 
hoisted himself erect. 

The attendant shook his head 
in sympathy. It was so early in 
the morning. 

“Give me one gallon of your 
very best gas,’ the driver 
mumbled. 

A few feet away was a large 
sign. It announced :—‘‘No intox- 
icated driver will be served at 
this station.”’ 

The Warner-Quinlan Co. of- 
ficials explained yesterday that 
‘our attendants will use their 
discretion. They will just say 
they are sorry but they can’t 
sell the driver any gas. Then 
they will deliver a_ lecture 





against the perils of driving 
while intoxicated.”’ 


The driver braced himself 
and waited for the _ lecture. 
Something about why does a 


young fellow like yourself let 
yourself get this way . 


“You’re too far away from the 
pump,” the attendant § said, 
professionally. ‘‘Back up.’’ 


“Back up?” the driver asked, 
as though interested. 


The attendant repeated the 
order. “To the pump. The 
place where the gas comes 
from.” 


“Oh yes,” the driver replied 
with a flash of understanding. 
“The place where the gas comes 


from. Have a drink first.’’ 

Now certainly the _ lecture 
would come. 

“Naw,” the attendant said, 


“it’s too early in the morning. 
I’m going to have my breakfast 
soon.”’ 


The driver begged:—‘“Just a 
little one; it’s a cold morning.’’ 

“Back up. Get closer to the 
pump.” 

The driver struggled 
into the machine and fumbled 
with the ignition. He started 
the car and raced the motor. 
Shot it backward past the pump 
and then forward again. 


back 


The attendant pumped in one 
gallon of gas. The driver stood 
by his machine, swaying. He 
wet his lips and blinked his 
eyes and looked blankly around 
him. 

“You didn’t 
attendant said. 
almost full.’’ 

“Ts it?”’ the driver asked. “I 
guess I can’t see straight. The 
meter read empty to me.”’ 


the 
tank is 


need gas,” 
“Your 


The driver looked at the at- 
tendant while he counted out 
the change. The attendant hand- 
ed him the silver and looked 
him square in the eye. Here 
comes the lecture, the driver 
thought, here it comes. 


“Be careful,’’ the attendant 
said. ‘“‘The streets are kind of 
icy.” 

The driver started his car and 
moved slowly away. It seems he 
was a World-Telegram reporter 
trying to find out how the new 
regulation would be enforced, 
and now he was wondering if 
the attendant had been a whole 
lot smarter than he was. 
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California Crude Prices Advanced 
As Reward for Curtailment 


LOS ANGELES, Feb. 28 


LTHOUGH its terms had 
not been strictly complied 
with, Standard Oil Co. of 

California Feb. 26 fulfilled the 
promise made in January and 
advanced posted crude oil prices 
in a majority of California 
fields by approximately 22 per 
cent. 


On Jan. 18, when the Stand- 
ard made its offer to advance 
prices if the crude output of the 
state were correspondingly re- 
duced, the daily average produc- 
tion of California fields was ap- 
proximately 680,000 barrels. 
According to the company’s es- 
timate, this was nearly 150,000 
barrels more than the probable 
average daily demand through- 
out the year 1936. 


N THE five weeks that have 
passed since the promise was 
made, the daily average crude 
output of the state had been re- 
duced, by Feb. 23, to 560,301 
barrels, or within 23,301 barrels 
of the objective. 


In announcing the price ad- 
vance, Standard pointed out 
that, in most of the fields of the 
state, the objective had been 
achieved, in others substantial 
progress had been made, and in 
only a few had the effort failed 
to secure satisfactory results. 


As a reward to those op- 
erators that had fully curtailed 
and as an encouragement to 
those that had made a serious 
attempt to co-operate, Standard 
announced an advance of as 
much as 20 cents a barrel on 
high-gravity refinable crude, or 
the highest prices posted in Cali- 
fornia fields since March, 1931. 
Differentials were fixed for 
other gravities, with a minimum 
advance of 5 cents a barrel for 
heavy crude oil. 


Fields that were not granted 
an advance, because of failure 
to bring production within cur- 
tailment schedules, included 
Signal Hill, Alamitos Heights, 
Huntington Beach, Playa del 


Rey, 


Fe 
Springs, Kern Front, Elk Hills 
and the Lakeview section of 


Dominguez, Santa 


Midway-Sunset. These fields, 
however, were confidently ex- 
pected to fall in line at an early 
date and to be placed on the 
same price basis as other areas. 


Approximately 60 per cent of 
the state’s current output will 
receive the benefit of the price 
advance, the nine excluded 
areas producing about 220,000 
barrels daily. Standard’s action 
was promptly followed by a 
majority of purchasing com- 
panies, although there was 
some delay while Union Oil Co. 
and Associated Oil Co. prepared 
schedules for certain fields in 
which they are the only buyers. 


Because Ventura Ave., one of 
the fields in which Standard 
does not purchase crude and, 
therefore, did not post a price, is 
overproducing, some question 
arose as to whether it is en- 
titled to a price advance. So 
far, no announcement has been 
made as to the action to be 
taken by Associated Oil Co. and 
Shell Oil Co., both of which 
purchase oil in that field. 


Curtailment problems, par- 
ticularly in the Los Angeles 
Basin fields, were discussed at 
an open forum of the California 
oil industry in Los Angeles Feb. 
24, under the chairmanship of 
A. L. Weil, president of the 
General Petroleum Corp. Mr. 
Weil predicted that California 
refinable crude would be worth 
$1.50 a barrel by 1937 and 
urged producers, in their own 
interest, to observe proration 
schedules. 


As the week closed the gen- 
eral situation was not so favor- 
able as it had been earlier. 
Crude output, which had been 
gradually declining, again 
showed signs of mounting. For 
Feb. 27, the last day for which 
reports were available, produc- 
tion was 569,572 barrels, an in- 
crease of 1347 barrels from the 
previous day, and an increase of 
9271 barrels over Feb. 23. 
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Growing Production in Rodessa Field 


Threatens Serenity in East Texas 


By Lawrence E. Smith 
N. P. N. Staff Writer 


TYLER, Feb. 29 

HE present serenity in East 
Tee some fear, is due for 

an interruption. The Rodes- 
sa field, with about 90 wells, 
situated in the northwest cor- 
ner of Louisiana, is a potential 
source of trouble. 

The fear is not so much that 
the volume of production will 
be overwhelming. It is more 
that the control program of the 
East Texas field will be mud- 
dled by the transportation of 
Rodessa crude across the line. 

The state and federal control 
of East Texas is working 
smoothly. There is some “hot” 
oil—the excess over the allow- 
able set by the Texas Railroad 
Commission. Estimates on the 
quantity range from 15,000 to 
25,000 barrels daily. State en- 
forcers do not agree that it is 
as high as 15,000 barrels. Even 
at that figure, the situation 
offers a pleasing contrast to the 
distresing conditions of 1933 
and 1934. 

The reason why production is 
being held close to the allow- 
able is that permission must be 
obtained to transport anything. 
The federal board grants the 
permission as to interstate ship- 
ments and the railroad com- 
mission authorizes the move- 
ment of oil and products to 
points within Texas. The appli- 
cant for permits, or tenders, 
must show where he got the oil 
and whether the wells from 
which it came were produced 
only at the rate decreed by the 
commission. It is largely a 
bookkeeping job now, with field 
police work largely confined to 
gauging storage and intercept- 
ing trucks to see whether they 
carry the approved permits. 

But oil from Rodessa can be 
confusing. The trouble, mainly, 
is that Louisiana has no en- 
forcement machinery. It has a 
conservation department and 
rates of allowable production 
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(By Teletype) 

Tulsa, March 2—The Louisiana 
state conservation department to- 
day announced allowable produc- 
tion for the Rodessa field for 
March of 36,000 barrels daily. 
The department set the quota per 
well at 400 barrels daily, reduc- 
ing it 100 barrels from the Feb- 
ruary figure. 

Total allowable production for 
all Louisiana for March was set 
at 186,850 barrels daily, of which 
130,850 barrels were allotted to 
fields in southern Louisiana. 


are established monthly. Ro- 
dessa, for instance, is allowed 
to produce 500 barrels per well 
daily. But the only concern of 
the state authorities, it seems, 
is the collection of the sever- 
ance tax. Nobody is even chided 
for producing more than he is 
permitted officially to produce. 
Records are inadequate; there 
is no disposition at present to 
improve the proration technic. 
So long as the operator in Ro- 
dessa hands the state its 10 or 


‘11 cents per barrel tax he seems 


to be in no danger of trouble 
if he produces more than his 
allowed amount. 


As yet there is little, if any, 
Rodessa oil moving into East 
Texas to confuse the authorities 
there. However, if it should 
start coming in quantity it could 
be used effectively in disguising 
East Texas “‘hot’”’ oil and, work- 
ing it the other way around to 
even better advantage, skim- 
ming plants could be built on 
the Louisiana side, to operate on 
fast Texas crude produced and 
transported by stealth, and they 
could pretend to be using Ro- 
dessa _ oil. Kither way, the 
Louisiana field might be used 
as a good excuse for running 
the more desirable East Texas 
crude, 

There is considerable agita- 
tion for the establishment of a 


federal tender board on the 
Louisiana side. Under existing 
regulations the one which func- 
tions in East Texas is limited to 
that field. It would have no 
power to keep Rodessa crude 
from entering East Texas. 
There is debate as to whether 
Secretary Ickes could establish 
another board in Louisiana 
without getting a separate or- 
der from the President. The 
matter is reported to be receiv- 
ing executive study. 

Such a board would do some 
good, without doubt. A lower 
allowable for Rodessa wells and 
some enforcements work by the 
state would be required to 
make the board’s work very ef- 
fective. It doesn’t seem possible 
to produce “hot” oil in Louisi- 
ana now. What appears to be 
production in excess of the al- 
lowable is likely to turn out to 
be a special allowable granted 
by the state for one reason or 
another. 


The best chance of holding 
the field in line is a pipeline 
market for all the production at 
the full posted price. Skimming 
plants can make no profit if 
they pay the market for their 
crude. The recovery of gasoline 
is low and the quality is poor. 
A big surplus of production 
over pipeline market inevitably 
results in lowered field prices. 
A little of such price cutting 
has already been reported; it 
has not assumed serious pro- 
portions. 


Another pipeline to Rodessa 
was announced the past week. 
Atlantic Pipe Line Co. will lay 
about 65 miles of eight-inch line 
from its Horton station, near 
Kilgore, Texas, to the Louisiana 
field. Another under construc- 
tion is that of the East Texas 
Refining Co., which should be 
completed in 30 to 40 days. 
Magnolia Pipe Line’s construc- 
tion announced some weeks ago 
is proceeding more slowly, as 
it is taking up a line in West 
Texas and moving it to Louisi- 
ana. 

For the the week ended Feb. 
23, total production was report- 
ed as 46,040 barrels daily and 
pipeline runs 38,964 _ barrels 
daily, leaving 7076 barrels daily 
to storage. Standard Pipe Line 
Co.’s runs for the account of 
the Standard Oil Co. of Louisi- 
ana averaged 15,140 barrels 
daily during that week and 10,- 
490 barrels daily for others. 
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Gulf Pipe Line Co. ran an aver- 
age of 11,224 barrels daily, of 
which 616 barrels daily were 
from the one well then produc- 
ing on the Texas side of the 
field. Griswold Refining Co.’s 
runs were 2110 barrels daily. 

There were 83 wells produc- 
ing in the Rodessa field at the 
close of the week ended Feb. 23, 
but drilling is increasing and 
with approximately 50 active 
locations at this time the num- 
ber of producers will be _ in- 
creased almost daily through- 
out the spring and summer. Two 
notable extensions within the 
past week add materially to the 
potentialities of the field. Lion 
Oil & Refining Co.’s No. 1 Wynn, 
in the southwest quarter of 
§-23-15W, when plugged back 
from 6157 feet to 6112 and the 
casing perforated, made 15 
million cubie feet of gas and 15 
barrels of 66 gravity distillate 
per hour through tubing choke. 
[t opens for drilling an addi- 
tional mile of territory north- 
east of the previous outpost 
wells. 

The other extension was a 
widening of the Texas side of 
the field. R. W. Norton, who 
drilled the first well west of the 
state line, drilled in No. 1 Rives, 
in the J. Collum Survey, Cass 
county, and at the total depth 
of 6057 feet the well made 1002 
barrels overnight. Maximum 
flow, through one-half inch 
choke on the tubing, was 
barrels per hour. Producing 
territory of the present west 
side of the field is thus estab- 
lished for about a mile north 
and south. How far west into 
Texas it will go is anybody’s 
guess. The Texas side wells are 
near the line. 

It is easy to foresee a daily 
production of 100,000 per day 
from Rodessa by June or July. 
It may be greater and how 
much higher than that it will 
zo is another guess. 


Heil Bowlers to Roll in Germany 


MILWAUKEE The Heil 
Products, bowling team of The 
Heil Co., Milwaukee, and Amer- 
ican match champions are gain- 
ing international fame. 

The team will compete in the 
International Bowling Associa- 
tion tournament which will be 
held in conjunction with the 
Olympic games at Berlin in 
July. 


Steele is New Chairman 


Of Oil Tender Board 


TULSA, Feb. 29.—Appoint- 
ment of J. W. (Jack) Steele as 
chairman of the Federal Ten- 
der Board, which supervises in- 
terstate petroleum’ shipments 
from the East Texas field, is 
hailed with delight by the many 
oil men and engineers who 
know him. 

One of the few, practical oil 
men to have been named to a 
position of responsibility in the 
federal petroleum administra- 
tion, Mr. Steele has had wide 
experience in the oil fields of 
this and foreign countries. 

In 1922, he became associated 
with the U. S. Bureau of Mines 
as senior petroleum engineer, 


J. W. Steele 


supervising operations under 
the mineral leasing act on fed- 
eral lands in the Rocky 
Mountain area. In 1925, the 
supervisory work under that 
act was transferred to the U.S. 
Geological Survey and along 
with the duties, the Survey got 
title to Mr. Steele. He was made 
supervisor, covering the 10 
states of the Rocky Mountain 
area, With headquarters at Cas- 
per. 

Colombia, needing some new 
petroleum laws and regulations, 
asked for help in 1929 and Mr. 





Steele was chosen as technical 
advisor to the commission that 
was sent to Bogota. The follow- 
ing year he went on another 
foreign venture. Sinclair Ex- 
ploration Co. made him super- 
intendent of operations for its 
wildcatting campaign in Angola, 
Portuguese West Africa. He 
spent two years there. 


The Sinclair company found 
no oil in Africa and the work 
Was discontinued. Mr. Steele 
returned to the Geological Sur- 
vey as deputy supervisor at 
Roswell, N. M. There he re- 
mained until November, 1933, 
when he was transferred to 
the Petroleum Administrative 
Board at Washington as chair- 
man of the technical advisory 
committee. 


Much of his work there had 
to do with well spacing pro- 
grams in new fields, as required 
under the NRA petroleum code. 
In 1935, Mr. Steele moved over 
to the Planning & Co-ordination 
Committee, but returned to the 
PAB after the committee’s ex- 
istence was ended, following 
the U. S. Supreme Court deci- 
sion on NIRA. 


Mr. Steele was expected to 
take up his new duties in East 
Texas about March 1. The 
tender board maintains offices 
in Tyler and Kilgore and Mr. 
Steele will live in Tyler. 


To Prospect 5438 Square 
Miles in England 


LONDON—Thirty oil pros- 
pecting licenses, covering 5438 
square miles of England, have 
been issued by the British Board 
of Trade to the D’Arcy Explora- 
tion Co., the development sub- 
sidiary of the Anglo-Iranian Oil 
Co. (formerly Anglo-Persian). 
The British Government holds 
£7,500,000 of the £13,500,000 
ordinary stock of the parent 
company. 

The district covered by the 
licenses are in the counties of 
Surrey, Sussex, Hampshire, Dor- 
set, Wiltshire, Yorkshire, Lin- 
colnshire, Nottinghamshire, Lei- 
cestershire, Rutland, Cam- 
bridgeshire and Norfolk. 


Applications for licenses for 
more than 20 other areas are 
now under examination. A 
prospecting license in Britain 
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remains in force for three years, 
and may be renewed for two 
further yearly periods. It costs 
£20 ($100). The maximum area 
for which a prospecting license 
can be granted is 200 square 
miles and the minimum area is 
eight square miles, 

The Anglo-Iranian Oil Co. 
has made the following state- 
ment in explanation of its pro- 
posed prospecting activities: 

“The company, after weigh- 
ing the scientific evidence col- 
lected by the geologists regard- 
ing the possibility of the ex- 
istence in the United Kingdom 
of conditions favorable for the 
accumulation of petroleum, 
have decided that there is a suf- 
ficient case to justify investiga- 
tion by test drilling, in addition 
to further geological and geo- 
physical work. 

“The geological conditions 
in so far as they are at present 
known, do not suggest exten- 
sive deposits, but it is recog- 
nized that a special value would 
attach to indigenous oil, even 
if the discovery were limited to 
relatively small commercial 
quantities. 

“The drill alone can deter- 
mine whether or not such de- 
posits do, in fact, exist. 

“Actual operations will be 
carried out by the D’Arcy Ex- 
ploration Co., Ltd., a wholly 
owned subsidiary, which nor- 
mally undertakes exploratory 
work on behalf of the parent 
company.” 





George S. Rollin 


March 4, 1936 


Rollin Resigns from Shell Corp. 
Galloway Takes His Place 


TULSA, Feb. 29 
ESIGNATION of George S. 
Rollin as vice-president of 
Shell Petroleum Corp. in 
charge of production in the Mid- 
Continent area, and the appoint- 
ment of A. J. Galloway to the 
position were announced Feb. 
28. The changes are effective 
March 1. 

Mr. Rollin will engage in the 
oil business as an independent 
operator. It is probable he will 
continue to make Tulsa his 
home. 


R. GALLOWAY comes to 

Tulsa from St. Louis. He 
started his oil career as an as- 
sistant geologist with the Shell 
Oil Co. in California, in August, 
1925. Three years later he be- 
came an assistant in the presi- 
dent’s office and in September, 
1930, was transferred to the 
manufacturing department as 
assistant to the manager. He re- 
turned to the president’s office 
in October, 1932. In February, 
1934, he went to St. Louis as as- 
sistant to the president of the 
Shell Petroleum Corp. and on 
Oct. 10, 1934, became a vice- 
president. 

.Mr. Rollin, one of Tulsa’s out- 
standing civic and _ industrial 
figures, terminated by his res- 
ignation an association of about 
17 years with the Shell in- 
terests. A graduate mining en- 
gineer of the University of 
Michigan, he entered the geo- 
logical department of the Rox- 
ana Petroleum Corp. after a 
period of mining experience in 
the Lake Superior district. 

His transfer to the produc- 
tion department of the Roxana 
—predecessor company of the 
Shell Petroleum—came when 
the company decided to es- 
tablish its exploitation depart- 
ment, which he organized. He 
then became general field super- 
intendent, with Tulsa _ head- 
quarters, and in 1927 was made 
production manager and trans- 
ferred to St. Louis. In 1928 he 
was appointed vice-president 
for production of the Shell Pe- 





troleum, remaining in St. Louis 
until 1933 when he was made 
vice-president in charge of the 
Mid-Continent area. 

Mr. Rollin is a member of the 
American Institute of Mining 
& Metallurgical Engineers 
and the American Association 
of Petroleum Geologists. He is 
a director and vice-president for 
Oklahoma of the general Mid- 
Continent Oil & Gas Association 
and a director of the Kansas- 
Oklahoma division of that asso- 
ciation. He is a director of the 
Tulsa chamber of commerce and 
a member of the board of gov- 
ernors of the Tulsa Club. He 
is a member of the Tulsa 
Country Club and the Southern 
Hills Country Club. 





Burrell Recovering 

NEW YORK, Feb. 28.—Dr. 
G. A. Burrell, head of Burrell- 
Mase Engineering Co. of Pitts- 
burgh, Pa., well Known engi- 
neering firm, is convalescing in 
Rockefeller Hospital, New York 
City, from an attack of pneu- 
monia. He is expected to be 
able to resume his duties in a 
short time, according to infor- 
mation received. 





A. J. Galloway 
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Taking His Cut 


"Te roly - poly Tax Collector 
nearly forgot to collect the tax on this gasoline sale, he was that 
interested when he discovered Himself in the Public Educational Number 
of National Petroleum News. 


In your company, in your community or among your friends are 
many who will also enjoy this personification of the oil industry’s tax 
burden, introduced in not one, but many, pages of that issue. 


Hard to arouse anathemas against such a rascal maybe. But send 
your friends a copy of the Public Educational Number and let them 
watch the Tax Colféctor busy himself through the 500 pages of this 
issue, taking over a Billion Dollars a year in taxes on oil and its products, 
in over 200 taxing transactions—in an almost jocular manner. From 
these cartoons and a very able article and tables and charts in this issue 
of N.P.N., those friends will know the tax burden of the oil industry 
as they could learn it no other way. 


‘Personally, I got more incensed every time I turned over a page 
and found the tax collector,’’ wrote the head of a bank, comment- 
ing on this issue. ‘‘For years I have been objecting to our own 
legislators here about the existing burden of taxation placed on 
the automobile owner. Some are frank to say the money is easier 
to get in that way than in almost any other form.” 


Also, for that individual—and every oil man knows at least one— 
who is perpetually asking questions about the oil industry, and maybe 
stumping you for the right answer, we prescribe his own copy of the 
Public Educational Issue. Send it to him and tell the quizzer to find 
his own answers. 


The extent of use many readers are making of their copies of this 
issue has led National Petroleum News to provide it in permanent book 
binding where desired. With green cloth binding, gold lettered, this 
volume in appearance, will hold its place in the reference section of your 
bookshelf at home, or at your office, always there to settle the many 
points about the oil business that are continually coming to a man’s 
mind as he works or in his conversation. 

Now ready in permanent green buckram binding, gold 
lettering, Public Educational Number of National Petroleum 
News, 510 pages, 60 articles, profusely illustrated with photo- 


graphs, charts and tables, on all phases of the oil industry— 
$2.25 per copy, delivered. 


As regularly published, with stiff paper cover—$1 per copy. 


Address all orders to NATIONAL PETROLEUM NEWS, 
1213 West Third St., Cleveland. 


—_—$——————— — ————————————————_ eee 


March 4, 1986 ” 























Absorption and Stabilizing Tower 


Built Into Cracking Unit 


TULSA, Feb. 29 

HE flexible and compact unit 

with its several ‘“‘built-in’’ 

features, constructed for The 
Solvex Refining Co. at Glade- 
water, Texas has been placed in 
operation after an initial test 
run, during which the plant is 
reported to have exceeded all 
the guarantees made by the de- 
signers and builders. 

The new plant is one of the 
most modern in the East Texas 
field, with much of the equip- 
ment designed to fit the particu- 
lar requirements of both the 
crude and the geographical lo- 
cation of the plant. 

This unit was designed and 
built by Burrell-Mase Engineer- 
ing Co. of Pittsburgh and Tulsa, 
under the immediate direction 
of R. P. Mase. 

One of the new ideas used in 
the plant was the combination 
absorption and stabilizing tow- 
er built in to form a part of the 
99 


046 


cracking plant in order to make 
the entire unit’s operation con- 
tinuous. The gasoline, after 
fractionation, passes at once 
through a settling tank into a 
continuous treating plant, util- 
izing the Day method of treat- 
ing, thence into the inhibitor 
and finally into welded steel 
storage. 

The cracking equipment is a 
combination of a furnace new- 
ly designed by the Universal Oil 
Products Co., and their latest 
Dubbs fractionating equipment, 
combined with an absorption 
and vapor recovery system. The 
design of the bubble tower was 
modified in order to make spec- 
ial side cuts and to provide 
added flexibility in control. 

The controls and the pumps 
are housed in one building, the 
construction of which resulted 
in several economies. The plant 
is completely automatic, with 
the recorders and controls elec- 


The new cracking unit built for The 
Solvex Refining Co. at Gladewater, Tex- 
as, is unusually compact. This picture 
shows virtually all of the cracking and 
vapor recovery equipment, with the 
control and pump house in the back- 
ground and a portion of the furnace 
at the extreme right 


tric or air actuated, with the 
control equipment installed so 
that it is possible for the opera- 
tor to affect all changes in op- 
eration from the one central 
control house. Duplicate hand 
controls were also. installed 
throughout the plant for emer- 
gency use. 

Another feature is the sys- 
tem of remote blow down con- 
ols, which are some 20 yards 
from the plant site. This makes 
it possible in an emergency to 
blow down the entire unit or 
any portion of it from one dis- 
tant exterior location. These 
remote controls are in addition 
to the regular controls located 
at the various points through- 
out the plant. 

The hot oil pumps, of the split 
stream design, are operated by 
gas engines, fuel for which is 
obtained from the pipe line of 
one of the utility companies 
serving that area. 

The entire cracking distilla- 
tion equipment occupies an area 
80 by 150 feet. Considerable 
attention was given, therefore, 
to fire protection. An elabor- 
ate lighting system was_ in- 
stalled, with lights at the top of 
all towers and underneath the 
pedestals of the towers and 
there are flood lights for the 
entire plant area. A complete 
generating plant was built at 
the refinery in order to furnish 
the electricity for this system. 

Steam fire fighting lines were 
installed on each side of the 
plant, together with lines in- 
side the building and steam 
snuffers inside the furnaces and 
around the exterior of the tube 
header boxes. Remote controls 
were installed on all steam 
snuffers. 

A skimming plant was re- 
vamped to work in conjunction 
with the cracking plant. The 
design of the pipe still was 
changed and new bubble tower 
equipment and side strippers 
were installed to make possible 
close fractionation, as well as 
to permit side cuts of various 
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naphthas and special kerosines. 

Among the economies affect- 
ed was a blown down pit com- 
posed of a 10,000-gallon tank 
car shell for the oil reservoir 
together with a 4 by 40 feet 
steel stack of quarter inch steel 
on top for the tower. In this 
tower six baffles were installed 
with water and steam snuffers 
at various levels. 

A six-inch water main was 
laid from the plant to the Sab- 
ine river, a distance of 1 mile, 
and a pump station built on the 
river bank. Two large water 
reservoirs were constructed at 
the refinery. In the center of 
one of the reservoirs is a cool- 
ing tower, 24 by 40 by 70 feet, 
constructed of Florida swamp 
cypress. 


Magnolia Promotes 


Swope, Newton 
DALLAS, Feb. 27.—E. E. 
Swope has been promoted to 
general manager of refineries 
for Magnolia Petroleum Co., ac- 
cording to announcement by D. 
A. Little, president of the com- 
pany, succeeding E. E. Plumly 
who died Feb. 7. John W. New- 
ton, formerly assistant to the 
general manager, has been ap- 
pointed assistant general man- 
ager of refineries to succeed Mr. 
Swope. 

The combined service of these 
men with the Magnolia company 








John W, Newton 
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totals more than 40 years. E. 
E. Swope is a graduate of Penn- 
sylvania State College in 1912, 
and after a varied experience 
in hydraulic, sanitary and other 
phases of engineering, joined 
the Magnolia staff in 1917, and 
was promoted to chief engineer 
a few months later. He was 
made assistant general manager 
of refineries in 1928. Refineries 
at Beaumont, Ft. Worth, Luling 
and Corsicana, Texas, will be 
under his charge. 

John W. Newton graduated 
from Texas A. & M. College in 
1912 as chemical engineer, was 
instructor in that school for two 
years, and joined Magnolia as 
a chemist in 1914. He was made 
chief chemist in 1917, assistant 
superintendent of the Beaumont 
plant in 1919, and in 1934 was 
promoted to be assistant to E. E. 
Plumly then general manager. 


Mr. Swope was born in 1885, 
and has been active in public 
and civic affairs for many years, 
being a director of the Beau- 
mont Chamber of Commerce, 
and also a director of the Lower 
Neches Valley Authority, a proj- 
ect for bringing fresh water to 
that area for industrial and 
agricultural irrigation purposes. 
Mr. Newton was born in 1892, 
and has been active as a member 
and an official for various civic 
and fraternal groups, including 
the local chamber of commerce, 
Rotary Club and Young Men’s 
Business League. 





Kngine Film Revised 


WASHINGTON, Feb. 10.—A 
newly-revised two-reel silent 
motion picture film’ entitled 
“The Power Within’’ pictures 
interestingly the construction, 
operation and care of the in- 
ternal-combustion engine. This 
film was prepared under the 
supervision of the U. S. Bureau 
of Mines in cooperation with one 
of the country’s large automo- 
bile manufacturers. 

A feature of the film is the 
animated drawings which ex- 
plain the location and operation 
of each part of the motor, how 
firing takes place in cylinders 
and describes other points about 
this type of engine. Copies of 
the film are loaned for exhibi- 
tion without charge by the 
Pittsburgh Experiment Station, 
of the Bureau of Mines, Pitts- 
burgh, Pa. 





Modernization Program 


Begun by Pure 


CHICAGO, March 3.—Pure 
Oil Co. has planned and is get- 
ting under way a general pro- 
gram of rebuilding of refineries, 
three plants being on schedule 
for major revamping and re- 
placement jobs, 


At Cabin Creek, W. Va., op- 
erating on Pennsylvania crude 
a new Gyro cracking unit is to 
be constructed, to which later a 
polymerization unit will be add- 
ed. The lubricating oil depart- 
ment will be rebuilt and ex- 
panded somewhat, and a com- 
pletely new distillation unit 
added. This work will be done 
by Alco Products, Inc. 


At Toledo a 5000-barrel 
cracking unit will be added. 
This unit will operate in part at 
least on Michigan crude 
brought in by the new pipeline. 
This job will be done by the 
Lummus Co. 


At Smith’s Bluff, Texas, near 
Port Arthur on the Beaumont 
ship canal, a large program of 
additions and rebuilding, in- 
cluding distillation and crack- 
ing equipment will be built, also 
by the Lummus Co., provided 
threatened labor troubles do not 
interfere with projected plans. 
This program will completely 
modernize the refining division 
of the company. 


x 


. E, Swope 





Heating Oil Sales Expanding 
In Middle West and South 


Staff Special 
TULSA, Feb. 14 


HERE has been a brisk ex- 
"Tvansion of the heating oils 

market the past two years 
in middle western and southern 
states comprising the normal 
marketing territory of Mid-Con- 
tinent refiners. 

A portion of the expansion has 
been into the more rural sec- 
tions, putting a larger number 
of oil jobbers in small towns in- 
to the heating oil distribution 
business. 

The quality of heating oils 
has been improved materially 
by several refiners in the same 
period, this improvement being 
likened by some observers to 
the refiners’ recent “octane 
race’ in gasoline processing. 

Current trends are for coal 
dealers to become heating oil 
distributors, for burner dealers 
to enter the heating oil sales 
field, and for oil marketers to 
become burner sellers. 

The relatively low prices 
which have prevailed for heat- 
ing oils have kept several refin- 
ers from showing more than 
casual interest in the expanding 
market, since they placed a 
greater value on their oil as 
cracking stock. 

Those are the more pertinent 
facts which have been developed 
from a correlation of data ob- 
tained from several sources. 

It has been extremely diffi- 
cult to obtain a complete sta- 
tistical picture of the situation 
from the Mid-Continent refiners 
themselves, Most of them have 
been aware of the fact there was 
some expansion taking place in 
the heating oil market but, with 
the exception of a very few, they 
apparently have filed’ that 
knowledge in their minds as 
general information. 

The clamor of their customers 
for oil and still more oil the past 
two months as the severity of 
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By ALLEN S. JAMES 
N. P. N. Staff Writer 


the winter set new records 
throughout the country tended 
to focus attention of the refiners 
on heating oil to a much greater 
extent and it now appears cer- 
tain a thorough study will be 
undertaken within a short time 
to provide annual or seasonal 
statistical information. 

A canvass of the situation 
among a number of Mid-Conti- 
nent refiners, however, reveals 
interesting and important in- 
formation. One major company, 
extremely active in the heating 
oils business, reports a sales in- 
crease in 1935 of 18 per cent 
over 193 The volume of busi- 
ness done in 1934 was 44 per 
cent greater than that done in 


o6 
1933. 


NOTHER Mid-Continent re- 

finer reported an increase 
of 48 per cent in heating oils 
business in 1935 as compared 
with 1934. This refiner makes 
only a small portion of the heat- 
ing oils he sells each season, 
which means that the refiners 
from whom he buys also experi- 
enced an increase in demand 
last year. 

Several refiners reported 
their actual sales volume in 
1985 was about the same as 
that in 1934, not because they 
did not have more demand for 
the oils, but because they could 
not increase production without 
throwing their entire refinery 
schedule out of balance. One or 
two refiners reported declines 
in heating oils sales volumes, 
due entirely to the fact they 
cracked the oils to help them 
meet the increased gasoline de- 
mand. 

That these increases in heat- 
ing oils sales in 1934 and 1935 
were not made by a few refiners 


at the expense of others is evi- 
denced by the fact that burner 
manufacturers, in 1935 particu- 
larly, had an exceptionally good 
sales volume. 


Shipments of domestic burn- 
ers for the first 11 months of 
1935, as estimated from reports 
to the U. S. Census Bureau, to- 
taled 162,121 units as compared 
with 102,662 units in the same 
period in 1934. This was a 58.9 
per cent increase for 1935. 

Not all of these burners 
shipped, however, had been sold 
and installed by the end of the 
year. There undoubtedly was 
some stock carry-over into 1936, 
but the figures nevertheless in- 
dicate clearly a sizeable volume 
of burner installations. 

The per cent of increase in oil 
burner sales in the Mid-Conti- 
nent refiners’ marketing terri- 
tory has not been published as 
yet, but it is known that the 
burner market has been widened 
in the middle west, far west and 
south. 

The annual reports by the Bu- 
reau of Mines on fuel oil con- 
sumption provide a statistical 
picture of the expansion of the 
heating oils market in the coun- 
try as a whole. In Table No. 1 
is shown the consumption of 
range oil and heating oils, by 
years, from 1930 to 1934 inclu- 
sive. Included in this table also 
is an estimate of the 1935 con- 
sumption, compiled by The 
Fueloil Journal. 

The table makes it obvious 
that consumption of these oils 
has increased steadily, barring 
1931. The largest gains were 
made in 1934 and 1935, the lat- 
ter volume being more than 
twice that of 1930. 

The Bureau of Mines resumed 
publication, in 1934, of a com- 
pilation of fuel oil sales by 
states after a lapse of several 
years because of an insufficient 
budget. A good idea of the 
growth of the heating oils mar- 
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Here are 6 good reasons why 


you should use the Wheaton 
TYPE 126 LOADING VALVE 


\ It Opens Easily 
\ It Closes Quickly 
\ It Prevents Shocks 


\ lt Tops Off Perfectly 
\ [t Prevents Spillage 








\ It Lasts Longer 





‘Wheator. Vacuum Breaker. 


| ee \ 
ZWheaton Sliding Tube Unit. 
heaton Type 126 Loading Valve. 


@ This Wheaton Type 126 Loading Valve, 
designed especially for pressure systems, opens 
easily and closes quickly without hammer, 
chatter or shock. 
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The piston in a closely-fit bonnet slows down 
the closing action. This prevents the shock 
which usually occurs when valves close in- 
stantaneously in piping systems where either 
vacuum, centrifugal, or piston pumps are 
used. This protects pump casings and meters 
against strain, fracture or leaking gaskets 
and joints, and reduces the wear on moving 
parts and the disc to a minimum. 

















l The Type 126 Loading Valve 
| can also be installed in a vertical 
riser or at the effluent end of 
the line. 





The cam operates in a slot in the plunger, 
securing even and perfect seating. The op- 
erator can close the valve manually, should 
an obstruction cause it to stick open, thus 
preventing loss of product and fire hazard. 














Easy opening is assured by the thrust of the cam 
against the monel metal roller, in conjunction with 
the by-pass of liquid (contained within the piston and 
the bonnet) through the ball check of the piston. An 
adjustment on the bonnet permits easy external ad- 
justment to regulate the closing time. A locking device 
is provided to prevent theft. 


Type 126 is made in 2, 214, 3 and 4-inch sizes. Let us 
send you a sample now for your own testsmwith the — R tativ 
Wheaton money-back guarantee. aclory Kepresentatives 


William A. Knapp Co., 1626 Walnut St., Kansas City, Mo. 
A. W. Wheaton Brass Works, Newark, N. J. Earl F. Sayers, 1838 W. 33rd St., Chicago, III. 


Mechanical Products Corp., Los Angeles and San Francisco, Cal. 


Canadian Mfrs. and Distributors 
Wheaton Empire Brass Mfg. Co., Ltd., London, Ont. 
FAUCETS - VALVES - JOINTS - COUPLINGS - FILLERS - NOZZLES - FITTINGS 
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Table No. 1—Annual Heating Oils Consumption in the U.S. 
(As Compiled by the U. S. Bureau of Mines) 
1930 1931 19382 1923 1934 1935* 
(Figures in Thousands of Barrels) 
BRIO OE Sassds ssiccessssncnsee 3,000 $547 6,832 10,261 15,760 22,470 
Heating oils ................ 15,260 38,190 14,260 50,140 60,830 73,690 
(ic) err $6,260 $2 73% 51,092 60,401 75,590 96,160 
*Estimated by the Fueloil Journal. 
ket in the area served by the ers and more aggressive sales- 
Mid-Continent refiners can be manship have resulted in count- 


obtained by comparing the 1929 
sales volume with that in 1934, 
“as shown in Table No. 2. 


This table discloses the fact 
that tremendous strides have 
been made by the heating oils 
market since 1929 in every 
state. In Minnesota, for exam- 
ple, the range oil sales in 1934 
were greater than the entire 
volume of domestic heating oils 
in 1929. Refiners report that 
range oil obtained a real foot- 
hold in Minneapolis and vicinity 
just about two years ago. ‘The 
volume of range oil sales in Il- 
linois in 1934 was relatively 
small, but reports now are that 
in 1935 range oil consumption 
in Chicago alone increased enor- 
mously. 


Several Mid-Continent refin- 
ers have reported a noticeable 
increase in the number of their 
jobbers handling heating oils. 
They could give no accurate fig- 
ures as to totals, but indicated 
many of the jobbers were lo- 
cated in the smaller communi- 
ties. 


The refiners attribute this 
fact to two developments. Im- 
proved transportation facilities 
permit jobbers now to operate 
with smaller inventories. A 
portion of their idle storage has 
been converted to use for heat- 
ing oils since transport truck 
deliveries or large tank truck 
dumps make it unnecessary for 
the smaller jobbers to buy heat- 
ing oils in tank car lots. 

These jobbers have gone into 


the heating oils business be- 
cause the oil burner manufac- 


turers have gone farther afield 
with their wares. Particularly 
is that true with the gas oil and 
distillate burners. The com- 
bination of relatively low fuel 
cost, lower prices for burner in- 
stallations, Federal Housing Ad- 
ministration loans to home own- 
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less burner installations in the 
small communities over the mid- 
dle west, and particularly in the 
farm belt. 


Range oil has not moved so 
briskly into the rural sections, 
but refiners generally in the 
Mid-Continent have been watch- 
ing developments in Minneap- 
olis and Chicago, and undoubt- 
edly will protect their market 
should this grade of oil gain a 
foothold in the smaller towns. 


te of the most important 
improvements in the heat- 
ing oils has been in the color of 
the Nos. 1, 2 and 3. The Bureau 
of Standards does not list color 
specifications, and until the past 
year or two the No. 1 usually 
was prime white, with the Nos. 
2 and 3 being straw color. 

Now many refiners are mak- 





the Nos. 1 and 2 


ing 
white, and the No. 3 
than a prime white. 


water 
not less 


Refiners who have not fol- 
lowed the color parade have 
found themselves at some disad- 
vantage, particularly since some 
of the burner manufacturers 
have placed glass ‘‘windows” or 
glass gauges in their storage 
tanks. The customer, it is 
pointed out, much prefers to see 
a Clear liquid in his tank. 

Then there has been a definite 
swing by refiners toward treat- 
ing of heating oils. Many refin- 
ers now treat and sweeten all 
three grades. In some instances 
more careful fractionation has 
been used in order to lower the 
end point of the No. 3 grade. 
Some refiners are now market- 
ing as their No. 3 oil virtually 
the same product they formerly 
sold as their No. 2, and in a few 
instances, their No. 1 oil. 

The demand for the No.3 oil 
has increased’ considerably, 
while the No. 1 has lost some 
ground and the No. 2 is just 
about holding its own. The 
fact that the No. 1 is losing 
ground probably can be account- 
ed for in part by the fact that 
the present No. 2 is about on 
a par with the former No. 1, and 
it now can serve for both the 
No. 1 and the No. 2. 

This swing to the No. 3 oil can 
be traced to the trend of burner 
manufacturers to make burners 











Table No. 2—Comparison of Heating Oils Sales for 1934 

With Sales in 1929 in States Comprising the Normal 
Marketing Territory of Mid-Continent Refiners 
(as Compiled by the U. S. Bureau of Mines) 

1934 1929 

State Heating Oil Range Oil Total Heating Oil 

Figures in Thousands of Barrels 

CONN © oss di Sbosicdaszcdesi 127 19 146 74 
New Mexico ................ r AE oan 27 4 
North Dakota ...:;....<.:. 170 37 207 40 
South Dakota ............. 732 57 239 4 
(2, 2,002 210 2.323 290 
INGDPABES. ns cscsscesccsessices 556 33 889 95 
ER wi cadctikeeeducacedecwandis 651 66 717 94 
MAISBOUTH .ocicsiisccvceseceesss Stat 44 2,821 298 
PION: scscaescsccissasedansen Li 118 289 37 
WISCONSIN: 6...6005065.6..005. 1,776 76 1,852 417 
PRUNES ois isstunssncdasveccecees 7,348 15 7,423 1,931 
Col) 971 21 992 128 
POPOL» ca vcdesseyenensssseisn 1,769 137 1,906 148 
"POTIMOBBGO occcisscccceessccees 82 25 107 4 
CRARTGMA 2.0.6. ccsccsersceess 201 1 252 1 
ENMU. «2: cosdaveduewsweatuesousss 513 53 566 Ze 
RAITARGAG: ons. cscccccsvccscsvere 123 See 113 2 
TOWIRIADG. oc. cscicecdecccssnee 301 71 372 44 
DEAE va sckonskdbeackuessaaves 19,787 1,144 20,931 3,633 








NATIONAL 


PETROLEUM NEws 































For the week ended February 1, 1936 
refiners ran crude oil at the rate of 
75.7 percent of their capacity, says 


the Chicago Journal of Commerce 


hat was too much for some 
refiners They made more 
gasoline than they could sell 
—gasoline stocks increased 
2 million barrels 


Dubbs refiners during the 
same week ran their Dubbs 
units for all they were worth 
and even then they couldn't 
make enough Dubbscracked 
gasoline to go round 


Universal Oil Products Co / ATTY 
Chicago, Illinois \@ AE 


Dubbs Cracking Process 


Owner and Licensor 
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that will handle the No. 3 oil 
more satisfactorily, and to rec- 
ommend that grade more often. 
(See Table No. 3 for detailed 


specifications on the’ three 


grades of heating oils.) 


One of the major refiners has 
reported that in the last four 
months of 1935. his sales of No. 
3 oil were 57 per cent higher 
than for the same period in 
1934. 

Installation of chemical filtra- 
tion processes to further im- 
prove the quality of the heating 
oils also has been reported by 
one or two refiners. 


This and other improvements 
in the oils are reflected in the 
service calls, according to The 
Fueloil Journal. Compilation of 
answers to a questionnaire they 
sent to more than 400 dealers 
shows that in 1934 approximate- 
ly 23 per cent of the service calls 
were due to poor, dirty or non- 
uniform oil, whereas in 1935 
this percentage dropped to 14.6, 
and was third on the list in- 
stead of first as it wasin 193 

Trouble with controls led the 
field in 1935 with a percentage 
of 22.7, as compared with 18.3 
in 1934. 

Mid-Continent refiners have 
been unable to supply any ac- 
curate figures as to the number 
of their oil jobbers who have 
also become burner dealers, but 
an idea may be obtained in a 
rather roundabout way by re- 
ferring again to The Fueloil 
Journal. 

This publication reports that 
of 428 burner dealers replying 
to its questionnaire, 32.1 per 
cent sold fuel oil in 1935, with 
an average gallonage of 763,- 
000, while 22 per cent sold fuel 


oil in 1934 with an average gal- 
lonage of 548,000. 

In 1935 one half of those deal- 
ers selling fuel oil had their 
own bulk plants. 

“The primary reason,’ the 
Journal states, ‘“‘that a rapidly 
growing number of burner deal- 
ers are entering the fuel oil 
sales field is the ease with which 
fuel oil contracts are sold with 
burners and the tendency of in- 
dependent fuel oil marketers to 
sell burners in order to boost oil 
volumes.” (The italics are 
ours. ) 


N THE middle west, according 

to the Journal’s survey, 36 
per cent of the burners sold in 
1935 were sold with oil con- 
tracts, while in the south the 
percentage was 16.3. 

Several refiners report coal 
dealers have turned to the dis- 
tribution of heating oils. Some 
of them have installed their own 
bulk plants. Others have formed 
a co-operative company and all 
use one or more bulk plants. 
The representative for one large 
oil distributor in the Milwaukee 
area reports that, while heat- 
ing oils demand has increased 
considerably there, his company 
has shown no noticeable in- 
crease in volume due to the fact 
that the coal dealers and the 
burner dealers have become 
competitors. 

There apparently is some 
basis for the statement by some 
of the Mid-Continent refiners 
that they are not interested in 
the heating oils market at pres- 
ent price levels, except to take 
care of their regular contract 
customers. The average price 
for the No. 3 oil in the Midwest- 





as follows: 


RRR: BRING cic icsen cenchsciexeccsseseuntanecs 


per cent and less than 0.15 per cent. 





Table No. 8—Heating Oil Specifications 


The detailed requirements for fuel oils Nos. 1, 2 and 3, as published 
in a recorded standard of the industry by the National Bureau of Stand- 
ards, effective Feb. 15, 1935 (Commercial Standard CS12-35) are tabulated 


No. 1 No. 2 No. 3 
IMPURE ROCNAADES PROD: oi ct aceasccssccusabiees 100 to 150 110 to 190 110 to 200 
POUT PNG 7B.) svsccs Mevscccnsckicaxcass 15 max. 15 max. 15 max. 
Water and sediment (per cent) 0.05 max. 0.05 max. 0.1 max, 
Carbon residue (per cent).......... 0.02 max. 0.05 max, 0.05 max. 
Distillation temperatures (°F.) 
10 MSP MERE DOING sescsvsiec.cecscecc. 420 max, BANS. eausecanaaeacanene 


OO AUCTIONS COON on. cccsanesesenis’ ssnpuorsncetavence 620 max. 
600 max, 


Viscosity (Saybolt Universal seconds at 100° F.) ................cccssssssssssssssssssees 70 


*This requirement waived when the carbon residue is more than 0.07 


600 min. 








ern Tank Car Market for 1935, 
for example, was 2.7831 cents 
per gallon, or $1.17 a barrel. 

One of the independent refin- 
ers in Kansas reported that he 
had a 60 per cent gasoline yield 
by cracking the oil he normally 
sold as a No. 3 grade. The av- 
erage price for regular gasoline 
in the Midwestern Tank Car 
Market for 1935 was 5.293 cents 
a gallon. On the yield basis 
given by the Kansas refiner, he 
would receive $1.33 for the gas- 
oline alone obtained from a bar- 
rel of the oil he cracked. 

This refiner’s experience is 
not given here as an example of 
all the Mid-Continent refiners, 
but it does indicate nevertheless 
that for the refiner who does 
not have an unlimited crude 
supply, the prevailing prices for 
heating oils attract this business 
for him only in an incidental 
way. 

There is another interesting 
angle to the price situation. The 
1934 average price for the No. 
3 oil in the Midwestern Tank 
Car Market was 2.578 cents a 
gallon, as compared with 2.781 
cents in 1935, an increase for 
the latter year of 0.205 cent a 
gallon. 

Many refiners feel that that 
increase is not sufficient even to 
offset the additional costs in- 
volved in treating the oil for col- 
or and odor. 


Calls Attention To Oil 
Taxes With Checks 


LOS ANGELES, Feb. 24.—A 
novel and effective way of call- 
ing petroleum industry taxes to 
the attention of the public is be- 
ing used by The Petrol Corp., 
refiner, exporter and producer 
with headquarters at 4020 
Bandini Blvd. here. 

When sending out checks or 
other mail, the company en- 
closes a check blank, appropri- 
ately captioned “The Oil In- 
dustry Banks.’’ Underneath in 
smaller type appears ‘‘on your 
support to resist unfair taxa- 
tion,” thus completing the sen- 
tence, 

In the center of the blank is 
a block of red with white type 
reading: ‘‘Reduce Taxes. This 
check might have been larger 
but for excessive taxes. WATCH 
TAX PROPOSALS.” It is signed, 
“The Oil Taxpayer.” 
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The Selection of 


the Proper Process 





Reduces Operating and Manufacturing 


Costs in Producing Lubricating Oils 


@ The M. W. Kellogg Company, as licensing and construc- 
tion agent for a number of processes for the manufacture 
of lubricating oils, gives the refiner the opportunity to select 


the one process best adapted to his particular needs. 


@ In this service The M. W. Kellogg Company maintains the 
same high standards established for their cracking units and 
offers the refiner the benefits of the latest research develop- 


ments in processing, engineering and construction. 


THE M. W. KELLOGG COMPANY: JERSEY CITY, NEW JERSEY + 225 


Los Angles: 1031 South Broadway - Tulsa: Philtower Bu 


° ynie 
SING AND CUNSTRUCTION AGENTS under United S 
y -de Florez- Tube and Tank - Combinatior 
+ The Gray Processes Corporation - Clay Treatin 


Company of California - Lube oil refir 
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ng - EUROPEAN REPRESENTATIVES: C 
»s and Foreign Patents f 


* Standard Oil Company (New Jersey) - Standard Oil Company 


ng with Propane ar ¢ Deasphaiting - Dewaxing - Solve: t Extraction anc 


Among the processes licensed by 
Kellogg are: 


Propane Dewaxing 
Acid Treatment in Propane 


Propane Deasphalting and 
Deresinating 


Phenol Extraction (Single Solvent) 


Phenol and Cresylic Acid Extraction 
in the presence of Propane. 


BROADWAY, NEW YORK 


nique des Petroles, 134 Bovlevard Haussmann, Paris, France 


or Gasoline Products Company, Inc Cross 


tsee* The Polymerization Process Corporation - Gas P erization Units 


jiana} - Union Oil 


cid Testing Plants 
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“Opened our Eyes to Scope of the Oil Industry’ 
Say Readers of the Public Educational Number 


Educational Number of NATIONAL PETROLEUM NEWS have 


OC) “caveatior to the oil industry, to whom copies of the Public 


been sent, write that this issue has given them an en- 
tirely new idea, in a great many cases, of the size of the oil 
business and way in which its operations and its products touch 


them in their lives every day. 
This comment has come 


from bankers and from those in 


public office, in local, state or national affairs over the country, 
to whom the Educational Number was sent by NATIONAL PE- 


TROLEUM NEWS. 


Oil companies themselves have sent large num- 


bers of the issue to selected lists of stockholders, to those with 


whom their companies are constantly doing 


business and so 


on; so that, even by this time, a great many thousands of people 
over the country have a better idea of the varied services of the 
oil industry to the public, gained through the pages of the Public 


Hducational Number. 


Following are more of the letters of comment on this issue 
which NATIONAL PETROLEUM NEws is receiving daily. 


A. H. Poetker, President, University 
of Detroit. 

“Because it came directly 
office and because of 
work in geology and seismology in 
the past, I became interested in it 
and I am sure it will be a valuable 
asset to the University of Detroit Li- 
brary.’’ 


to my 
considerable 


* * oe 
Governor Martin L. Davey, Colum- 
bus, O. 
“NATIONAL PETROLEUM News has 
served a basic industry well in the 


publication of its February 5th issue. 
This service, in a certain af- 
fects my personal interests, as a bet- 
ter oil business means a better tree 


’ 


surgery business.’ 


sense, 


Howard W. Webb, sales manager, 
Buckeye Iron & Brass Works, Dayton 

“T have delayed making any com- 
ment on your issue of February 5th 
until I had had an opportunity to go 
through it from cover to cover. I 
want to say you have done a real job 
and done it well. The effect of it 
should prove of tremendous value to 


the oil industry.’”’ 
% * 
Harold C. Ickes, secretary of the in- 


terior, Washington 


“A hurried review discloses much 
interesting information in your Edu- 
cational Number. I appreciate your 


courtesy in making the publication 
available to me.” 

By * * 
Governcr LL. A. Miller, Cheyenne, 


Wyo. 

“T was very much interested indeed 
in looking over the special Public Ed- 
ucational Number of NatTIionAL PETRO- 
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LEUM NEws, a copy of which reached 
my desk several days ago. 

“As you clearly set forth, the pro- 
duction of oil and refining thereof has 
been a very great factor in the build- 
ing of Wyoming, both as to schools 
and to roads. The industry has made 
outstanding contributions to _ the 
growth of several communities in the 
state, and, generally speaking, I think 
the people of Wyoming are apprecia- 
tive of the industry’s value, 

“You state in your letter you are 
sending copies of the number to all 
members of the Legislature, and JT am 
sure your action in this direction will 
be much appreciated.” 

* * ok 
J. H. Kerland, chancellor, Vanderbilt 
Univ., Nashville, Tenn. 

“This is a wonderful volume, and 
will be placed by me in the general 
library of Vanderbilt University, where 
it will be accessible not only to the 
members of our scientific staff, but to 


all students interested in this sub- 
ject. I feel sure that many individ- 


uals will enjoy and derive profit from 


the information contained in your 
wonderful volume.” 
* * * 


L. E. Wakefield, president, First Na- 
tional Bank and Trust Co., Minneap- 
olis 

“A cursory glance at the book con- 
vinces me that it is packed full of 
valuable information and illustrations 
showing the important position occu- 
pied by the oil industry in the United 
States.’’ ; 

+ ok * 

Elmore Petersen, dean, Univ. of Colo- 
rado, Boulder, Colo. 

“Thank you for sending me that 


very complete and useful number of 
the NATIONAL PETROLEUM News for 
February 5. It is a mine of informa- 
tion and is certainly ‘down our alley’. 
Be assured it will be generously used 
as a reference work.”’ 
So * Co 

H. H. Eddy, president, County Na- 
tional Bank and Trust Co., Santa Bar- 
bara, Cal. 

“It is a wonderful publication, and 
we are very glad to have it for our 
own use and for public inspection in 
our customers’ room.” 

ca * * 
C. H. Bloom, mayor, Rockford, I. 

“Your magazine is one of the most 
complete I have seen. The interest- 
ing stories and the beautiful, clean cut 
illustrations all go to make it an in- 
teresting and useful possession. 

“As you suggest, I shall pass it on 
to some other public official as soon as 
I have looked it over thoroughly.” 

* * * 
Robert M. 
ville, Maine 

“T received the copy of your special 
Public Educational Issue which I have 
looked through with a great deal of 
interest. I will pass it on to some 
other person who will also be inter- 
ested. I wish to take this opportuni- 
ty to thank you for this beautiful and 
instructive publication.” 


Jackson, mayor, Water- 


* * * 
R. W. Weiblen, sales manager, W. H. 
Barber Co., Chicago 
“This publication, we are sure, will 
be of inestimable value in educating 
all those who may read it, as to just 


‘what the oil industry means to the 


people of the United States and the 
rather efficient method in which the 
affairs of the oil industry are admin- 


istered.’’ 
* * co 


Thomas E. Latimer, mayor, Minneap- 
olis 

“T received and enjoyed reading 
your special Public Educational Issue 
of NATIONAL PETROLEUM News. It is 
indeed a credit to any industry to 
get out such a publication.’ 

* * ok 


G. E. Millican, assistant division man- 
ager, Gulf Oil Corp., Atlanta, Ga. 

“T have read with much interest the 
special edition of the NATIONAL PETRO- 
LEUM News, and I feel that this par- 
ticular issue will do much toward 
bringing about a better understanding 


NATIONAL PETROLEUM NEWS 








ort ey ™ 


JQ 


1e 
is 
to 


n- 


he 


RO- 


AT- 


ng 





of the various state legislatures with 
the petroleum industry. 

“The writer at present represents 
the 35th Georgia Senatorial District, 
in which the city of Atlanta is includ- 
ed, and I might mention that several 
of my friends in the Georgia Legis- 
lature have already mentioned that 
they have received the special edition 
of the PeTroLEUM NEws.” 


% 


Jay N. Patmor, president, First State 
Bank of Pittsburgh, Pittsburgh, Kans. 
“Please accept my thanks for your 
thoughtful kindness in send us your 
book which we greatly appreciate.’’ 


Be 


Rose L. Vormelker, business research 
librarian, Cleveland Public Library 

“It already has served to supply in- 
formation on several research prob- 
lems that have come up in our depart- 
ment, and you may be sure it will be 
put to much further use.” 


* * * 


Joseph A. Greenfield, Jr., vice-presi- 
dent, First St. Joseph Stock Yards 
Bank 

“There are a lot of things that we 
did not know about the oil business 
that this book contains, and I want to 
thank you again for sending same.” 


# * Be 


EK. H. Lindley, chancellor, Univ. of 
Kansas, Lawrence 

“T shall read it with interest, and 
pass it on to those members of our 
faculty most directly concerned, Con- 
gratulations on the production of such 
a significant number.’’ 


* * 


Frank L. McVey, president, Univ. of 
Kentucky, Lexington 

“This is a valuable publication, and 
will find a place in our library in the 
departments of geology and engineer- 
Eg.” 


>} R. Wallmann, Milwaukee Badger 
Oil Co. 

“We wish to compliment everyone 
responsible for this splendid issue and 
think it the best one published since 
we have been a subscriber to this mag- 
azine.”’ 

* * * 


Myrtle J. Weatherholt, librarian, Car- 
negie Public Library, Crawfordsville, 
Ind. 

“We have received a copy of the 
Educational number of the NATIONAL 
PETROLEUM NEWS and are very glad to 
add it to our lending collection. It 
contains so much useful information 
that we are sure that our customers 
will enjoy it. 

“T found a particular interest in 
it, because I once lived in Bartlesville, 
Okla., and know a little about the oil 
industry.” 
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J. R. Pitman, Asst. Division Mgr., Gulf 
Oil Corp., Boston, Mass. 

The February 5th issue of NATIONAL 
PETROLEUM News contains so much 
valuable data regarding our industry 
that I cannot help but write you ex- 
pressing my appreciation for this pub- 
lication and also this particular issue, 
which gives to every representative in 
the industry a complete history as well 
as up-to-date facts and it has proven 
most interesting and instructive to me. 

I have always encouraged our sales 
representatives to subscribe to this 
magazine and have loaned my copies 
to others who have not felt they could 
afford to do this. 


Jefferson Lake Oil Co., Inc., New Or- 
leans, La., A. A. Mayer, Vice Pres. & 
Gen. Mgr. 

I received copy of your February 5th 
issue, and from my casual observation, 
I must say it is a truly remarkable 
work. 

I would thank you to forward me an 
additional copy together with your in- 
voice. 


* * * 


E. R. Renfro, Asst. Mgr. Service Sta- 
tion Dept., Shell Petroleum Corp., St. 
Louis. 

Since the February 5th issue of Na- 
TIONAL PETROLEUM NEWS is obviously of 
especial interest to the petroleum in- 
dustry, and since I have been unable 
to obtain a copy for my personal use, 
I shall greatly appreciate your mailing 
me a copy to the above address. 


% * % 


The Parks-Klay Co., John J, Klay, 
Mer., Lima, Ohio 

I received the February 5th issue of 
NATIONAL PETROLEUM News and am so 
impressed with the many interesting 
subjects within the covers that I should 
like for you to send three extra copies 
for me to place in the hands of de- 
partmental supervisors. 

T appreciate the cost involved in this 
issue and shall be glad to pay for same 
upon receipt of your bill. 


% x 


National Refining Co., P. A. Weyler, 
Asst. Megr., Peoria, Tl. 

Kindly forward me a copy of Na- 
TIONAL PeTROLEUM News, February 5tit 
issue, and advise cost of same. 

We have all of our NAtrionaL Petro 
1EUM News filed, but I would like to 
have an extra copy of this issue for my 
personal records. 


x 


Knox County Oil Co., Harold Jews- 
bury, Mgr., Galesburg, II. 

I have received your February 5th 
special number of NATIONAL PETROLEUM 
News, which I think is a very interest- 
ing and instructive number. I would 
like for you to mail a copy to each of 


my 10 directors. Please send bill and 
we will send check by return mail, 

* x 
National Refining Co., M. R. Storts, 
Auditor, Dubuque, Ia. 

Your February 5th issue of NATIONAL 
PETROLEUM NEWS appears to be a very 
interesting edition, from what little I 
have been permitted to look over it, 
and would appreciate your’ sending 
C.0.D. two copies of this particular 
issue. 


Colonial Oil Co., Savannah, Ga, 

We have noted with interest your is- 
sue of February 5th, “America’s Oil 
Industry, What it Means,” and would 
very much appreciate your sending us 
two copies. 

Tide Water Oil Co., Bayonne, N. J. 

Although we regularly receive several 
copies of NATIONAL PrrroteuM NEWS 
for our various departments, we shoulé 
like very much to secure four additional 
copies of the February 5th issue and 
would appreciate your forwarding them 
to the Bayonne Refinery, together with 
your invoice. 


Canada Surveys Natural Gas 


OTTAWA, Ont., Feb. 29.—A _ re- 
view of the natural gas industry in 
Canada covering 1934 has been pub- 
lished by the Mining, Metallurgical 
and Chemical Branch, of the Domin- 
ion Bureau of Statistics, Department 
of Trade and Commerce here. 

Among the information included 
are statistics on production of pro 
vinces, pipeline mileage, firms operat- 
ing in natural gas, their addresses 
and fields in which they operate. 


Atlantic Promotes Stout 


HAZLETON, Pa., Feb. 27.—W. R. 
Stout has been appointed manager in 
the Hazleton district for The Atlantie 
Refining Co., succeeding B. D. Boone, 
who retired the first of the year as 
manager and lubrication adviser in 
the anthracite region. Mr. Boone had 
been with the company for 47 years. 


Austin Oil Has New Manager 


FLINT, Mich., Feb. 29.—Earl W. 
Manns, general manager of James 
Austin Oil Co. here, is resigning 
March 7 to devote his time to business 
interests elsewhere. He will be sue- 
ceeded by “Jim’’ Truesdell, who has 
been with the Austin company at 
Wayne, Mich, for the past 10 years. 


Robinson Is Editor 


CHICAGO—Harry Robinson has 
resumed his journalistic works and 
is issuing ‘‘Pickings sits of This and 
That’? for the Homer L. Robinson Pe- 
troleum Corp., Chicago. The first 
number is being circulated now, with 
choice bits of humor and news about 
Illinois jobbers. 
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Three Problems of the Marketing Industry 


Jobber Margins, Dealer Margins, and 


ODAY the oil business is 

better. Whether the patient 

has gotten out of bed too 
soon may be questionable, but 
the patient is out of bed. With 
2,723,000 barrels of crude oil 
being produced in the United 
States each day during 1935, a 
9.5% increase over the previous 
year, one might say the patient’s 
pulse is still a little fast. But 
gasoline stocks seem in line and 
gasoline consumption for 1936 
is predicted to be the largest in 
our history. 


Kerosine has been helped by 
the oil heating installations, and 
industry consumed 6.02% more 
lubricants in 1935 than in the 
previous year. According to 
some economists, the statistical 
position of the industry is the 
best since 1920. 


In 1934, when price fixing was 
a subject of much discussion, it 
was said that to curtail crude 
to consumptive demand was all 
that would be necessary to cure 
the ills of the petroleum indus- 
try. Fundamentally, that’s 
true. But the marketing of 
petroleum products is so com- 
plex and so involved that I have 
always felt that something more 
than crude control was needed. 
I know you must have a good 
foundation to have a good super- 
structure, but having a good 
foundation is not enough to 
guarantee a good building. 


In my opinion it is possible for 
an industry to have its raw 
material balanced with con- 
sumptive demand and yet re- 
ceive less than fair value for its 
products. For 1935, including 
exports, our crude production 
fell behind demand, resulting in 
a decline in stocks on hand of 
22,623,000 barrels, or 6.7%. 
From this it is indicated the 
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Equipment Loaning 


(Presented before Ohio Petro- 
leum Marketers Association, Co- 
lumbus, Feb. 25-27 under the 
title: “Three Marketing Prob- 
lems—Can You Solve Them?”’’) 


By H. W. Dodge* 


supply of crude oil in 1935 was 
in balance or in a favorable re- 
lation with demand. 

Yet, according to statistics is- 
sued by U. 8S. Department of 
Labor, using the 1926 price 
scale as 100, the oil industry re- 
flects a price index of 51 for its 
products when all other com- 
modities are reflecting a price 
index of 80. Petroleum products 
are 36% below all other com- 
modities. Why should this be 
true? 

As an industry we are per- 
forming acceptably and satis- 
factorily for our customers. 
Surely the service to the mo- 
torist has not been overlooked. 
No motorist need say he’d 
walked a mile for gasoline. And 
so I ask again, why should pe- 
troleum products sell so low in 
comparison with other com- 
modities? In my opinion within 
our marketing division there are 
unsolved problems which pre- 
vent our receiving true value 
for our services and products. 

Today I think we can feel 
that producers, through state 
compacts and proration, are ac- 
complishing much to. bring 
stability to the producing de- 
partment of the petroleum in- 
dustry. Today I think we too 
can feel that the 628 refineries 
in the United States, because of 
processing practically in bal- 
ance with market requirements, 
are accomplishing much _ to 


*Vice president, The Texas Co., New 
York. 


bring stability to the refining 
department of the petroleum in- 
dustry. We have had improved 
tank car gasoline prices since 
March, 1935, except in Cali- 
fornia. 

While these developments 
were taking place in the produc- 
ing and refining departments, 
the marketing division of the 
industry has been struggling 
with problems of its own. And 
we have made progress. But 
the opportunity is ours—and 
the responsibility is ours—to do 
more. As marketers of petro- 
leum products we must achieve 
a position in the sale of gasoline 
at the pump whereby the cost 
of crude and refining, with all 
on costs, particularly market- 
ing, are recovered. And that 
we have not done. 

As all marketers know, the 
price of gasoline is timid, shy, 
and easily influenced. It seems 
almost too delicate to stand the 
treatment of its handlers. It 
declines quickly; it rises slowly, 
and then only after full as- 
surance from its parents—Sup- 
ply and Demand. 

If you share my view that 
stabilization has come to the 
producing and refining division 
of this industry more than to 
the marketing division, how 
then can the marketing division 
keep step with this progress the 
other divisions have made? The 
marketing division today faces 
three important problems. If 
you can solve them you can help 
bring about a restoration of 
values in this industry, and a 
more orderly marketing of pe- 
troleum products. 


Problem No. 1 


In 1921 the average service 
station price of gasoline in 50 
representative cities in the 
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United States was 12 cents 
above the spot tank car price for 
gasoline in Oklahoma. of 
course, Oklahoma is not the 
source of gasoline for all the 
50 cities, but using the same 
factor we can secure compari- 
sons which indicate trends. 

This 12 cent margin indicates 
the marketing expenses and 
transportation costs in the dis- 
tribution of gasoline from the 
refiner in tank cars to the con- 
sumer in his automobile at the 
service station. If we estimate 
the average cost of transporta- 
tion at 2 cents per gallon, and 
deduct this amount from the 
total of transportation and mar- 
keting costs just indicated at 12 
cents, we have left 10 cents to 
cover marketing expenses. This 
is the so-called “‘jobber’s mar- 
gin.’’ And thus we can say the 
jobber’s margin in 1921 was 10 
cents per gallon. 

Over the period of the next 
fourteen years there was a 
noticeable downward trend 
until in 1935 this jobber’s 
margin or spread between the 
tank car and service station 
price declined to $.063 per gal- 
lon. From $.103 to $.063 per 
gallon in fourteen years is a re- 
duction in marketing costs of 4 
cents per gallon that has bene- 
fited the motorists of America 
to that extent on every gallon 
bought in 1935 as against 1921. 


Who establishes this spread 
between the tank car and serv- 
ice station price? The popular 
answer will be the Standard 
Oil Co. In my opinion that’s 
wrong. Competition determines 
the spread between tank car 
and service station price. Sup- 
ply and demand dictate what 
competition will do, but you and 
1, each one of us engaged in the 
marketing division of this great 
industry, have a part in de- 
termining what this spread will 
be. You help determine what 
the jobber’s margin shall be by 
your costs to do business, by 
your pricing policy, by your 
sales efficiency, in fact, by every 
act that enters into your com- 
petitive effort to supply your 
part of the total market. 

In 1921 the motorists of 
America purchased 4,907,280,- 
000 gallons of gasoline. If we 
multiply this by $.103 per gal- 
lon the petroleum industry re- 
ceived $505,449,840 to cover its 
marketing costs. In 1935 the 
motorists consumed 18,294,402,- 
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000 gallons and the petroleum 
industry received $1,152,547,- 
300 to cover its marketing 
costs at $.063 per gallon. While 
the margin per gallon de- 
creased, yet income increased 
128°, because of the increase in 
the volume of products con- 
sumed. 


And let me say a word right 
here about volume. There has 
been so much criticism leveled 
at marketers about being ‘“‘gal- 
lonage minded”’ that I want to 
say a word or two on that point. 

Gross income is dependent on 
two factors—price and volume. 
With jobbers, income depends 
cn margin per gallon and num- 
ber of gallons sold. At each 
different price level your bulk 
station, trucks, service stations, 
pumps, ete.,—each has a quan- 
tity throughput of product that 
is economically necessary to 
justify the investment. Below 
that point the investment is un- 





dernourished—costs are high 
and profits meager or impos- 
sible. 


AS PROFITS per gallon de- 
cline volume must increase 
or you face reduced earnings or 
loss. Hence it is important in 
any store keeping of consumed 
products to select those products 
that move in volume. It is con- 
ceivable to market’ gasoline 
with a margin of profit of 10 
cents a gallon—but if you could 
sell only a few gallons you 
couldn’t survive. Volume is im- 
portant. It is equally important 
with price—if low costs and 
profits are to be realized. 


But this decline in marketing 
margin or lowered costs, from 
$.103 to $.063 per gallon, is not 
a thing peculiar to the oil busi- 
ness. Safety glass sold at $1 
per foot a few years ago, and 
today at $.30 per foot. Cello- 
phane sold at $2.65 per pound 
in 1924 when it was first intro- 
duced. Today the price for 
similar cellophane is $.35 per 
pound. Automobile tires in 
1915 cost $12.29 per casing; 
today you can buy a much better 
tire for $9.60. And so on 
throughout the industry. We 
are reflecting in the oil business 
the progress that is being made 
in other industries. Progress, as 
you know, is usually forced 
upon an industry by the most 
efficient and the most progress- 
ive competitors, but even the 


least efficient and the least pro- 
gressive marketer feels the ef- 
fect of this thrust by the more 
efficient. 

Just so, each reduction in the 
margin between tank car and 
service station is a challenge to 
all engaged in marketing within 
the oil industry to, in turn, 
lower costs if profits are to be 
made or position maintained. 

A group of experts the other 
day were asked to forecast 
crude oil requirements to meet 
gasoline demand over the next 
25 years. After careful study 
and using the various factors 
that have a bearing, they pre- 
dicted an increase of 19.5% in 
the five years from 1935 to 
1940, and only about one half 
of 1% from 1940 to 1945. 

Crude consumption is almost 
directly proportionate to the 
consumption of gasoline. The 
quantity of motor fuel manu- 
factured from natural gasoline 
and benzol alters the propor- 
tions somewhat. As against 
about a 100% increase in gaso- 
line consumption over the last 
ten years, there is predicted 
only a 39% increase in motor 
fuel consumption over the next 
ten years. 

And this brings me to my first 
problem—With a predicted in- 
crease of only 39% in gasoline 
consumption over the next ten 
years, will the jobber’s margin 
continue to decrease, will it in- 
crease, or will it remain sta- 
tionary? 

Problem No. 2 

Let’s have a look at our 
dealer situation. The dealer 
plays a most important part in 
the distribution of petroleum 
products. He is your salesman 
to the public. He makes possible 
your trucks, your bulk plant, in 
fact your wholesale department. 
He saves you the capital invest- 
ment for service stations. 

As an independent contractor 
the dealer tries hard to please 
the public, and he works long 
hours doing so. The company 
owned service stations of the 
refiners of America won’t sell 
25% of the total gasoline used 
by the motorist. From 50% to 


60% of the total is sold by our 
dealers. They represent the 


backbone of this industry’s re- 
tail distribution. And the oil in- 


dustry, in return for the im- 
portant service our dealers 
perform, has tried to com- 
pensate the dealer with a 
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margin that would cover his 
expenses and yield a profit to 
which he is rightfully entitled. 

And what is happening today 
among the dealers of America? 
Well, in the language of the 
trade, it’s known as ‘“‘under the 


canopy cutting.” In plain, un- 
derstandable language, that 
simply means the dealers are 
giving away part of their mar- 
gin or gross profit to attract or 
hold customers. 

Why do they do this? Well, 
in some city some dealer who 
thinks he can outsmart his com- 
petitors starts splitting his mar- 
gin or gross profit with his cus- 
tomers to attract more business. 
Some nearby dealer begins to 
lose his business and decides he 
too must give away part of his 
margin or profit to hold his 
customers. And then another 
dealer follows suit, until prac- 
tically the whole city is in- 
volved. And the practice goes 
from town to town and state to 
state. 


Commercial vehicles seem to 
be the favored class for the dis- 
count, although professional 
shoppers in touring cars have 
found the practice to include 
passenger cars too. This condi- 
tion is general throughout the 
United States today. It is worse 
in some areas than in others. 
Along the highways, I am told, 
the practice now includes the 
display of one, two, or three 
green lights to tell the passing 
truck or motor car how much 
discount will be given if gaso- 
line is purchased there. 

Many refiners and jobbers op- 
erate service stations in these 
markets where under the can- 
opy cutting is going on. In 
many cities they have refused 
to sell below the price they post, 
and they are witnessing their 
business decline and their costs 
rise, Will this condition force 
the commercial discount again 
as part of our service station 
price structure? 

Some of our commercial cus- 
tomers write in: “Cancel my 
gasoline contract at the service 
station price; dealers will al- 
low discounts which your service 
stations do not.” 

The retail price structure of 
gasoline is imperlied., 

Now you have the facts— 
here’s Problem No. 2: 

What margin or allowance 
can be given to our dealers, or 
by what method can we com- 
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pensate them for their worthy 
services, and yet insure the 
dealers not having to give part 
of their margin away to ‘‘meet 
competition’’? 

Problem No. 3 


About the year 1915, in the 
State of Ohio, the oil industry 
began the practice of loaning 
gasoline pumps. Of course, 
they charged 1 cent per gallon 
in the beginning, but one year 
later, when the practice spread 
to Chicago, they charged only 
0.5 cent per gallon. By 1919 
they didn’t charge anything 
and the loan of gasoline pumps 
and tanks had spread across the 
nation with the exception of the 
Pacific Coast states. 

This practice of loaning gaso- 
line equipment became so seri- 
ous a competitive measure that 
a cease and desist order was is- 
sued by the Federal Trade 
Commission. Right here in 
Columbus, Ohio, on Oct. 28, 
1919, a hearing was held by the 
commission. Witnesses testi- 
fied that dealers did not have 
the money to purchase this new 
type of vending equipment and 
to keep up with the rapid growth 
in the number of automobiles it 
was necessary for the oil com- 
panies to do the financing. In 
1919 the service station price of 
gasoline in 50 representative 
cities was about 30 cents per 
gallon, exclusive of tax. At 
least it appears the industry 
could afford to loan pumps and 
tanks in 1919. 


Y 1926 the Supreme Court of 

the United States was asked 
to rule on the legality of the 
practice, and as we all know, 
their opinion was favorable, and 
it was ruled a legal procedure 
to loan gasoline pumps and 
tanks, 

From 1926 to 1933 it was just 
one pump after another. How- 
ever, with the adoption of the 
Code in 1933 the practice of 
loaning pumps was discontin- 
ued. Inthe 14 years from 1919 
to 1933 1,800,000 gasoline 
pumps were purchased and in- 
stalled. From a recent survey 
it appears there are 1,500,000 
pumps now in use, about 1,000,- 
000 of which are estimated to be 
owned and loaned by the oil 
companies. 

As of Jan. 1, 1936, the loaned 
gasoline pumps in use by the 
industry have an average age 
of about eight years. They are 


wearing out. And the new mod- 
els with electric calculating de- 
vices outmode and render old 
fashioned a large percentage 
of our present loaned equip- 
ment. This new and modern 
calculating equipment costs 
about $225 per pump, with an 
extra $25 each for installation, 
making the replacement cost 
about $250 per pump. If the 
oil companies make this replace- 
ment the industry faces an ex- 
penditure of about $250,000,- 
000. 

And if the loan of equipment 
is begun again the period of 
this replacement will depend 
on only one thing—how fast 
can the pump industry produce 
one million pumps? 


If you think you’ve seen seri- 
ous marketing disturbances, 
can you picture what. this re- 
turn of loaned equipment would 
mean to all of us—dealers, job- 
bers, pump manufacturers, and 
oil companies. You would 
probably see a free-for-all un- 
equalled in business history. 

The pump industry can only 
produce about 200,000 pumps 
per year. What oil companies 
would get them? Suppose you 
couldn’t and your competitor 
could? Do you think dealers 
would wait? And after a few 
years of maximum production, 
working day and night, what 
would the pump companies do 
for business then? It would 
probably mean a “breathing 
spell’? for them which might not 
average a profit. 

Let me say just a word about 
the pump industry. Pumps were 
first sold to dealers. Large sell- 
ing organizations were main- 
tained by the pump manufac- 
turers. Then the oil companies 
began loaning gasoline pumps. 
Pump manufacturers, to meet 
the quantity buying and lowered 
prices, disbanded their selling 
organizations and dealt with 
only a few purchasing agents. 
In 1938 the oil industry stopped 
loaning gasoline pumps. The 
pump industry began at once 
building sales organizations to 
contact the dealer again. Since 
1933 there have been sold ap- 
proximately $26,000,000 worth 
of gasoline pumps, 90% of 
which I am informed have been 
purchased and are being paid 
for by the dealer. 

But today the dealer is hold- 
ing off buying. Pump manu- 
facturers report a slowing down 
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in dealer purchases. Rumors 
are afloat. Some dealers hear 
pumps may be loaned again. 
And there are enough actual oc- 
currences here and there to give 
support to the rumor. Most of 
the oil companies’ marketing 
policies prohibit the loaning of 
equipment. But they are losing 
dealers to oil companies which 
will loan pumps. And com- 
panies whose policies do not 
permit the loan of pumps will 
not continue long to lose good 
dealers to competitors resorting 
to this practice. They must and 
will retaliate either in kind or 
by some other effective means. 
Are there enough outlets to- 
day to satisfactorily serve the 
motorist? Must we say as did 
the witnesses in 1919 that be- 
cause of the rapid growth in the 
number of automobiles the oil 
industry must finance more out- 
lets? United States Govern- 
ment funds, under the Federal 


Housing Administration, are 
available today if the dealer 


needs capital to purchase new 
PUuMDS. 

Everyone agrees that many 
pumps should be replaced with 
more modern equipment. And 
this brings me to my third and 
last problem: 

Should the oil company or the 
dealer provid the gasoline pump 
at the dealer’s place of busi- 
ness? 

Those three problems, gentle- 
men, in my opinion are among 
the most important problems 
facing the marketing division of 
the oil industry. Can you solve 
them? ‘They should be solved. 

You jobbers are particularly 
interested in that solution. You 
have bulk plants, service sta- 
‘tions, dealers—all real assets. 
And your investments in these 
assets in time and money en- 
title you to a fair return. 

Jobbers are an important 
factor in the distribution of pe- 





‘troleum products. I am informed 


you number some 10,000 to 12,- 
000 serving some 75,000 retail 
outlets, and that you handle 
18% to 25% of the total gaso- 
line sold in America. That’s a 
very important part of any in- 
dustry. 

What of the dealer? Can any- 
one anywhere deny that our 
dealers must be given a fair 
share of what there is to divide? 

And so when you have rea- 
soned a solution to the problems 
I have posed, think then again 
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and ask yourself: 

“In my solution have I been 
fair to stockholders or owners 
for their contribution to the 
business? And then again, 
does my answer take into con- 
sideration the public? Does my 
solution bring to the public the 
just values their money entitles 
them to?’’ 

If you “Yes’’— 


can answer 


that your solutions fairly com- 
pensate 

First—The workers (em- 
ployes, dealers and jobbers) 

Second—tThe stockholders or 
owners, and, 

Third—tThe public, 
then and only then will 


solution stand the test 
and fairness. 


your 
of time 


Ohio Marketers Approve The Regional Code 


COLUMBUS, O., Feb. 27.- 
Members of the Ohio Petroleum 
Marketers Association approved 
the proposed mid-western mar- 
keting code at the 13th annual 
convention of the association 
held here the past three days. 
Not a dissenting voice was 
heard when President Eric V. 
Weber, Cincinnati, called for a 
vote. 

The association did, however, 
recommend three changes. They 
are: First; that Rule 4 (selling 
below cost) be made clearer in 
describing which costs are ap- 
plicable to marketing activities 
of those companies engaged in 
more than one branch of the in- 
dustry. Second; that companies 
who lease stations from individ- 
uals and then sub-lease to a 
third party must charge at least 
the same rent they pay, plus in- 
creased value due to any im- 
provements put into the prop- 
erty. Third; that Rule 7 (viola- 
tion of contracts) be amended 
by adding, ‘“‘The provisions of 
this rule shall not apply to lease 
and agency, lease and license, 
or other forms of exclusive 
dealing contracts.” 


|* HIS annual message to the 
association, President Weber 
urged co-operation among all 
marketers of the state. He said 
he would oppose any policy 
which would tend to split the 
various interests within the in- 
dustry. The association has car- 
ried on a campaign of education 
to put an end to “the senseless 
knifing among competitors and 
at the same time to promote 
healthy marketing conditions,” 
he stated. 

H. W. Dodge, vice president, 
The Texas Corp., outlined three 
principal problems which face 
the marketing branch of the in- 
dustry. He did not attempt to 


answer these but placed them 
before the association, together 
with the history of their origin. 
(Full text of Mr. Dodge’s talk 
will be found on page 42 of this 
issue.) 

Three of the 4 directors 
whose terms expired were re- 
elected. W. G. Lyden, Youngs- 
town, refused another term and 
Clifford H. Wagoner, Zanes- 
ville, was elected to succeed 
him. Directors will meet some- 
time next month to elect offi- 
€ers: 

Hubert B. Fuller, association 
counsel, reported to the associ- 
ation on the legislative situa- 
tion. He explained, briefly, the 
workings of newly enacted laws 
and recently extended laws. He 
urged members to look into the 
platform of candidates for po- 
litical office at the primaries 
and get behind the men who 
promise to vote against new 
taxes. 

A round table discussion of 
the problems of selling petro- 
leum products and accessories 
was conducted by O. J. McClure, 
Chicago sales counsellor. As a 
base for his discussion he used 
written and oral questions 
asked by the members of the 
association. 


To Review Tax Decision 


BIRMINGHAM, Ala. — Ala- 
bama has been granted a U. S. 
Supreme court review in its ef- 
fort to impose an excise tax on 
gasoline sold to the federal goy- 
ernment. 

The tribunal agreed to pass 
on an injunction granted the 
Texas Co. of Atlanta by a three- 
judge Northern Alabama Fed- 
eral District Court which barred 
the state levy. 





Streamlined semi-trailer unit of Union Oil Co. to which power take- 
off was applied for rapid delivery of fuel oil by pumping 





Power Take-Off for Semi-Trailer Pump 
Operates Through Fifth Wheel 


and construction of tank- 

truck delivery equipment by 
California oil companies in re- 
cent months have resulted from 
the pressing need for increased 
flexibility and maneuverability 
of trucking units used in bulk 
distribution throughout highly 
congested traffic zones. 

While there has been no defi- 
nite trend toward adoption of 
any one type of automotive 
equipment offered by the man- 
ufacturers, considerable experi- 
mental work has been done and 
is still being done to test the 
efficiency of various body de- 
signs and engine constructions. 

An example of this develop- 
ment toward more flexible ve- 
hicles is demonstrated in the in- 
terest shown toward the cab- 
forward, or cab-over-engine 
tank truck. The easiest wav to 
make a truck more maneuver- 
able in heavy traffic and nar- 
row streets is to shorten the 
wheel base and cab-forward de- 
sign effects this and still pro- 
vides the same load capacity as 
the regular cab-back type. 


gongs "MENTS in design 


J.C. Bennett, manager of au- 
tomotive equipment, for Asso- 
ciated Oil Co. has developed a 
truck of this design for use in 
the metropolitan San Francisco 
area. It was designed to fill a 
definite need and therefore is 
not considered likely to receive 
general use outside the congest 
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By Jack N. Westsmith 
N. P. N. Staff Writer 


ed areas. One of these units, 
shown in an accompanying pho- 
tograph, has a capacity of 1500 
gallons of gasoline with either 
four or five compartments. One 
large and two small meters are 
used for measuring deliveries. 
Fuel oil trucks of the same de- 
sign have a capacity of 30 bar- 
rels. 

This same cab-forward de- 
sign, but stream-lined, is now 
being tried out by several Cali- 
fornia companies for metropol- 
itan distribution on the west 
coast, but except for a slightly 
more pleasing appearance is 
not expected to be any more 
flexible than the square-cut 
model. 

Semi-trailers continue to re- 
ceive wide support by oil trans- 
portation men in California al- 
though the advantages of this 
equipment over the rigid six- 
wheel truck remain a bone of 
contention among those inter- 
ested. 

However, another advantage 
of the semi-trailer and one not 
offered by the cab-forward chas- 
sis is the ability of the oil com- 
pany to interchange the tractor 
part of the semi-trailer with any 
one of a number of trailers in 
a shuttle system. This permits 
one or two tractors to provide 


the power for hauling a tank of 
gasoline on one load and a tank 
of fuel oil or some other com- 
modity on another, without the 
necessity of cleaning the tanks, 

J. W. Sinelair, supervisor of 
automotive equipment, for 
Union Oil Co. of California, has 
found that efficient use of the 
semi-trailer demands a driver 
of adequate experience in han- 
dling that particular type of 
equipment. Under such condi- 
tions it is extremely flexible and 
presents a commanding picture 
when on the streets. This fac- 
tor of good looking trucks, as 
an advertising medium, is re- 
ceiving more and more atten- 
tion from the oil companies. An 
accompanying photograph 
shows one of Union’s semi-trail- 
ers. 

The Union Oil Co. has recent- 
ly developed, in conjunction 
with a Los Angeles manufac- 
turer, a power take-off assem- 
bly that further facilitates the 
use of semi-trailers in making 
deliveries of fuel oil. 

Because of the break between 
tractor and trailer the problem 
arose of providing power to op- 
erate the pump that is frequent- 
ly used on the fuel truck either 
to pump into a storage tank 
above the street level, or to. 
clean out an underground tank. 

Three possible ways of op- 
erating the pump were consid- 
ered. One was to install elec- 
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Cab-forward tank truck 

used by Associated Oil 

Co. in San Francisco 
area 


trical equipment, but this en- 
tailed an initial cost that was 
too high for the type of service 
in mind. Another method would 
employ a swivel drive such as 
is used on speedometers. How- 
ever, this too was costly and 
the question arose as to whether 
the cable would stand up under 
the heavy load and relatively 
low r.p.m. requirements of the 
fuel oil pump. 

The third possibility, and the 
one finally adopted, consisted 
of a gear and universal-joint as- 
sembly that transmits power 
from the tractor’s transmission 
through the fifth-wheel of the 
semi-trailer to the pump mech- 
anism. An accompanying view 
shows one of these units before 
installation. 


A universal joint on the low- 


er drive shaft connects to the 
regular transmission of the 
tractor engine. From. there 
the power is transmitted 
through the lower gear box, or 
differential, by means of a short 
shaft that runs through an ac- 
curately machined king pin to 
the upper gear box. The upper 
drive shaft is then connected 
through three universal joints 
to the pump. Breaking this 
longer shaft with the addition- 
al universal joints was found 
necessary to relieve strain re- 
sulting from movement of the 


trailer. 

A plate shown between the 
two gear cases is the upper 
fifth wheel and is lubricated 


on the under side so that is is 
free to turn on the lower fifth 
wheel—not shown in the ac- 





Power take-off assembly used by Union Oil Co, to operate pumping mech- 


anism on 


March 4, 1936 


its semi-trailer fuel oil 


tank trucks 





comp2nying view — which is 
bolted to the rear deck of the 
tractor. The two brackets shown 
bolted to the upper fifth wheel 
carry a full rocking type uni- 
versal upon which the trailer 
support is fastened. This forms 
a part of the fifth wheel assem- 
bly and is used on the semi- 
trailer hook-ups whether or not 
the power take off is wanted. 
This universal—also not shown 


—is constructed with arms at 
right angles to each other so 


that the trailer is free to rock 
in any direction even if it is 
completely jack-knifed around 
the tractor. This full rocking 
feature is pointed out as some- 
thing new in fifth wheel assem- 
blies. 

The power take off unit is 
built with such precision that it 
is possible to turn the drive 
shaft with the fingers. Under 
normal operating conditions the 
shaft rotates at 1000 to 1200 
r.p.m. and develops as much as 
26 horsepower. It operates the 
pump through reduction gears 
at about 300 r.p.m. for a capac- 
itv of 75 gallons per minute. 
When delivery is being made, 
the truck engine is run at idling 
speed. The trailer carrys a 50- 
barrel fuel oil tank with either 
two or three compartments. 


Another unique feature of 
Union’s fuel oil truck lies in the 
method of connecting the dis- 
charge hose. Instead of using 
a swivel joint to connect the 
two-inch flexible hose to the out- 
let pipe, a screw-type coupling 
is made. With this arrange- 
ment it is possible to coil the 
hose alongside the tank itself, 
but hidden from view, without 
disconnecting the hose. 








The neat and modern English 


tavern type service station and 
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Cincinnati Marketer Builds Industrial 


Business on Personal Service 


HAT chance has the 

small independent oil 

company against large 
company competition? How can 
the small operator hope to wage 
a successful fight for business 
when his large opponents, with 
their vast resources, are bat- 
tling against him? 

For an answer to these ques- 
tions we take you to A. W. H. 
Jamieson, who has spent 44 
years selling petroleum prod- 
ucts to individuals and indus- 
tries, and who now is president 


and general manager of the 
Cincinnati-Vulean Co., Ine., of 


Ivorydale, a Cincinnati outpost. 
It was in 1892 that Mr. Jamie- 
son began his oil career, with 
the Moore Oil Co. Always an oil 
man, he formed his present com- 
pany in 1922, and last year com- 
pleted the neat English tavern 
type of service station shown in 
the accompanying illustration. 
Mr. Jamieson will tell you 
that this service station is inci- 


By John W. Thompson 
N. P. N. Staff Writer 


dental to his regular business, 
and that the 12,000 gallons of 
gasoline and 200 grease jobs his 
station sells each month simply 
take care of the overhead of his 
primary business. Out of fair- 
ness to the subject of station 
modernization in general, how- 
ever, it should be mentioned 
that the erection of this new 
neat station increased his gaso- 
line business 25 per cent. 

Mr. Jamieson is primarily in- 
terested in industrial business. 
Many of his industrial accounts 
he has held since the beginning 
of his company, and he still 
holds them against all competi- 
tive odds. As can be seen from 
the company letterhead, indus- 
trial products predominate. The 
list includes motor oils, steam 
cylinder’ oils, factory oils, 
greases, boiler metal treatment, 
roof paints, oil soap, waste, wip- 


ing rags, kerosine, and gasoline. 

The entire company is liter- 
ally built around the service 
station. The offices are housed 
in the second floor of the build- 
ing, and directly behind it on 
the railroad siding is the bulk 
plant with a combined storage 
capacity of 120,000 gallons for 
gasoline and kerosine. 

Just beyond the bay end of 
the station is the blending plant 
with four 20,000-gallon and two 
5000-gallon outside storage 
tanks, and four 4000-gallon and 
seventeen 1000-gallon tanks in- 
side the plant. 

The Cincinnati-Vulcan Com- 
pany is located almost in the 
shadow of one of the city’s larg- 
est and best known manufactur- 
ing plants. Despite repeated 
efforts of both large and small 
companies to take the industrial 
oil business of this company, 
Mr. Jamieson continues to hold 
it, and has held it for many 
years. This case is typical of 
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This is how the Doyle Service Station in Rochester, N. Y., takes advantage of a Pittco Front to attract 
business and increase gallonage. The architect who designed this outstanding Pittco installation was 


Walter H. Cassebeer. 





















































FOR A NEW 


PITTCO STATION FRONT! 


HE Pittsburgh Time Payment Plan makes it 

possible. You can now pay for a new business- 
building Pittco Front out of the increased profits 
the new front brings in . . . without disturbing your 
capital! Just make a 20% down payment... and 
then, over a period up to 24 months, pay the balance 
in easy monthly instalments at low F. H. A. rates. 


And what do you gain by remodeling your station 
with a new Pittco Front? Just this: at last you 
have something which gives you an advantage over 


CARRARA STRUCTURAL 
GLASS 
PITTCO STORE FRONT P 
METAL 

PITTSBURGH MIRRORS 


aii 


_gla 33...melal.. 5 gent 
PRODUCTS OF 


PITTSBURGH 
PLATE GLASS COMPANY 
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the hundreds of other competing 
stations that the passing motorist 
sees along your stretch of road. 
Your station becomes so attractive 
that it stands out from the crowd, invites the atten- 
tion of every motorist, even from a distance, and 
exerts that added appeal which causes him to drive 
into your station for service instead of your com- 
petitor’s across the road! That’s why improving 
your station’s appearance with a new Pittco Front, 
improves your gallonage. 

So send the coupon below for full information 
about the Pittsburgh Time Payment Plan... and 
for our free handbook of store front facts. 


Listen to the Music You Love, superbly rendered by the Pittsburgh Symphony Orchestra and distinguished guest artists 
every Thursday at 8:00 P. M., E. S. T., over NBC Blue Network and associated stations. 


T T S O PITTSBURGH PAINT 


TORE FRONTS POLISHED PLATE 


Fe 7 
! | 
PRODUCTS ] Pittsburgh Plate Glass Company | 
| 2117A Grant Building, Pittsburgh, Pa. | 
| Please send me, without obligation, com- | 
GLASS plete information on the Pittsburgh Time Pay- 
| ment Plan, and your book “How Modern | 
TAPESTRY GLASS | Store Fronts Work Profit Magic”. ] 
Name___ ‘a — ———— 
| ! Street__ naa | 
| 
City ae State ei | 
ca cael ey abn cc ms ss enc cacao lhe aa 
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his standing with the other cus- 
tomers he serves. 

How does Mr. Jamieson hold 
this profitable business? Simply 
by keeping in constant contact 
with his customers and working 
closely with the engineers and 
purchasing agents so that he can 
be in a position to give any cus- 
tomer “‘what he wants and when 
he wants it.”’ 

Mr. Jamieson has made it a 
practice to cater to those indus- 
trial accounts that do not shop 
around for their oil purchases. 
He has gained the confidence of 
his customers by giving them 
what they ask for, and he has 
obtained their respect through 
his ability to suggest solutions 
to certain lubrication problems 
that concern his customers. 

It would not be far off to de- 
scribe Mr. Jamieson’s business 
as a lubrication department for 
each of his customers, for that 
best describes the way he oper- 
ates. With over a score of tanks 
in his blending plant he is able 
to compound almost any speci- 
fied oil that his customer may 
call for. If a call comes in for 
an industrial oil of some odd 
specification to serve a certain 
purpose, that order is filled and 
delivered promptly, whether it 


be for one barrel or for a thous- 
and barrels. 

In fact, this prompt service on 
special oils in small quantities 
has been largely responsible for 
Mr. Jamieson holding his large 
industrial business against the 
ever-present large oil company 
competition. 

Mr. Jamieson’s method of op- 
eration is proof of the power 
that is stored up in the competi- 
tive weapon of the independent 
oil company today. His entire 
operations are concentrated 
locally. His plant facilities are 
all in one location, and are com- 
pletely flexible so that orders, 
regardless of specifications, can 
be filled immediately without 
red tape and without the delay 
caused by slow-moving office 
routine. The Cincinnati-Vulcan’s 
industrial customers rely on 
this personal type of service and 
in order to get it they are glad 
to pay an additional charge per 
barrel. 

The new building is located 
on a 165-foot frontage with four 
curb cuts. The front of the 
building is finished with brick, 
faced-stone, and stucco. Tho 
roof is slate. On the ground floor 
are 3 service bays, waiting 
room, spacious men’s” and 





women’s lavatories, and furnace 
with automatic stoker. Two of 
the bays are equipped with lifts, 
of the drive-on and free wheel 
types, and the third bay is used 
for tire, battery, and minor en- 
gine servicing. Each bay is 
equipped with overhead doors. 


The offices are located on the 
second floor over the waiting 
room, and ample storage space 
provided on the same _ floor 
above the service bays. Walls 
and ceilings of the offices are 
lined with a sound-deadening 
material. 


On the service drive are two 
pump islands, each with three 
modern cash recording pumps, 
from which are dispensed five 
grades of gasoline and benzol. 


One of the pump islands is 
located directly in front of the 
waiting room and the other is 
placed away from the building 
where it has its own approaches 
and exists so as to avoid conges- 
tion. The bays are directly in 
front of one of the approaches 
so that access to them from the 
street is entirely unobstructed. 

Two lighting poles are each 
equipped with two 1000-watt 
flood lights, completely illumi- 
nating the station at night. 


First Lubritorium Built by L. V. Nicholas 
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What is said to be the first lubritorium built by an oil com pany is this one erected in June, 1917, in Omaha by L. V. 


Nicholas. 


The six pits are inter-communicating underground. 


All are under the cover. 


The building at the rear 


stored tools and housed the men who did the greasing work. Mr. Nicholas now is president of the Warner-Quinlan 


Co, at New York. 


He was an independent jobber in Omaha when the lubritorium was built 
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New Clay Treating 


Licenses Issued 


NEW YORK, March 3—Re- 
finery treating capacity of ap- 
proximately 24,000 barrels per 
day has been licensed recently 
by the Gray Processes Corp., 
and today the interest in this 
method of treating cracked and 
other distillates is greater than 
it has been since 1924, accord- 
ing to Dr. M. R. Mandelbaum, 
vice-president. 

Gulf Refining Co. has taken 
a license to treat a large out- 
put of cracked gasoline by this 
method. Both cracked and poly- 
merized gasolines will be treat- 
ed in the new refinery of At- 
lantic Refining Co. at Atreco, 
Texas, where a_ polymerizer 
unit is being installed. The 
same situation exists at the 
plant of Pan American Petro- 
leum and Transport Co. at Tex- 
as City, where a catalytic poly- 
merizer is installed. Both com- 
panies have licensed additional 
clay treating capacity for instal- 
lation in these plants. 


Advise GeorgiaCompanies 
To Delay Payments 


ATLANTA, Ga., Feb. 27.— 
Until the status of Governor 
Talmadge’s newly named treas- 
urer and controller has been de- 
termined by the courts, oil com- 
panies in Georgia have been ad- 
vised by their attorneys not to 


pay over the state any more 
gasoline tax money. The two 


former state officials were oust- 
ed by Talmadge Feb. 24 on 
charges of misconduct in office 
for their refusal to honor war- 
rants under the financial ‘‘dic- 
tatorship’’ which he set up Jan. 
a. 

The oil companies have been 
advised by their attorneys that 
to pay gasoline taxes to G. B. 
Carreker, Governor Talmadge’s 
defacto controller general, they 
would be making themselves li- 
able to a second collection. 

January gasoline taxes were 
paid by the oil companies on or 
before Feb. 20 to W. B. Har- 
rison, the duly elected control- 
ler general, which funds were 
impounded by Harrison when he 
was ousted from office. 

February gasoline taxes will 
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be due March 20. If the situa- 
tion has not cleared by that 
time, oil companies doubtless 
will apply to the courts for a 
ruling as to whom they shall 
pay taxes, according to advices 
here. 


Dealer Margins Increased 


0.5 Cent in New York 


NEW YORK, March 3.—Mar- 
gins to dealers in the metropol- 
itan New York City area have 
been increased another 0.5 cent, 
effective March 2, with undi- 
vided dealers now getting 5 





cents and split accounts 4.5 
cents. Some chain accounts in 
Brooklyn are said to be get- 


ting 6 cents. 


The general retail market in 
the metropolitan area is rather 
touchy at present, particularly 
in Brooklyn. Current major- 
company posting in Brooklyn is 
still 19.2 cents, including taxes. 
Some major-company dealers, 
however, are selling 6 gals. for 
98 cents, and an occasional sta- 


tion is offering 7 gals. for 98 
cents. Independent: stations 


selling unbranded gasoline gen- 
erally are 1.5 to 2 cents under 
major-company price of 19.2 
cents. 


Dealer margins had been in- 


creased 0.5 cent Feb. 24 
throughout the metropolitan 


area. 


Panhandle Gas Popping 
Halted by Courts 


TULSA, March 3.—News dis- 
patches from Austin indicate 
that the practice of popping off 
gas in the Panhandle would 
come to an end today. These dis- 
patches were based on reports 
from the Attorney-General’s de- 
partment. 


The last two of a series of in- 
junctions permitting the pop- 
ping off of gas have been va- 
cated. These injunctions have 
been obtained by Shamrock Oil 
and Gas Co., and Huber Corp. 


No decisions, however, have 
been made yet in the litigations 
attacking gas proration sections 
of the anti-gas waste law. 


U. S. Crude Stocks Down 
483,000 Barrels 


WASHINGTON, March 3 
Crude oil stocks totaled 310,- 
665,000 barrels on Feb. 22, a 
decrease of 483,000 barrels 
from the previous week, accord- 
ing to a report today by the 
Bureau of Mines. Both domes- 
tic and foreign oils showed de- 
creases, 323,000 and 160,000 
barrels respectively. Stocks a 
year ago were 321,367,000 bar- 
rels. 


Feb. 15 Feb. 22 Change 
(Thousands of Barrels) 


Penna. SPACE .....0000....... . 4,026 3,968 — 58 
Other Appalachian .......... 850 826 — 24 
Lima-N. E. Ind.-Mich.. 1,194 1,175 — 19 
11l.-S. W. Ind. .................. 10,861 10,768 — 98 
We ERE remem TA 9,232 221 
W. Tex. and S. E. N. Mex. 28,648 28,530 118 
EIS ccscrsimiens . 19,416 19,691 + 275 
Other Mid-Continent......128,563 128,004 559 
Gulf Coast eee . 25,536 25,8388 +-302 
Rocky Mt. ....... .. 26,635 26,569 66 
California . 86,177 36,440 263 
Foreign .......... 3,339 3,179 160 
Total reported weekly, 

inel. foreign = 294,698 294,215 {83 
Estimate for unreported 

SE bikini 16,450 16,450 

Total 311,148 310,665 183 


More Money for Bureau 
Provided by Senate 


By Teletype 


WASHINGTON, March 3. 
The Interior Department Ap- 
propriation bill will be sent to 
Conference shortly to iron out 
the differences between the 
House and Senate versions. In 
passing the bill March. 2, the 
Senate adopted amendments in- 
creasing the Bureau of Mines 
appropriation by $121,150 over 
what was contained in the bill 
as it passed the House. Included 
in these increases were: $39,- 
500 for “Economics of Mineral 
Industries, including survey of 
stored oil;’’ $15,500 to oil and 
gas investigations reporting an 
“additional amount for survey 
of stored oil;”? and $20,000 for 
repair of the Bush A-1 helium- 
gas well, 

While the amendment does 
not specifically state it is under- 
stood that a portion of the $39,- 
500 will be used for market- 
demand studies of oil. 

The survey of “‘stored oil’”’ re- 
ferred to is a study of the ex- 
tent and character of crude oil 
now in storage, as was recom- 
mended by the Interstate Oil 
Compact Commission. 
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N.P.N. Talks About Stockholders 


MILLION people, a third of 
them women, own America’s oil 
industry. They live in practically 
every city and hamlet. Half of 
them live in the small towns, even 
tiny ones. They are of all walks 
of life. 

Such is a brief picture presented 
by NATIONAL PETROLEUM News in 
its Public Educational Issue (Feb. 
5th) the issue that tells the story 
of what the oil industry is and what 
it means to the general public. 

NATIONAL PrTROLEUM NeEws_ is 
presenting brief summaries from 
some of the leading articles in that 
issue to the readers of Editor & 
Publisher, belleving that one of its 
duties to the industry on which it 
is dependent, is to do all it can 
to bring about a better understand- 
ing of that industry everywhere. 
The better that understanding the 
healthier the oil industry should 
be and the healthier, therefore, Na- 
TIONAL PETROLEUM NEWS. 

Popular conception seems to cred- 
it ownership of the oil industry to 
some of the old oil families but 
that day passed years ago. The 
ownership today is general and the 
management democratic. Many of 
the heads of the big oil companies 
started as poor as Job’s proverbial 
turkey and the others did not al- 
ways have any too much of life’s 
comforts. 

How scattered oil company stock- 
holders are is shown by the fact 
that, in Pennsylvania, 10,585 stock- 
holders of one big oil company re- 
side in 811 of its 2828 cities and 
towns. More than 200 of these 
towns are less than 2560 population. 

About half of the larger company 
stockholders own stock in more 
than one oil company. 

As to Independent oil marketing 
companies—those owning bulk sta- 
tions, trucks and service stations— 
they have relatively few stockhold- 
ers each, being almost entirely 
closed corporations. Of more than 
one thousand companies replying 
to a questionnaire, 800 had ten 
and less stockholders each. Where 
the originators and chief 
holders of these companies came 
from is shown by the following 
examples of some of the classifica- 
tions: 


stock- 


15 were accountants 

8 were soldiers 

11 lumbermen 

9 meat and grocery men 


In the fourth advertisement, in the March 7th 
Editor & Publisher, based on the Feb. 5th Public 
Educational Number of National Petroleum News, the 
wide investment in securities of oil companies on the 

part of the general public is commented upon. 
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Published at 1213 West 8rd Street, Cleveland, Ohio 

Ofices—Washington, D. C., New York, Chicago, 
Tulsa, Okla. and Los Angeles 


WARREN C. PLATT, Editor & Publisher 


This information and comment is selected by the staff of National Petroleum 
News from current happenings in the oil industry as perhaps having some information 
value to the newspapers of the country. We will be glad to answer any questions. 


Comment 





Who Owns the Oil Industry? 


9 hardware men Magazine {1astrator ......ccccesiscsscesescccsesccessses 1 
85 auto dealers Association, assistant CECMOUTOT occ cccsscscesse 1 
; Association, assistant manager 
9 tire men 


(trade assn.) 
PII icc tigtilen tee eee 
Dealer, furniture (owner) .... 
Dealer, newsdealer (owner) 






18 garage men 
28 salesmen, not oil 


13 were attorneys Dealer, barber supply (owner) .......cccccee 1 
33 were bankers or in banks micas. st i 
83 farmers Auto dealer, garage owner .... 1 
20 college students in an ae — 
11 teachers Auto parts treasurer (reconstruction)... 1 
296 former oil company employes Baking louane eeslstaud enecetnry...... 1 

Stockholders of one large oil com- Banking manager (safety deposit) .. 1 










Banking assistant vice-president 
POOUNARCRINAE WPPOOIRG odo sscasccsccacscconcecsossccorsneeccis 
Banking treasurer .. 
Banking employe ............. 
Banking vice-president 
Banking trust officer oo... cee eeees 
Banking officer ........... 
Banking cashier ... 
PIII DUI oid, Secsict cc exainksdysencatnaveess ss 
Banking assistant secretary-treasurer.... 
Banking auditor 
Banking secretary .. 
Banking manager ....... 
Beauty shop owner ... 
Accounting officer . 2 Brokerage employe ... 
Accounting employe .................600.008+ . 15 Brokerage partner 
Accounting partner graeaacctebinhes 3 Brokerage owner ...............+ 
Accounting clerk ................. 1 Brokerage president ... 
Accounting owner 3 Chain store president .. 
ACCOUNTING SECTEEATY ........ccccccccceceeeessseeeeeess 1 Chemist and designer 
Advertising Salesman .v......ccssscececeseereeees a Chemist employe 
1 
1 
1 
1 


pany—884 of them—replying to a _ RBankino president..sti‘i‘i‘C; CSS!!! 
NATIONAL PETROLEUM NeEws ques- 
tionnaire gave their occupations. 
The following list of the first 100 
classifications given, in alphabetic 
order, as published in its Public 
Educational Issue, indicates how 
these stockholders came from all 
walks of life: 


-_ 


ee tet et et et et oe ht OT OO 








Advertising assistant manager .............. Chemist officer ........... 

Advertising secretary-treasurer (agency) Christian Science practitioner 
Advertising secretary-treasurer ............ ; IIR -scardeciee vec ccncetisars 
Advertising S€CTCCALY .......cccccccccccsceeseeses : Club owner (baseball club) . 





Architecture officer 1 Club president (baseball club) 
Architecture owner 4 RU Ne sesciccn, Sascocacvesv tevensinchaesécnacdactncess 
Architecture partner 2 Coal operating president..........:c::cccsseecsees 
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Coal operating vice-president and 
STONING: istiscasscnesnccantnvinscananneviceoesaias 
Coal operating foreman ... 
ANE WRIIIINNIE ccicscsatesaaticonsneeteestens 
Collection agency owner 
Concrete company owner 
Construction company foreman 
COMCUOR WPIINE | cvsisscciscicinconistsctccaxicine 
Contractor, owner (painting) 
Contractor, president ...............cccccosseees 
Contractor, building ............ 
Contractor, drilling ........... 
Contractor, stone mason... 
Contractor, carpenter .......... 
Copper mining foreman ............. 
Credit company manager ......... 
Ee NTI sivkcstirrescicernecrtetmcce 
TRIRIRS  vcctiececacsicenntescactesensnermances 
Department store Manager ..........ccceccseeeeeee 
Distributing company vice-president 
Druggist, OWMET ...........seeceeee esi 
Druggist, vice-president ......... 
Druggist, manager. ...........000 
Druggist, purchasing agent... 
Electrical employe ..............:0:000 ‘ 
Blectrical LOP OMAR. csces.cercerssncscsesessscscsssccccoss = a 
Electrical manufacturing (employe) 
Electrical purchasing agent ............+. ele 
ERE TOUT acinccsavessctigarsvseciccessteisncstauruisarateaseam 1 



























BEnPiINGST, CMDIOGE: 0.cc..ccccecsscssccssesacsssassetsqeeses 8 
Engineer, mechanical ..........-..:.scsscsssseseseeee 6 
Engineer, electrical]  ..............cccccccesssscceeseee > 
Engineer, research. ..........+++ sc odivebtidc nice 1 
Engineer, mining (OWMEL)  ........cccceeeeeeees 1 
Engineer, chemical ...............ccccccssessreesees 1 
Engineer, industrial .................... cease Sedieasatices 
Engineer, aeronautical .........cccccccceceeeeeeeeees 1 
Engineer, Civil ...........ccccscccscccsesecenceersesccecees 5 
Engineer, civil (owner) ......... asteees 1 
Engineer, draftsman ...........cccseceeeseseeeeceeenees 2 
Engineer, power plant ............ 1 
Engineer, consulting as 2 
Engineer, Marines ..........0+e 1 


Our information for this stock- 
holders story came from many 
sources and was, of course, reli- 
able but our conclusions necessarily 
had to be estimates, because of the 
large number of stockholders, the 
fact they are scattered over the 
country and because of the care 
with which all companies guard 
their identity. 

One of these days we hope that, 
as industry management realizes 
still more the need for better public 
relations, it will make possible the 
presentation of the true picture of 
this country’s oil industry stock- 
holders. There must be many mil- 
lions of them. 

A corollary of this picture for 
the public, is perhaps the awaken- 
ing of these stockholders to a full 
appreciation of their own respon- 
sibility as part owners of these 
businesses, to the end that they 
will take a more active part in the 
management of the businesses 
that they own. At the present 
time, unfortunately, the chief in- 
terest of many stockholders—lit- 
tle as well as some of the larger 
ones—is to scalp a profit off an 
advance in the price of the stock 
on the stock market. 

The increasing thoroughness of 
newspaper analyses of business and 
companies is hastening the day 
when the readers of financial pages 
will think of themselves as respon- 
sible owners of this country’s bus'- 
ness enterprises and not 
crap shooters. 


Editor. 


just as 
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J. B. Fisher, chief engineer for Waukesha Motor Co. (left), is going over the 


Waukesha plant with J. H. 


Pitchford, of the Ricardo & Co. Laboratories. 


Pitchford is visiting American automotive centers during a tour of this 
country 





British Diesel Specialist Visits Engine Builders 


WAUKESHA, Feb. 
Surprise at the relatively small 
commercial development of the 
diesel engine in America is ex- 
pressed by J. H. Pitchford, die- 
sel specialist from England, 
who is visiting the various au- 
tomotive centers in the United 


27. 


States during February and 
March. Mr. Pitchford is assist- 


ant to H. R. Ricardo, of Ricardo 
and Co., Shoreham, England, in- 
ternationally known engine re- 
search and consulting organiza- 
tion. 

There are now in operation in 


England more than 6000 diesel- 


powered buses and trucks, he 
stated. Although the price of 
diesel fuel and gasoline are the 
same in England, Pitchford 
states that a 50 per cent saving 
in fuel costs results from the 
use of the diesel, because of the 
greater mileage per gallon of 
diesel fuel as compared to gaso- 
line. 

Fleets of Comet diesel-engined 
trucks are operating regularly 
over the Alps where, because of 
a lower diesel fuel price that 
England enjoys, savings of 60 to 
70 per cent are obtained. In 
London, after using 850 diesel- 
powered buses for several years, 
the London Passenger Trans- 
port Board has announced that 
all engines purchased in the fu- 
ture will be oil burning diesels. 

The Ricardo company owns 
the Comet patents for diesel en- 


gine manufacture, under which 
the Waukesha company is li- 
censed to manufacture its line 
of Comet engines now becoming 
well known in America. Twen- 
ty-seven licensees of these pat- 
ents are building engines in Eu- 
rope. These engines operate at 
from 800 to 3800 r.p.m., and 
must operate, according to strict 
police regulation, without ob- 
noxious smoke and odor nuis- 
ance, Pitchford stated. 

Close contact will be main- 
tained between the Ricardo and 
Waukesha organizations, it is 
understood, a_ representative 
from one or the other visiting 
the co-operating company each 
six months. 


Louisiana Allowable Set 
By Teletype 
NEW ORLEANS, March 3.— 
The Louisiana crude production 
allowable for March has been 
set at 186,850 barrels daily. Of 
this total, the Rodessa field was 


allotted 36,000 barrels and 
South Louisiana fields 130,850 
barrels daily. The Bureau of 


Mines had recommended a daily 
allowable of 151,400 barrels for 
the state. 

The per-well allowable for 
Rodessa was reduced 100 bar- 
rels daily, to 4000 barrels, ac- 
cording to an announcement by 
the State Conservation Depart- 
ment. 
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CLEVELAND, March 2 


LTHOUGH demand for gaso- 
line was stimulated by warmer 
weather the’ last week of Feb- 

ruary, prices, which had held fairly 
well throughout the extremely cold 
weather, eased off 0.125 to 0.25 cent 
in many markets. Natural gasoline 
also was more active and the down- 
ward trend of prices, which has been 


under way for three weeks, was halt- 


ed. 


Movement of gasoline was more 
nearly normal for the season than it 
had been the previous three or four 


weeks, but buyers were not stampeded 


into rushing into the market. They 
got quotations from refiners, and in 


many cases found refiners willing to 
sell at under what had previously been 
considered the market. 

Those jobbers who had to have gas 
oline placed orders for their minimum 
requirements. Others who still had 
enough in storage to take care of their 
immediate requirements remained out 
of the market. 

Standard of California came through 
with its promise made the middle of 
January when it offered to advance 
crude prices if production in the state 


were curtailed to 537,000 barrels 
daily. The state’s output was not 
down to that level, but many fields 


had cut back their share. These fields 
were rewarded with an advance in 
prices, while the fields that were still 
out of line continued under the old 
prices. 

The advance in crude prices was ex 
pected to result eventually in higher 
refined prices on the west coast. How- 
ever, there are about 
lons of excess gasoline hanging over 
the market which must be absorbed. 
In addition, a number of independent 
refineries are shut down owing to the 
low refinery net-back. If product 
prices are increased, these refineries 
doubtless would resume operations, 
The California situation will 
watching for some time. 


30,000,000 gal- 


bear 


Gasoline, both high and low octane, 
was offered at lower prices in most 
Mid-Continent districts. Several re- 
finers were anxious to move supplies 
which had become burdensome. Job- 
bers, on the other hand, were not ac- 


54 


tive buyers, taking only what they 
needed at once. 

Offerings of low octane gasoline in 
the middle western market were made 
at 4.75 cents, off 0.25 cent from the 
previous week. Lower prices failed, 
however, to stimulate buying to any 


extent. Some reports indicated that 
movement had shown little increase 
since the break in the weather. 





N. P. N. Gasoline Index 
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Retail index is an average of 50 cities, 
ex-tax, and tank car is a weighted aver- 
age of 13 wholesale markets for middle 
octane gasoline. The gasoline price in- 
dex this week represents the following 
price in cents per gallon: 





Retail Tank Cat 
March 2 14.24 6.16 
Month ago ........ 14.18 6.33 
VGar BSG ....cccasss 13.25 5.32 


Middle octane gasoline was slight- 
ly more active, but refiners cut prices 
tc obtain business. This grade also 
was down 0.25 cent. Prices for gaso- 
line now quoted in the middle western 
market are On a parity with prices 
prevailing before the Mid-Continent 
crude advance early in January. 

Activity at the Gulf was confined 
pretty much to heavy fuel oil. The 
export gasoline market was quiet. 
The lack of foreign inquiries appeared 
to be conclusive evidence that Rou- 
manian refiners were quoting consid- 
erably under prices posted at the 
American Gulf. 

Markets along the eastern seaboard 
remained unchanged. Apparently 
there was no excess gasoline troubling 
these markets. The differential be- 
tween prices at the Gulf and along 
the seaboard still was too narrow to 
allow for any price shading in the tank 
car and barge markets. 

The recent heavy demand for fuel 
oil caused several refiners to ship un- 
treated kerosine or kerosine-distil- 
late against fuel oil orders. With 
spring demand for kerosine about to 
get under way, many refiners have not 
enough potential kerosine to meet the 
expected demand. <A number of refin- 
ers switched to the buying side of the 
market last week. 

In most areas kerosine prices were 
firm, although some shading was re- 
ported at New York harbor. Prices 
were higher in the Mid-Continent and 
middle western markets, 

Demand for wax continued active. 
Buyers were bidding higher prices to 
obtain all the wax they needed. Most 
sellers said they had inquiries for 
much more wax than they could sup- 
ply. 

Lubricating oils were quiet. Penn- 
sylvania neutrals particularly were 
easy. Several sellers of Pennsylvania 
neutral, 200 grade, reduced their 
prices 0.5 cent. The 150 and 180 
grades were unchanged. 


Crude Price Change 


TULSA—On Feb. 24 Stanolind Oil 
& Gas Co. reduced Frannie, Wyo., light 
crude 2 cents, to new price of $0.78 
per barrel. Frannie heavy remains 
unchanged at $0.72. 
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Barometer of Mid-Continent Refinery Market 


Charted Course of Prices of Crude and Principal Refined Products, Week by Week 
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732-36 straw gas oil changed to U. G. I. 


Kerosine Active 


CHICAGO, Feb. 29 

S ACTIVITY and interest in fuel 

A oils subsided, kerosine came to 

the front in the Mid-Western tank car 
market the week ended Feb. 29. 

Reports here indicated that refiners 
had sacrificed kerosine production the 
past several months to take advan- 
tage of the unusually heavy call for 
light fuel oils. A portion of the No. 
1 fuel sold during the extremely cold 
weather was untreated kerosine. This 
resulted in a virtual depletion of kero- 
sine stocks, and refiners were reported 
inquiring for kerosine to apply on 
future commitments. Unconfirmed re- 
ports were that five refiners were on 
the buying side of the market. 

Prices for 41-43 and 42-44 water 
white grades were advanced 0.125 cent 
in all quarters, with higher prices fail- 
ing to dislodge any appreciable amount 
of new offerings. 

Gasoline generally was easy in the 
Mid-Western tank car market last 
week. Quotations were fractionally 
lower in many sections. Offerings of 
low octane gasoline at 4.75 cents were 
finding few takers, and nominal mar- 
ket existed throughout the week. One 
offer of 10 cars of third grade gaso- 
line at 4.75 cents by a refiner direct 
to a jobber was reported. 

Resellers reported that in most in- 
stances price was not a factor in move- 
ment of low octane gasoline. Reports 
were that movement at 4.75 cents had 
shown no appreciable increase over 
takings when the market was steady 
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gas oil, and 38-40 straw 


at 5 cents, despite material improve- 
ment in weather conditions, 

What little gasoline moved on the 
open market represented sales of mid- 
dle bracket material, traders reported. 
Sales of 67 to 70 octane gasoline at 
5.5 cents were heard last week. Some 
off-color gasoline with an octane rat- 
ing of 65 or better, originating in 
Texas, was offered in the Mid-Western 
market last week. Prices were 0.25 to 
cent under going levels for 
water white gasoline. Reports that 
this low-priced gasoline had a high 
gum content could not be confirmed. 

No change was noted in general re- 
tail structures in the Indiana Stand- 
ard territory last week. 


ie ei 
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Scale Tends Higher 


NEW YORK, Feb. 29—Demand for 
crude scale wax was reported to be in 
good balance with supply and the mar- 
ket was steady during the week ended 
Feb. 29, both at New York and New 
Orleans. 

Manufacturers generally reported 
they were practically sold up for 
March and some said they would have 
none to offer at least until the last 
half of April. Sales and quotations 
on the 122-124 grade remained at 2.4 
to 2.5 cents, while practically no 124- 
126 was available at under 2.45 and 
quotations ranged up to 2.55 cents a 
pound. 

Fully refined wax remained in good 
position, although no changes were 
reported in prices. Demand continued 
steady, manufacturers reported, 


furnace oil changed to No. 1 straw (38-40 grav.), Jan. 7 


, 1935. 





Gasoline Prices Lower 


TULSA, Feb. 29 

ASOLINE demand and prices took 

opposite courses the last week of 

February. As consumption of 
fuel increased, prices slumped. 


motor 


Demand for gasoline showed con- 
siderable improvement over the pre- 


vious month, although 
still was far from normal. Jobber buy- 
ing was cautious and as the week 
progressed the situation became more 
competitive. 


consumption 


Bargain gasoline offered at price 
concessions overshadowed transactions 
at current levels, and brought prices 
down 0.125 to 0.25 cent in several 
districts. By the end of the week, 
third-grade gasoline was available at 
prices ranging from 4.875 cents and 
up on a Group 3 basis. Many refiners 
continued to hold for a low of 
on this grade. 

Motor fuel with higher octane rat- 
ing also was sold at lower prices by 
several Mid-Continent refiners. 

After a drop of almost 1 cent with- 
in the past two weeks, natural gaso- 
line prices were steadier. As prices 
neared 3 cents, resistance toward sell- 
ing at lower prices became more pro- 
nounced. It was not until Texas 26-70 
had reached 2.875 cents, that this re- 


5 cents 


sistance was reflected in the market 
trend. 
Lower prices for natural gasoline 


stimulated jobber buying to some ex- 
tent. This business, however, com- 
prised only a small portion of total 
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natural shipments. Refiners continued 
to order out only the minimum 
amounts specified in their month-to- 
month orders. Natural manufacturers 
reported that some refiners were in- 
structing them to hold up shipment. 
With improved motoring conditions, 
it was expected that natural demand 
from refiners might improve slightly. 

Shipments of natural gasoline to the 
Gulf Coast for storage accounted for 
a large portion of natural production. 
Some Oklahoma natural was being 
shipped to the Texas coast. This buy- 
ing relieved the market of distress 
material and sent prices in Texas up 
0.125 cent to 3 cents. 

Kerosine was active throughout the 
Mid-Continent. Refiners, jobbers and 
brokers all were striving to obtain 
supplies of this product. Attempts to 
purchase kerosine brought refiners 
and jobbers face to face with the 
acute searcity of supplies. 

Refiners during the recent cold snap 
had been forced to ship kerosine as 
an emergency heating oil. Instead of 
accumulating stocks of this oil as is 
customary at this season, stocks were 
depleted. Sensing the possibility of a 
continued shortage, refiners and job- 


bers were seeking to lay away ma- 
terial for spring consumption. Most 
refiners by now realized that the 


chance of accumulating stocks was not 
bright. Refinery output cannot be 
stepped up materially due to excessive 
gasoline stocks, 

Searcity of kerosine forced buyers 
to offer higher prices. These offers, 
however, failed to attract any new 
offering from refiners. 

The slack in bright stock demand 
occasioned by inclement weather has 
been counteracted by export buying. 

Wax suppliers reported it was easier 
to obtain orders for 124-126 wax. In- 
quiry was brisk and prices steady. 


Bunker Oil Active 


NEW YORK, Feb. 29 
ARGO activity in the Gulf Coast 
C market apparently was concen- 
trated on heavy fuel oil during the week 
ended Feb. 29, with one sale reported 
and several inquiries in the market. 
Cargo suppliers and buyers at the 
Gulf differed considerably in their 
opinions of what they considered the 
going market for Grade C bunker oil 
and several changes were recorded 
during the week. Early in the 
there were two or three firm offers re- 
ported and apparently no cargoes were 
available for prompt loading at under 
$0.80 a barrel, 
On Feb. 27 
reported for 


week 


a cargo 
domestic 


purchase was 
delivery in 


March at $0.75 a barrel, f.o.b. the 
Gulf. Following the report of this 
56 


sale, several buyers said they still 
were unable to locate a cargo for 
March delivery and indicated they 


would pay higher than $0.75 a barrel. 

The few suppliers who were in a 
position to offer appeared reluctant to 
sell at present. They said the market 
was tight and that higher prices might 
be obtained by keeping out of the 
market for a while. Other suppliers 
said they thought the Gulf price was 
about at the top level now, unless 
there were to be another advance in 
crude oil prices, or a rise in shore 
plant and ships’ bunker prices at east- 
ern seaboard points. 

No other cargo sales were reported 
during the week, although prices were 
steady on all products for domestic 
movement. The export gasoline mar- 
ket was quiet and no foreign inquiries 
were reported. Suppliers said they 
would probably have to quote con- 
siderably under their present prices in 
order to meet Roumanian competition 
and this they were unwilling to do. 


Retail Market Upset 


NEW YORK, Feb. 29 

ONDITIONS in the retail gasoline 
C market in the metropolitan New 
York City area held the center of at- 
tention during an otherwise quiet 
period along the eastern seaboard in 
the week ended Feb. 29. 

Events of the week included an in- 
crease of 0.5 cent a gallon in service 
station prices in the New York City 
area on Feb. 24. No change was made 
in tank car prices or in the delivered 
tank wagon prices to dealers. There- 
fore, the dealer margin was increased 
0.5 cent a gallon. Then, late in the 
week, Socony-Vacuum announced that 
effective March 2, it would reduce tank 
wagon prices to dealers 0.5 cent 
through the New York City area, thus 


adding another 0.5 cent to dealer 
margins. 
These two changes will bring the 


margin to undivided dealers to 5 cents 
a gallon and divided dealers to 4.5 
cents a gallon in the metropolitan 
area. The spread through the re- 
mainder of the Socony territory is 
normally 4 cents a gallon to undivided 
and 3.5 cents to divided dealers. 

The move toward higher margins 
was initiated in the Brooklyn area, 
according to operators there. Some 
companies were reported to have ex- 
tended a 5-cent margin to certain of 
their accounts and other companies 
then made the inerease’ general 
for all the dealers. Suppliers reported 
“under canopy rebating’ and retail 
selling at 2.5 cents under the normal 
market were frequent in Brooklyn, but 
that so far they have not spread to the 
other boroughs. 








Steam Refined Higher 


CLEVELAND, Feb. 29 
RICE trends of refined 
be were mixed in the Pennsylvania 
market the last week of February. 
Some cylinder stocks and crude scale 
wax worked higher on increased de- 
mand. Fuel oil, 36-40 straw, sold at 
higher prices in the lower district. 
On the other hand, high octane gaso- 
line was down 0.125 cent and 200 
neutral oil was reduced 0.5 cent by 
some sellers. 


products 


Offerings of 600 steam refined were 
searce throughout the week due to 
the recent reduction in crude runs 
together with the better demand from 
exporters. Refiners who had 600 to 
offer raised their prices 0.5 cent. At 
the end of the week virtually all the 
spot offerings of 600 had been taken 
off the market. 


At the same time, higher prices 
were quoted on 650 steam refined and 
600 flash stock, although both these 
oils were available in larger quantities 
than was the 600 steam refined. No 
change was noted in prices of 630 
flash or 600 Warren E. More refiners 
have been running to the 630 flash 
stock in order to increase production 
of wax-distillate. 


Demand for wax was active. Higher 
prices were established early in the 
week. By the end of the week sev- 
eral refiners were asking still higher 


prices. Higher prices were obtained 
for April delivery, according to re- 
ports, 


The good demand for wax had ad- 
versely affected the neutral market. 
Offerings of neutral have increased 
more than seasonally. Recently the 
cold weather has restricted demand, 
although during the week a slight in- 
crease was noted in some quarters. 
This increased demand, however, was 
confined mostly to the 150 grade. 
Several refiners reduced their prices 
for the 200 grade to stimulate buyer 
interest. The reduction came too late 
in the week to determine whether the 
desired results were obtained, 


The break in the cold weather 
tended to stimulate demand for gaso- 
line. Movement increased but a few 
sellers were shading generally quoted 
prices in order to close sales. The gen- 
eral market was down on the higher 
octanes; U. S. Motor was unchanged. 
Few jobbers were in the market for 
U. S. Motor, and apparently most re- 
finers were not pushing sales of that 
grade, 

Kerosine and fuel oil still were 
tight. Demand was not so active, but 
refiners generally were behind on or- 
ders placed during the cold spell. 


NATIONAL PeTroLEUM News 











Market More Buoyant 


LOS ANGELES, Feb. 28 

ACIFIC Coast petroleum markets 
Pp were much more buoyant the past 
week as a result of substantial reduc- 
tions in California’s crude oil output 
and a corresponding increase in posted 
prices for most of the oil purchased 
by Standard Oil Co. of California. 

Although the crude advance was ex- 
pected to carry refined products to 
more profitable price levels, the up- 
ward movement was not expected to 
come immediately or, in fact, before 
approximately 30,000,000 gallons of 
surplus gasoline had been removed 
from the market. 

No definite progress was made in 
absorbing this distress gasoline, con- 
sisting chiefly of unbranded products 
that the owners were unable to dis- 
pose of through regular retail outlets. 
The chief obstacle appeared to be a 
difference of opinion as to the value 
of the gasoline, holders generally ask- 
ing 6 cents net per gallon and buyers 
unwilling to pay that price while 
branded gasoline is available for less. 

Both independent competitive and 
major company third grade brands of 
gasoline were fractionally higher than 
during recent weeks. Tank wagon 
quotations on competitive products de- 
livered in the Los Angeles Basin gen- 
erally ranged from 8.25 to 8.5 cents 
a gallon, including 4 cents tax, an ad- 
vance of about 0.25 cent from pre- 
vious averages. Considerable quanti- 
ties of branded gasoline were avail- 
able below these prices but not to 
the extent that existed earlier in the 
month. Major company third-grade 
brands also were stronger, with little 
offered at less than 8.5 cents a gallon. 

Competitive conditions in the San 
Joaquin and Sacramento valley areas, 
as well as in the San Francisco Bay 
regions, were also somewhat improved. 

Out-of-state shipments were usually 
made under contract and were chiefly 
in the hands of major companies. The 
few spot shipments reported were 


based on a net back of 4.25 to 4.5 | 


cents a gallon at the refinery. 
Natural gasoline was firmer, with 
most of it in strong hands. Quota- 








tions ranged from 5.25 to 5.75 cents | 


a gallon, f.o.b. refineries. 

Diesel and gas oils were fractionally 
lower, prices ranging from $1 to $1.10 
per barrel, for indepedent products in 


the Basin area. No change was re- | 


ported in fuel oils. 

Pacific Coast seaboard market 
traders reported an increase in in- 
quiries, especially from the Orient, 
and indications of a revival of in- 
terest in independent products, par- 
ticularly kerosine. 
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THE 
SIGN OF 
HAPPY 
MOTORING 


For the past several years, 


NOT motorists in the East and 


in the South have been 


CONNECTED familiar with “the ESSO 


sign’”’. This big red, white 









$$ 


STATION . 








With and blue ESSO oval has 
Standard Oil Company marked the source of fine 
(Indiana) products and courteous 








service at more than 30,000 
ESSO STATIONS and 


Now motorists in the Middle West can ESSO DEALERS from 
obtain at Esso Stations in St. Louis: Maine to Louisiana. 


ESSO—for Premium Motor Fuel 
ESSOLENE—for Regular Motor Fuel E S S 0 | N Cc s 
Please Note That the’Standard 


——for Greases and Lubri- NO CONNECTION WITH 
ESSOLEUM cants. ESSO STATIONS or ESSO Inc. 











Double Seals 
are 


Doubly 
Tight 


Hays Double Seal Fittings hold copper 
in a double wedge grip that will 
withstand severe service stresses. 
Use Double Seals on Gaso- 
line, Air, Oil and Water 
lines for then you have 
the strongest meth- 
od of joining 
copper pipe. 





Twist ’em 
loose if 
you can 


400 Styles 
and 


Sizes 


Give Double Seals the ‘“‘works,’’ we told one 
large laboratory. The illustration shows 
what the Torsion Machine did to the pipe 
but the doubly flanged ends in 
the grip of Double Seals never 
budged. 

Double Seals can “take it’’. 
With copper pipe they make the 
supreme team for station piping 
and they do not require litharge 
or solder to seal them. Write for 
complete test data. 


ERIE, PA. 


Approved 
by 


Underwriters Laboratories 


HAYS MFG. CO. \\ 





Specify HAYS DOUBLE SEALS 
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REFINERY TANK CAR MARKETS 


Prices in cents per gallon, tank car lots, except where otherwise noled. Prices are those to domestic jobbers who resell io consumers. 
a 


hey do nol represent inter-refinery sales, or sales for export. 


Federal, state or — taxes not included. 


Prices quoted apply on products made from legally produced crude 








Gasoline and Naphtha 


Oklahoma March 2 Feb. 24 Feb. 17 
48-54, 450 e.p. naphtha 4.875- 5.00 5.00 - 5.125 5.00 - 5.125 
U. S. Motor gasoline, by octane numbers: 
62 and below (3rd 

Sa ee 5.00 5.125 >.125- 5.25 5.125- 5.25 
63-70 octane (regular) 5.875- 6.125 6.125- 6.25 6.125- 6.25 
71 and above........ ; comin.  “tusmtameaucne 
60-62, 400 e.p. gasoline 5.00 5.125 $.435- $.25 §.125- 5.25 
64-66, 375 e.p. gasoline 5.125- 5.25 5.25 - 5.375 5.25 - 5.375 
68-70, 350-360 e.p. 

SNE So dsb sietic 9.25 -— 5.375 5.375- 5.50 5.375- 5.50 


Western Penna. (Quotations and /or sales prices to car unloaders) 


Bradford-Warren: 





52-54 naphtha..... ‘ 5.625- 5.75 5.625- 5.75 5.625- 5.75 
Motor gasoline: 
U.S. Motor (58-62°) >. 75 9.875 ae >. 875 5.75 - 5.875 
Minimum 60 octane 7.125- 7.25 7.2 375 7.25 = 7.375 
Minimum 65 octane 7.375- 7.50 7.50 -— 7.625 7.50 - 7.625 
finimum 70 octane «5-5. ee ee 
64-66, 390 e.p. gasoline 5 .875- 6.00 5.875- 6.00 5.875- 6.00 
68-70, 350-360 e.p. 
gasoline... . wea 6.125- 6.25 6.125- 6.25 6.125- 6.25 
Other districts: 
52-54 naphtha ».625- 5.75 ».625- 5.75 § .625- 5.75 
54-56 naphtha suleus 2.39 5.875 5.75 >. 875 5.75 - 5.875 
Motor gasoline: 
U.S. Motor (58-62°) 5.75 — 5.875 75 -— 5.875 5.75 - 5.875 
Minimum 60 octane 7.125-— 7.25 z 7.375 7.25 - 7.375 
Minimum 65 octane 7.375- 7.50 7.50 -— 7.625 7.50 - 7.625 
Minimum 70 octane ihawdcees  anppsbchd ater 
64-66, 390 e.p. gasoline 5.875-— 6.00 5.875- 6.00 5.875- 6.00 
68-70, 350-360 e.p. 
gasoline........... 6.125- 6.25 6.125- 6.25 6.125- 6.25 
California (3c tax to be added to prices if used in state) 
54-58 U.S. Motor, 437 
e.p. for in-state ship- 
Pays isle ce tae Seco 3.20 1.50 3.50 - 4.50 3.50 - 4.50 
-58 U.S. Motor, 437 
e.p. for outside state 
shipment......... 1.00 4.50 3.50 - 4.50 3.50 - 4.50 
58-61, 375-400 e.p. 
gasoline, 65 octane 
and above......... 1.50 - 6.00 4.25 - 6.00 4.25 - 6.00 
tNorth Texas (F.o.b. Wichita Falls district for shipment to Texas 


and New Mexico destinations; Group 3 prices quoted on northern shipments) 
U.S. Motor gasoline, by octane numbers: 


62 and below (3rd 
grade) . 5.00 - 5.125 §.125- 5.25 >. 125- 5.25 
63-70 octane ‘(regu- 
od ee ee 6.00 — 6.125 6.125 6.125 
71 and above. ; he ; Sites:  _wieriatacmes 
60-62, 400 e.p. gasoline 5.125 5.125- 5.25 §.125- 5.25 
64-66, 375 e.p. gasoline 5.125~.5.25 5.25 -— 5.375 5.20 = 3.200 
68-70, 350-360 e.p. 
gasoline........... $325 ~ 8.375 >.375- 5.50 5.375- 5.50 
Kansas (F.o.b. refinery, Kansas destination) 
U.S. Motor gasoline, by octane numbers: 
62 and below (3rd 
TS eee >. 375 5.375 3.375 
63-70 octane (regu- 
eee 6.125- 6.25 6.25 — 6.375 6.25 - 6.375 
71 and above. ..... meiiaes.. *@teaumeien Sabena 
60-62, 400 e.p. gasoline 5.25 -— 5.375 9.375 5.375 
_ tWest Texasand New Mexico (F.o.b. W. Texas and N. Mex. 
refineries for unrestricted shipment) 
U. S. Motor gasoline, by octane numbers: 
62 and below (3rd 
ee 2.00 -— 5.125 5.125—- 5.25 5.125- 5.25 
63-70 octane (reg.) 6.00 — 6.125 6.125 6.125 


71 and above 


tEast Texas (F.o.b. East Texas refinery for unrestricted shipment) 
U.S. Motor gasoline, by octane numbers: 


62 and below (3rd 
grade)... 4.875 4.875 5.00 
63-70 oc tane- (reg.) iteceues i ~ewtandeene 
71 and above. . ‘ia c hitemeiawere Ceiuns cies ace 
60-62, 400 e.p. gasoline 4.875 4.875 5.00 
North Louisiana (For Louisiana and Arkansas destination) 
U. S. Motor gasoline: 
62 octane and below 5.75 5.75 §.75 
63-70 octane number 6.75 6.75 6.75 


eee, ee ee 


tRefiners generally receive rom 0.25e to 0.5c per gallon more te 
gasoline and kerosine for local or differential territory s wih ory 





March 2 Feb. 24 Feb. 17 
Arkansas (For Arkansas and Louisiana destination) 
U. S. Motor gasoline: 
62 octane and below $75 3.35 §.75 
63-70 octane number 6.75 6.75 6.75 
SES. aiceccccss 9 Gaseveneee §§ weedawaecs 
Ohio (Quotations of S. O. Ohio. De:ivered any point in Ohio). 
U.S. Motor gasoline. . 8.625 8.875 8.875 
Above 65 octane no. 8.875 9.125 9.125 


Natural Gasoline 


(Prices shown f.o.b. Group 3 and Breckenridge represent majurit 
sales made on dates shown to blenders on the freight basis shown below, 
although shipments may originate in other manufacturing districts, such 
as East Texas, Panhandle, Southwest Texas or Kansas). 

F.o.b. Group 3 


Grade 26-70......... 3.00 4.00 


*Correction: 


This price correct for Feb. 
in Feb. 26 issue. 


24 instead of price published 


F.o.b. Breckenridge 


Grade 26-70......... 3.00 3.00 - 3.25 3.7% 
California (F. o. b. plants in Los Angeles basin) 
75-85, 375-390 e.p. for 
er re ee 9.25 -— 5.75 5.00 - 5.50 5.00 - 5.50 
Kerosine 


Western Penna. 


(Quotations and /or sales prices to car unloaders) 
Bradford-Warren: 





45 w.w. kerosine ..... 5:2 5.315 5:25 — §.305 5.25 = §.375 

46 w.w. kerosine...... 5.375- 5.50 5.375- 5.50 5.375- 5.50 

47 w.w. kerosine...... 5.50 - 5.625 5.50 - 5.625 5.50 - 5.625 

Other districts: 

45 w.w. kerosine...... 5.375 5.25. = §. 375 5.25 - §.375 

46 w.w. kerosine...... 5.50 5.375- 5.50 5.375- 5.50 

47 w.w. kerosine...... 5.625 5.50 - 5.625 5.50 - 5.625 
Oklaho ma 

41-43 w.w. kerosine. . 3.875- 4.125 3.42 = Belo 3.625— 3.75 

42-44 w.w. kerosine. . 4.00 —- 4.25 3.875- 4.00 3.75 ~ 3.875 
Kansas (F. o. b. refinery Kansas destination) 

41-43 w.w. kerosine... 4.125 4.00 4.00 

42-44 w.w. kerosine. .. 4.25 4.125 4.125 


tNorth Texas (F.o.b. Wichita Falls district for shipment to Texas 
and New Mexico destinations; Group 3 prices quoted on northern shipments) 
41-43 w.w. kerosine... 4.00 - 4.125 


3.73 - 4.00 3.73 - 4.00 


East Texas (F.o.b. East Texas refinery for unrestricted shipment) 


41-43 w.w. kerosine.. . 


"3 tS *3 .625 *3.50 - 3.625 
*Nominal. 

North Louisiana (For Louisiana and Arkansas destination) 

41-43 w.w. kerosine. . . 4.00 3.875 3.875 
Arkansas (For Arkansas and Louisiana destination) 

41-43 w.w. kerosine... 4.25 4.25 4.25 
California (F.o.b. California refineries) 

38-40 w.w. kerosine... 3.50 -— 5.00 3.50 - 5.00 3.50 - 5.00 


Gas and Fuel Oils 


Westerr: Penna. 
Bradford- Warren: 


(Quotations and/or sales prices to car unloaders) 


36-40 fuel oil......... 1 
LOther districts: 


50 - 4.625 4.50 - 4.625 4.50 - 4.625 


36040 fuel oil......... 4.625- 4.75 


tNot including Pittsburgh. 


4.625- 4.75 4.50 - 4.625 


Oklahoma (F.o.b. Oklahoma refineries) 
No. 1 white fuel oil.. 3.625 3.625 3.625 
No. 1 straw fuel oil.. 3.50 3.50 3.50 
No. 2 straw fuel oil.. 3.50 3.50 3.375- 3.50 
No. 2 dark fuel oil... 3.375 3.375- 3.50 3.375- 3.50 
ee ae | ee 2.50 — 2.625 2.50 — 2.625 2.50 - 2.625 


(Continued on nezt page) 
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REFINERY TANK CAR MARKETS 


Prices in cents per gallon, tank car lots, ezeept where otherwise noted. Prices are those to domestic jobbers who resell to consumers. 
They do not represent inter-refinery sales, or sales for export. Federal, state or municipal tazes not included. 
Prices quoted apply on products made from legally produced crude. 





March 2 Feb. 24 Feb. 17 March 2 Feb. 2: Feb. 17 
Fuel oils: (Prices per barrel of 42 U. S. ga‘lons) | 1200 Na. S-6......... 9.50 9.50 9.50 
28-30, zero......... 3.25 3.95 3.93 2000 Neo. S-6......... 9.75 -10.00 9.75 -10.00 9.75 -10.00 
- Se ee $1.00 -$1.025 $1.00 -$1.025 $1.00 -$1.025 Note: South Texas red oil prices shown above cover oils with green cast: 
err $0.80 —$0.85 $0.80 -$0.85 $0.80 -$0.85 blue cast red oils are slightly lower in some cases. 
a. Ee re $0 725 $0 775 $0 .725-$0 775 $0 .725-$0.775 
ee $0.65 -$0.675 $0.65 -$0.675 $0.65 -$0.675 Mid-Continent (Viscosity at 100° ae 
Kansas (F.o.b. refinery, Kansas destination) ie pot esate enles) 
No. 1 prime white.... 3.75 - 3.875 3.75 - 3.875 3.75 - 3.875 ” a 


18-22 fuel oil (per bbl.) $0.80 -$0.825 $0.775-$0.80 $0.775-$0.80 Pale Oils: 








10-14 fuel oil (per bbl.) $0.675-$0.70 $0.65 -$0.70 $0.65 -$0.70 Vis. Color 
. = 9 e& oc e or © Or 
North Texas (F.o.b. Wichita Falls district for shipment to Texas a a a ears 5 75 3 73 5 75 
and New Mexico; Group 3 prices quoted on northern shipments). mwas... 10.00 10.00 10 00 
No. 1 straw, fuel oil... 3.50 3.625 3.50 3.625 3.50 - 3.625 oe ee 11.25 11.25 11.25 
No. 1 white, fuel oil. . 3.625 3.625 3.625 oa) een EL. io i.7 11.75 
Eo a ee 2.50 — 2.625 2.50 —- 2.625 2.50 - 2.625 250—No. 3.......... 13.75 13.75 13.75 
No. 2 fuel of... ... ‘ 3.50 3.625 3.50 - 3.625 3.50 - 3.625 280—No. 3.......... 14.75 14.75 14.75 
24-26 fuel oil (per bbl.) $0.70 -$0.725 $0.70 -$0.725 $0.70 -$0.725 300—No. 3.......... 15.25 15.25 15.25 
18-22 fuel oil (per bbl.) $0.675-$0.70 $0 .675-$0.70 $0 .675-$0.70 
. : ‘ Red Oils: 
West Texas (F.o.b. West Texas refineries for unrestricted shipment). ES ae 10.25 10.25 10.25 
No. 2 fuel oil ........ *3.375- 3.50 *3.50 *3.375- 3.50 960——No. S.......c.; 10.75 10.75 10.75 
18-22 fuel oil (per bbl.) $0.70 -$0.73 $0.70 -$0.73 $0.70 -$0.73 TING Gs Sad iene 12.75 12.75 |b i 
r , - : eae ee 13.75 13.75 13.75 
East Texas (F.o.b. East Texas refineries for unrestricted shipment). | 300—No.5.......... 14.00 14.00 14.00 
No. 1 white, fuel oil..  *3.50 - 3.625 *3.50 - 3.625 75.50 Note: Non-Viscous pale oils (60 to 110 Vis.) with a 15 to 25 pour point 
Roo | See ee a 2.50 — 2.375- _2.50 are quoted 0.5c under 0 to 10 pour test oils; pale and red viscous oils (150 
No. 2 fuel ofl. ....... *3.25 - 3 375 *3.375- 3.50 *3.375 to 300 Vis.) with 15 to 25 pour point are quoted Ic under 0 to 10 pour teat 
24-26 fuel oil......... $0.60 -$0.65 $0.60 -$0.65 $0.60 -$0.65 oils. Viscous oils (150 to 300 Vis.) with 2 a 4 color are quoted 0.50 above 
20-24 fuel oil......... $0.60 -—$0.625 $0.60 -$0.625 $6.60 -$0.625 | No. 5 color oils. 
North Louisiana (For Louisiana and Arkansas destination). | Chicago (F.o.b. Chicago refineries) (Vis. at 100° F.) 
ae 3.50 -— 3.75 3.50 - 3.75 3.50 - 3.75 Pale Oils, *15 to 30 pour point: 
USS a ee 2.875- 3.00 2.875- 3.00 2.875- 3.00 Vis Cate 
20-24 fuel oil (per bbl.) = $1.05 -$1.10 $1.05 -$1.10 $1.05 -$1.10 Ae Eee . ? 
16-20 fuel oil (per bbl.) =$0.95 -$1.00 $0.95 -$1.00 $0.95 -$1.00 60-85— No. Be aa eee 6.50 6 00 6.50 
10-14 fuel oil (per bbl.) $0.75 -$0.80 $0.75 -$0.80 $0.75 -$0.80 86-110—No. 2...... 7.00 7.00 7.00 
BSO——-NGi 3... 005 cess 10.00 10.00 10.00 
Arkansas (For Arkansas and I ouisiana destination) 180—No. 3.......... 11.25 11.25 11.25 
a s ~e a éme 200—No. 3.......... 11.75 11.75 11.75 
es) 3.ts 3.73 ie 250—No. 3 13.75 13.75 13.75 
28-30 fuel oil, zero... . 3.25 — 3.50 3:35 3.50 3.25 — 3.50 ¢ a arches ames aes lla 
20-24 fuel oil (per bbl.) $0.825-$0.875  $0.825-$0.875  $0.825-$0.875 . ene - re 
16-20 fuel oil (per bbl.) $0.725-$0.775 $0.725-$0.775 $0.725-$0.775 | “ed Oils, “15 to 30 Pour Point: : : 
10-14 fuel oil (per bbl.) $0.60 -$0.65 $0.60 -$0.65 $0.60 -$0.65 180—No. 5.......... 10.25 10.25 10.25 
200 m4 Me gate wekes 10.75 10.75 10.75 
‘ali : Se INGE Bia 5 vic cece 12.75 12.75 12.75 
‘ ee ue , ne, 280—No. 5.......... 13.25 13.25 13.25 
ee ee De a ce ay ae SOONG Se oi cece 13.50 13.50 13.50 
Grade C fuel oil. ..... $0.55 -$0.75 $0.55 -$0.75 $0.55 -$0. cs *60-110 vis. oils, with 0-10 pour point, bring 0.5c higher than above 
Diesel fuel oil........ $1.00 -$1.47 $1.05 -$1.47 $1.05 -$1.47 prices. ‘Other oils with 0-10 pour point are quoted at lc higher 
Stove distillate....... $1.20 -$1.89 $1.25 -$1.89 $1.25 -$1.89 . ‘ . 
Los Angeles, per bbl.: California (F.o.b. California refineries; Viscosity at 100° F.) 
Grade C fuel oil... ... $0.65 -$0.95 $0.65 -$0.95 $0 65 -$0.95 All neutral oils, 11.5c per gal. in tank car lots; and 13.5c in iron bbls., to 
Diesel fuel........... $1.00 -$1.47 $1.05 -$1.47 $l.05 -$1.47 refiners only, excluding federal tax. 
Stove distillate....... $1.20 -$1.89 $1.25 -$1.89 $1.25 -$1.89 
San Francisco, per bbl.: 
Grade C fuel oil...... $1.00 $1.00 $1.00 deena : 
Diesel fuel........... $1.68 $168 $1.68 Cylinder Stocks 
Stove distillate....... $2 10 $2.10 $2.10 - 
: Mid-Continent (F.o.b. Tulsa basis. Prices represent quotations and 
T ° sales) 
Neutral Oils Bright Stocks: 
Western Penna. (Quotations and /or sales prices to car unloaders) 190-200 Vis. at 210° D 20.00 20.00 20 00 
‘iscous. Neutrals (Viscosity al 70° F.) 150-160 Vis. at 210° D: 
° 1s ° 90-495 ' 0 to 10 pour test. . 7.00 7.00 17.00 
200 Vis. (180 at 100°) “ 3 pe nee See ae po 10 to 25 pour test. . 16.50 16.50 16.50 
O pour test....... 24.00 -24 50 24.50 24.50 -25.00 25 to 40 pour test 16.00 16.00 16.00 
10 pour test....... 23.00 -—23.50 23.50 23.50 -24.00 150-160 Vis. at 210° E 16.00 16.00 16.00 
15 pour test....... 22.50 -23.00 23.00 23.00 -23.50 120 Vis. at 210° D: 
25 pour test....... 21.50 -—22.00 22.00 22.00 -22.50 0 to 10 pour test. . 16.50 16.50 16 50 
= ; = 10 to 25 pour test. . 16.00 16.00 16.00 
180 Vis. (165 at 100) No. 3 color, 410-415 flash: 25 to 40 aad test... 15 50 13 50 13.50 
25 pour test....... 20.50 -21.00 20.50 -21.00 20.50 -21.00 600 Stm. Rfd. Dark 
eer ere 5.50 -— 6.50 5.50 - 6.50 5.50 -— 6.50 
150 Vis. (143-100) No. 3 color, 400-405 flash 600 Stm. Rfd. Olive . N “ 
0 pour test....... 20.00 -20.50 20.00 -20.50 20.00 -20.50 Green............. 6.50 — 8.00 §6.50- 8.00 6.50 - 8.00 
10 pour test....... 19.00 -19.50 19.00 -19.50 19.00 -19.50 | 631 Steam Refined... = *11.00) *10.50) *10.50) 
15 pour test... .... 18.50 -19.00 18.50 -19.00 18.50 -19.00 | Black oil............ (3.25 - 3.375 3.25 - 3.375 3.25 - 3.375 
25 pour test....... 7.50 -18.00 17.50 -18.00 17.50 -18.00 *Only one refiner quoting. 
South Texas (F.o.b. South Texas refineries, for domestic shipment) Chicago (F.o.b. Chicago district refineries) (Viscosity at 210°) 
Vis. Color Unfiltered Steam Refined: 
Pale Oils: (Viscosity al 100° F.; pour lesi 0) MAB as caches dee seue 9.00 9.00 9.00 
100 No. 114-24 5.00 5.00 5.00 160 ee oe ee eee 10.00 10.00 10.00 
200 No. 2-3......... 7.00 7.00 7.00 | 200... ..seererereee 11.00 11.00 11.00 
300 No. 2-3.. 7.50 7.50 7.50 | , - 
500 No. 244-3 4 850 830 8 50 Bright stocks, 160 vis. at 210 No. 8 color: 
og SS aaa 9.00 9.00 9.00 0 to 10 pour point. 18.75 18.75 18.75 
1260 No. $-4......... 9.50 9.50 9.50 15 to 25 pour point 18.25 18.25 18.25 
SOOO ING: F6. oc ccc 9.75 -10.00 9.75 -10.00 9.75 -10.00 30 to 40 pour point Cee i Tt. a0 17.75 
E filtered Cyl. Stock. . 14.00 14.00 14.00 
Red Oils: ony ; y 
oni Na S6:........ 7.00 7.00 7.00 Western Penna. (A.S.T a same quotations and /or sales prices to 
300 No. 5-6......... 7.50 7.50 7.50 SS ee 
500 No. 5-6......... 8.50 8.50 8.50 600 stm. rfd. filterable 11.00 -15.50 10.50 -11.00 10.00 -10.50 
Tae NO SG. oc cccccs 9.00 9.00 9.00 650 steam refined.... 12.50 -13.00 12.00 -12.50 11.50 -12.00 
*Nominal. (Continued on next page) 
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REFINERY TANK CAR MARKETS 


Prices in — per gallon, tank car lolg, except where pry noled. Prices are those lo domestic jobbers who resell to consumers. 
hey do nol represent inler-refinery sales, or sales for export. Federal, stale or municipal tazes not included. 
-rices quoled apply on products made from legally produced crude. 








aT . ‘ s 
Cylinder Stocks (cont’d) Wax 
March 2 Feb. 24 Feb. 17 March 2 Feb. 24 Feb. 17 
600 flash............ 13.50 -14.00 13.00 -13.50 12.50 -13 00 Western Penna. (Per pound, f.o.b. New York) 
Oe TEN on essence 17.50 —-18.00 17.50 -18.00 17.50 -18.00 122-124 wh. crude _ ba 
600 Warren E........ 13.50 —-14.00 13.50 -14.00 13.50 -14.00 G0806, AURA... ..<.0 +0 2.50 — 2.55 2.45 - 2.50 2.40 - 2.45 
, ih nt a : 124-126 wh. crude 
Bright stock, 145-155, vis. at 210°, 540-550 flash, No. 8 color: scale, A.m.p.. d 255 - 2.60 2.50 - 2.55 2.45 - 2.50 
10 pour test....... 22.00 —22.50 22.00 -22.50 22.00 -22 50 Chichen "(er pound in barrels; in few instances, per pound in 
15 pour test....... 21.00 -21.50 21.00 -21.50 21.00 -21.50 burlap bags; f.o.b. Oklahoma refineries) 
20 pour test....... 20.00 —20.50 20.00 —20.50 20.00 -20.50 $96.:06 ‘ak eeuile 
25 pour test....... 19.00 -19.50 19.00 -—19.50 19.00 -19.50 peter on Am» Semel 2 50 2 50 250 
» . ‘ Chicago (F.o.b. Chicago district refineries, in cents per ounal in 
I etrolat ums bags, carload lots. Melting points A.S.T.M. method; add 3° F. to convert 
Western Penna. (Per pound, in barrels, carload lots, f.o.b. Penna. into A.m.p.) 
refinery. In tank cars, 0.5c per pound less. Quotations are from majority — een: 5 ue Z : : : 
of petrolatum makers). = oo ee Ce ye - 4 7 .% - > ee - . 2 
hi 9° 97 9° 12 SiG dw eee 8 Lee 4. - 5.0 4.90 - 5. : - §. 
(oe age ern 7 aan ore ree 5.05-5.15 5.05-5.15 5.03 - 5.15 
bony hdl 1 625 625 4 623 RGR RRS "5.45 - 5.55 45.45 - 5.55 45.45 - 5.55 
cee Aetne > 75 9 75 9 75 S|) eee 5.70 — 5.80 *5.70 -— 5.80 *5.70 -— 5.80 
0 «gagged > 50 250 550 PE on disictevicaas 6.43 6.55 | #645 6.55 *6.45 - 6.55 
SS? ere 2.00 -— 2.125 2.00 - 2.125 2.00 - 2.125 *Same prices quoted in bags or slabs loose. 








MID-WESTERN TANK CAR MARKETS 


F ollowing prices are in cents per gallon, except fuel oil in barrels of 42 U.S. gallons, in tank car lots, representing majority of sales of products made by 
Chicago sellers, from legally produced crude to jobbers on Group 3 freight basis, although shipments may originate in other South-western or 
Mid-western refining districts. Prices do not include state or federal tazes. 





’ * March 2 Feb. 24 Feb. 17 
€ \ » 
Gasoline No, 2atraw.........: 3.25 — 3.375 3.25 - 3.375 3.25 - 3.375 
U. 8. Molor gasoline: March 2 Feb. 24 Feb. 17 _ : eee ‘ 3.25 3.25 re 
9 i Uitdma déhs ee dee oe 3.125- 3.25 3.125— 3.25 3.125- 3.25 
ao aa ‘475 -5.125 *5.00-5.125 5.00-5.25 | No.4 (per bbl)...... $0.975-$1.05 — $0.975-$1.05 — $0.975-$1.00_ 
63-70 octane (reg.) 5 50 — 6 00 5.75 - 6.125 5 875- 6.125 No. § er BBL) ...... $0.70 -$0.75 $0.70 -$0.75 $0 .675-$0.725 
71 octane and above Cicadas. + cesnsoomeeys . 
60-62, 400 e.p........  *4.875- 5.25. *5.00 — 5.25 5.00 — 5.25 | Industrial: 
64-66, 375 ep........ 5.25 - 5.375 5.25 - 5.375 5.25 - 5.375 No. 4, (per bbL)...... $0 .875-$0 .90 $0.875-$0.90 $0 .875-$0.90 
68-70, 350-360 e.p..... 5.375- 5.50 5.375- 5.50 5.375- 5.50 No. 5, (per bbl.)...... $0 .625-$0.675  $0.625-$0.675 $0.60 -$0.65 
no. & (per _ srelosié $0 55 -$0.60 *$0 .55-$0.60 $0.55 -$0.60 
a if Aas _ Sree 2.20 2.S%5 2.29 = 2.375 2.25 = 2.375 
Kerosine gas o 25 > > 375 5 375 
41-48 w.w............ 3.875 3.75 - 3.875 3.625 
42-44 w.w.......... 4.00 3.875- 4.00 3.79 Naphtha and Solvent 
> Stoddard solvent..... 6.875 6.875 6.875 
Ss . 

Fuel and Gas Oil V.M. & P. naphtha. 7.375 7.375 7.375 
Domestic: Cleaners’ naphtha. . 7.375 7.375 7.375 
No. 1 prime white.... 3.625- 3.75 3.625= 3.75 3.50 - ~~ 625 Mineral spirits....... 6.375 6.375 6.375 
No. 1 straw.......... 3.375-— 3.50 3.375—= 3.50 3.375- 3.50 Rubber solvent....... 7.3915 7.305 7.375 

Lacquer diluent...... 8.375 8.375 8.375 
*Nominal. 











DAILY GASOLINE PRICES 


Daily range of gasoline prices (cents per gallon) in tank cars, as reported in PLATT’S OILGRAM, (Week Ended Feb. 28, 1936). 








U. S. Motor, 62 octane & below (3rd weed Feb. 24 Feb. 25 Feb. 26 Feb. 2 Feb. 2 
East Texas 5 ioe es Bache ad Gada leh, bbe wea eA ‘ 4.875 4.875 4.875 4.875 4.875 
WERMEED WORDS. ova é:occce wae vesccndees 5 .125- 5.25 5.125 $125 >. 125 5.00 - 5.125 
NOE WON. 5 nkb ns cid aawcricaencases 5.125- 5.25 $125 §.125 5.125 5.00 — 5.125 
IN ko one ccna ene neces - §.125— §:25 §.125- 5.25 5.00 >. 125 5.00 -— 5.125 5.00 5.125 
Mid-Western (Group 3 basis). . i 15.00 — 5.125 14.75 5.125 T4.75 -— 5.125 74. ¢0 = &. 325 74.75 - 5.125 
U. S. Motor, 63-70 octane (regular): 
East Texas AAAS OOe Sb wanaeeeee s ; Lae ; ee ere Seasadawee 4 ~éseitenawse ~~ see 
lo ee er 6.125 6.125 6.125 6.125 6.00 — 6.125 
NE OB 66s aiie:is wicks eedsancdcceas 6.125 6.125 6.125 6.125 6.00 6.125 
Oklahoma... . se «ae 6.125- 6.25 6.00 — 6.25 6.00 — 6.25 5.875- 6.125 5 .875- 6.125 
Mid-Western (Group 3 basis) jaeine 9.75 — 6.125 5.50 — 6.00 5.50 — 6.00 5.50 — 6.00 5.50 — 6.00 
Motor Gasoline, 60-64 octane 
New York harbor es ; ee 7.00 7.00 7.00 7 00 7.00 
Philadelphia district......... 6.75 7.00 6.75 7.00 6.75 7.00 6.75 — 7.00 6.75 7.00 
Baltimore district 6.75 6.75 6.75 6.75 6.75 
Motor Gasoline, 65 octane & above 
New York harbor i 7.25 t.ae eae 7:20 7.25 
Philadelphia district. . a 7.00 7.25 7.00 7:25 7.00 1:33 7.00 7.25 7.00 1.2% 
Baltimore district 7.00 7.00 7.00 7.00 7.00 
U. S. Motor Gasoline 
Bradford-Warren (Western Penna S75 5.875 $.75 5.875 $.75 5.875 o.ae 5.875 5.75 5.875 
Other districts (Western Penna.) 9.75 5.875 9.25 5.875 ey 3.875 5.10 5.875 5.75 5.875 
Motor Gasoline, Minimum 60 octane 
Bradford-Warren (Western Penna 7.25 t.2to 7.25 1.375 7.25 4.910 7. 325— 7.25 eb ae ee 
Other districts (Western Penna 7.25 1:889 7.25 1.319 (ee 2:370 7.125- 7.25 71.125—- 7.25 
Motor Gasoline, Minimum 65 octane 
Bradford-Warren (Western Penna 7.50 7.625 7.50 7.625 7.50 7.625 7.375- 7.50 7.375- 7.50 
Other districts (Western Penna 7.50 7.625 7.50 - 7.625 7.50 7.625 7.373- 7.50 7.373- 7.50 
*For shipment to Texas and New Mexico destinations; Group 3 prices are quoted on northern shipments. 
tNominal. 
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TANK WAGON, SERVICE STATION MARKETS 


Taz column includes 1c federal tar, state gasoline tax, also city and county taxes as indicated in footnotes, and inspection fees, as shown in general footnole 














. These 
prices in effect March 2, 1936, as posted by principal marketing companies at their headquariers offices, but subject to later corrections 
"4 ™ : Discounts lo dealers: thru territory, off normal *Kerosine prices include Ic state tax. K-rosine 
3. O. New Jersey 8.8. price, 4c to undivided dealers, and 3.5c to _ t.w. price in Hardin and Wyandot counties is 12.5c. 
Riasiase “split” dealers; except Metropolitan N. Y. City, tExcluding authorized agents. 
; undivided dealers get 4.5c and divided dealers get **Excluding 0.5c rental. 
Consumer Kero- | 4¢, effective Feb. 24 Discounts to contract tank wagon consumers only: 
Tank Dealer Tax- Posted sine | To commercial consumers: Effective Feb. 4, 1935, | on all motor gasolines thru Ohio, except Hamilton 
Car T.W. es SS. T.W. | covering yearly purchases, billed at posted tank | County, effective Dec. 1, 1934, off posted t.w. price, 
Atlantic City, N.J.. 7.8 10.3 4 17.8 9 car price, plus these ay ogg 2.5c for delivery | on deliveries per month: 1,000 to 9,999 gals., 1.5¢ 
IROWOEEE I¥. ess cccs ae 198 4 7.8 7.5 | of 1,200 to 36,000 gals. ; plus 2c, for 36,000 to 120,- | per gal. 10,000 gals. and over, 2.5c. Under 1,000 
Annapolis, Md...... $.3 316.6 S$ 19.1 10 000 gals.; plus 1.5c for 120, 000 to 240,000 gals.; gals., full t.w. price. Single deliveries of less than 
Baltimore, Md...... 7.5 3% 5 18.5 8.5 | plus le for 240,000 to 480,000 gals.; plus 0.5c for | 25 gals., full s.s. price. Additional yearly discounts 
Cumberland, Md.... 9.1 11.6 5 20.1 12.7 | 480,000 gals. and over. Those buying less than (leas amount paid or credited to buyer on monthly 
Washington, D.C... 7.5 10 3 16.5 9 1,200 gals. yearly, get retail s.s. price. purchases), off t.w. price: 12,000 to 119,999 gals., 
Danville, Va........ 9 Mn.s oS. & 12.9 1.5c, 120,000 gals. or over, 2.5c. In Hamilton 
orto, Va... 00056. 7.5 6 19.5 3.3 4 1 7 R fj E county: less ~— 100 = deliveries, full s.s. price; 
Petersburg, Va...... 8 10.5 6 20 1i.7 f » > oO 100 to 3,000 gals., 1.5c off t.w.; 3,000 to 10,000 gals., 
omen mg ay err 8 os @ 2 1E.7 | Atlantic ning 2.5c; and over 10,000 gals., 3c off t.w. 
Roanoke, 9 rs @ aa 12.9 Atlantic White Flash Plus Gasoline Discounts on kerosine: to dealers and commercial 
Coonan Ww. Va.. $.3 16:8 & 9.3 12.6 | Kero- | consumers, 3c per gal. off t.w. price, any quantity. 
Parkersburg, W. Va.. 7.6 16.3 5S 36.6 23.2 | T . 
Wheeling, W. Va.... 8.6 11 5 19:5 12.2 | T. W. Taxes TW. ss. TW. 
» N 9 od 99 9 | ~ - 
Charlotte NjGnss- 92 UT T 22 29 | aataphia Pan its TW 93 S. 0. Kentueky 
Mt. Airy, N.C...... 95 12 7 225 13.2 | Pittaburgh, Pa.e. 12 Ff 3 ee 2. ae ° 
Raleigh, N.C....... 8.9 11.4 7 21.9 12.7 | Allentown, Pa.......12 5 17 19 9-5 Crown Gasoline 
Salisbury, N. S32) ) Be 6 ee ee ee ee Kere- 
Charleston, S. az 7.5 10 7 20.5 11.3 | Scranton, | @.....--12.5 5 17.5 16.75 10, Total sine 
Columbia, $.C...... 8.8 11.3 7 21.8 12.6 | sae "ean a 1 _ — T.W. Taxes T.W. S.S. T.W. 
" 9 99 9 9 4 ie eawses « p 4 « ‘ 3 en 
eben tii S. oa 9.2 1.7 FT ) 6=622.2 2.9 Wilmington, Del....11.5 5 16.5 18.5 9.5 Lexington, Ky...... 14 6 20 22 11 
Price basis to undivided dealers: Dealer t.w. price | Boston, Mass....... 8.5 4 12.5 16 75 Louisville, Ky.. -13 6 19 21 10 
less 0.5c aed gal. | Springfield, Mass 10 1 14 17.5 7.5 | Paducah, Ky....... 12 a. 18 19 As 
Price basis to commercial consumers: Beginning | Worcester, Mass.... 9 4 13 16.5 7.75 | Covington, Ky..... 12.5 6 18.5 20.5 ,12 5 
Feb. 11, 1935, all new commercial consumers will be | raj] River, Mass.... 9.75 4 13.75 16 795 kson, “er ee 13 Re 20 _ 220 st3 
signed on following differentials over tank fa | Providence, R.1..... 8.5 3 11.5 15 1.2 | oo ksburg, Miss... .12.5 a, «(19-5 21.5 *13 
price, on yearly purchases: up to 35,999 gals., 2.5¢ | Hartford, Conn.....10.5 4 14.5 18 ~ Ser age Ala...13 *8 21 23 12 
over t.c.; 36,000 to 119,999 gals., 2c; 120,000 to | New Haven, Conn..10.5 4 14.5 17 75 Sr. LL ere 11 38 19 20 ll c 
239,999 gals., 1.5c; 240,000 to 479,999 gals., lc | Atlantic City, N.J..10.3 4 14.3 17.8 9 Montgomery, Ala... 13 9 22 24 . *14.5 
and over 480,000 gals., 0.5. rae | Camden, N.J.......10.3 4 143 17.8 8 Macon, Ga......... 13.5 7 20.5 22.5 *14.5 
Above prices apply only when deliveries are | Trenton, N.J....... 103 4 143 178 8 Atlanta, Ga........  . =. 23 ai4 5 
made in lots of 50 or 100 gals. at one time, depend- | Annapolis, Md......10.6 5 15.6 19.1 9.5 Augusta, Ga........13.5 7 20.5 22.5 vl4 
ing on code region in which deliveries are effected. | Baltimore, Md...... 10 & tc 18.5 7.5 Savannah, Ga...... 1.5 7 18.5 20.5 13 
f deliveries are made in less than these minimum | H{agerstown, Md....11.1 5 16.1 19.6 10 Jacksonville, Fla....10 6 8 = 18 | 20 12 
—* 8.8. price at time and place of delivery | Richmond, Va......10.5 6 16.5 20 11.7 acon _ me hs : . 5 =. e 5 
ap y ...10 7. 20. pe Me cccccce « <.0 
Non- contract customers will be billed at 2.5c over b donne 9g Cc. 7 2 : 18 z : ay Pensacola, Fla......12.5 *9 21.5 23.5 12 
— — at — -_ ge of nea aig ls Jacksonville, Fla... .10 8 18 20 10 | Kyso (Third Grade) 
or nese, euhit content een tevdluany (ickbnaes Dealer discounts: on ae Flash a ane Ly ee wees 13 6 19 20.5 
City contract not necessary) except no discount gasoline, thru territory, ¢ ivided dealers, price equal | auisvi | 2 ee 11 oe... t 18 
in state of New Jersey. to 3.5c off posted s. so eam undivided dealers, price Paducah, Ky....... 10.5 6 16.5 17_ 
equal to 4c off posted s.8. price; authorized dealers Covington, . ee 11 6 17 18.5 
contracts previous to Aug. 19, 1933, price equal to | Jackson, Miss...... ll 7 18 19 
3c less than posted s.s. price, plus lc rental. | Vicksburg, Miss... ..10. 7 17.5 18.5 
Price basis to commercial consumer: Effective | Birmingham, Ala... .11 *8 19 20 
Oct. 1, —- on yearly — ee based on a Ala... sia cco eee 1S 3 
° posted tank car price es plus following amounts: | reg Ala...10.5 *9 19.5 20 
Socony-Vacuum Oil Co., | P200't 36,000 gals., 2. sc over t.c.; 36,000 to 120,. | Atlanta, Ga, 10.5 7 17.5 18 
I 000 gals., 2c; 120,000 to 240,000 gals., 1.5c; 240,000 | Augusta, Ga.. Paces. = 7 17 7.5 
nec. to 480,000 gals., 1c; 480,000 gals. and over, 0.5c. | Macon, Ga......... Zo Its 
2s 9 9 5 
(S.O. New York Division) Peasaccla, Fia.. aM > 8 at 


Socony Mobilgas 





S. O. Ohio 


Dealer Dissaah ‘off posted s 8.8. price, on Cr rown 
and Crown Ethyl ‘undivided”’ dealers 





} ) oer to * 
- Total Sohio X-70 Gasoline | + fe —o 3c. 2 “divided” — Crown and 
“*Split” “Split” Kero- os « f 9.5 *13.5 | Ethyl, 3.5c, an yso, 2.5c, all effective on or 
Dealer Tax- Dealer sine snare oe ony ss ae ee 3 — about Jan. 1, 1934. 
Counties below statewide gasoline schedule: | A P 
T.W. es T.W. SS. T.W. Franklin and | | Discounts lo tank wagon consumers: all single 
Metropolitan N. Y. City: Hocking. . 12 & 18.5 | deliveries of 50 gals. or less, got posted s.s. price: 
Boroughs of Man- | Fairfield and Jack- | all single deliveries of 50 gals. or more, to be billed 
hattan and Bronx. 9.7 *5 14.7 19.2 7.25 | son....... ..-11.5 5 16.5 17.5 | Or oa, Rae oo ee ~ 
Sorough o! ich- ~ . | y 4 & 
mond Gece ta). 9.7 SS TT Wz 7. Renown (Third atl papa | to 2,999 gals. monthly, 1-5c; Kyso, le; 3,000 to 
Borough of Brook- Ohio statewide 12 5 17 18 | 24,999 gals., Ethyl and Crown, 2c; K yso, 1.56; 
lyn (Kings and Queens) ee YY low " itewide gasoline —— sa or more, Ethyl and Crown, 3c: and 
Ste Ena 9.7 *5 7 9.2 7.25 airheld county 5 ) | yso, 2.9. — : 
Albany, N. Y....... 9 F 5 : es 5 7 73 Franklin County....11.5 5 16.5 17 |  *Tazes: in the tax column is included these city 
Binghamton, N. Y.. 10.5 ¢ 468 36 9 Jackson County. . ee Al S&S §$ 635 37:5 | and county gasoline taxes at the following points: 
Buffalo, N. Y....... és 14.5 18 8.25 | Counties above statewide schedule: ' | Birmingham, lc city; Mobile, Ic city; Montgomery, 
Jamestown, N. ae 5 15 18.5 8 Butler, Champaign _ Clarke, Darke, ireene, | lc city and lc county; Pensacola, lc city. Georgia 
Plattsburg, N. Y....11.5 5 16.5 19.5 8.75 Hamilton, Miami, Montgomery, Preble and and Mississippi kerosine prices include Ic state tax 
Rochester, N. Y..... 9.5 5 mS 16 $95 | Summit............ 12.5 5 17.5 19.5 | Montgomery kerosine price include lc city tax. 
Syracuse, N. Y...... S:5 5 14.5 18 8.75 Statewide Prices to Resellers § Agents 
Danbury, Conn.. 10.5 4 14.5 18 8 (These prices are on sliding scale based on actual | 
page Conn.. 10.5 4 14.5 18 7 spread between S. O. Ohio statewide tank car price | ‘ Oo I 
ew Haven, Conn.. 9 4 13 Mm.s 7.5 and ted local s.s. price) ans 
Bangor, Me........ 10 =€6SsCloS 18.5 8.5 smn : **Author- | 5. - Indiana 
aay pebacnels 9.5 5 14.5 18 7.95 oe tUndivided 1 Divided Fn Standard Red Crown Gasoline 
oston, Mass....... 8.5 4 12.5 15 7.5 ncluding taxes Accounts Accounts gents Chicago. Ill......... ; aa 5 5 9 
Concord, N. H...... 10.5 5 15.5 18.5 8.5 | SohioX-70.... 16 6.5 16.5 ae ae 2 Ee ee ee 
Lancaster, N. H..... 12 > 20.5 9.5 Renown Joliet, Il 12 4 46 16.5 98 
Manchester, N. H...16 4 5 15 18 8 (3rd grade).. 15.5 16 16 Peoria, Ill... ae ee 12 4 16 18 98 
Providence, R. I... . 8.5 3.115 15 7. 25 Note: On single deliveries of motor gasolines un- | Quincy, Ill.. ~HL.S 4 15.8 17.8 8 
Burlington, Vt...... 12 5 17 20.5 8.75 | der 25 gallons, to t.w. consumers, s.s. price applies. Indianapolis, Ind....12.9 *5 17.9 19.9 t14.3 
Rutland, Vt........ 95 5 14.5 17 8.5 Sales tar: Ohio's 3% sales tax, effective Jan. 27, | Evansville, Ind.. 12.7% 17.7 19.7 314.3 
*Plus 2% city sales tax computed at time of | 1935, is added “‘where assessabie, to regular posted | South Bend, Ind....13.1 *5 18.1 20.1 $12 
each sale. | prices,’’ S. O. Ohio says. Detroit, Mich. ..... 10 4 14 16 8 
| 
Above prices include these inspection fees on both gasoline and kerosine, per gallon, figured on basis of 50 gallons per barrel: 
Alabama, 1 / 40c on gasoline, 1 /2c on kerosine; Arkansas, 1 /5c per gal. in a single barrel, 1/20c per gal. in bulk; Florida, 1/8c; Illinois, 3/100c; In- 
pe > per gal. in a single barrel; 3/10c per gal. in lots of 2 to 10 bbls., 1/5c for 10 to 50 bbls., 2/25c for over 50 bbls: Kansas, 1 50c, (3/50c can be 
charged to meet inspection department expenses) ; 


North Carolina, 1 /4c; North Dakota, 1 /20c; Oklahoma, 2 /25¢ per gal. in lots of more than 50 bbls., 


Louisiana, 1/32c; Minnesota, 1/25c; Missouri, 


South Dakota, 1 /10c; Tennessee, 2 /5c; and Wisc onsin, 1 /25c. 


Kerosine inspection fee only: lowa, 2 
gal. in lots over 25 bbls. 


3/100c; 
1/5c in lots less than 50 bbls. ; South Carolina, 1 /8¢; 


Nebraska, 3/100c; Nevada, gasoline 1/20c; 


/25c; Michigan, 4/5c per gal for first 2 bbls.; 3 /S5c for next 3; 2/Sc for next 5; 3/10c for next 15, and 1/5c per 
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TANK WAGON, SERVICE STATION MARKETS 


Taz column includes 1c federal tar, stale gasoline tar, also city and county tares as indicated in footnotes, and inspection fees, as shown in general footnote. These 
1936, as posted by principal marketing companies at their headquarters offices, but subject to later corrections 





S. O. Indiana—Cont’d 


Standard Red Crown Gasoline 


ero- 
Total sine 
T.W. Taxes T.W. S.S. T.W 
zrand Rapids, Mich.12.4 4 16.4 18.4 8 
Saginaw, Mich.. 12.6 4 16.6 18.6 9.3 
Green Bay, Wisc... 482.7 5 17.7 19.7 9 
Milwaukee, Wisc....10.8 5 15.8 17.8 10.1 
La Crosse, Wisc... .. 12.4 5 17.4 19.4 10.2 
Minneapolis, Minn..12.4 4 16.4 18.4 10.2 
Duluth, Minn.. 12.8 4 16.8 18.8 10.6 
Mankato, Minn.....12.4 4 16.4 18.4 10.2 
Des Moines, lowa...11.8 4 5.8**18.8 9.6 
Sioux City, lowa....12 4 16 **18 9.8 
Davenport, Iowa....12 4 16 **18 9.8 
Mason City, lowa...12.2 4 16.2**18.2 10 
St. Louis ae | Wy @ , Te ee ae ¢ Oy 
Kansas City, Mo....11.4 4 15.4 17.4 8 
St. Joseph, Mo...... 11.4 f4 15.4 17.4 8.2 
Se OS 13.4 4 17.4 439.4 14.2 
Minot, N. Dak...... 14.6 4 18.6 20.6 12.4 
Huron, S. Dak...... 12.9 *5 17.9 19.9 8.5 
Wichita, Kans...... 10.9 4 14.9 16.9 6.8 


Nolte: Kerosine 8.8. prices are generally 3c above 
normal t.w. price. 


Stanolind Gasoline (Third Grade) 


Stanolind normal prices are 1c under normal Red 
rown prices, thru territory. Among subnormal 
points are the wee 


Decatur, IIL. 16 


ve: | 4 5 5 
Evansville, Ind...... 11.7 *5 16.7 18.2 
Indianapolis, Ind....11.9 *5 16.9 18.4 
Des Moines, Iowa... 9.1 4 13.1**17.8 
St. Louis, Mo.......10.7 4 14.7 14.7 
Detroit, Mich....... 8.5 4 12.5 14.5 
Milwaukee, Wis..... 9.8 5 14.8 16.3 
Seren, 3, BD... 0000 ‘11.9 *5 16.9 18.9 
Wichita, Kans.. . 8 4 12 14.4 
Minneapolis, Minn.. A. 4 4 15.4 15.4 


St. Louis, Kansas City and St. Joseph prices 
include Ic city tax. {Includes 4c state tax. 

*South Dakota gasoline and kerosine prices in- 
clude 0.1c for sales tax. Indiana t.w. and s.s. gas- 
oline prices include 0.2c for chain store tax. 

**Service station prices for gasoline at Iowa 

ints represent the opinion of National Petroleum 

Jews as to prices prevailing at the majority of 
stations. 

Discounts to dealers: Effective Dec. 1, 1934, thru 
territory, except Michigan effective Apr. 1, 1935, 
and except Chicago division and lowa, maximum 
discounts to controlled and uncontrolled undi- 
vided gasoline accounts, off s.s. price at normal 

ints: Ethyl and Red Crown gasoline, 3.5c; 
Stanolind 2.5c; in Chicago, effective July 1, 1935, 
Ethyl and Red Crown, 4c; Stanolind, 3c. Divided 
gasoline accounts thru territory, get 0.5c less per 
gallon. In case of lease and agency and AAA ac- 
counts, the above discounts include the 0.5c per 
gal. rental allowance. In lowa, normal dealer 
prices are 1.5c below normal t.w. price for first and 
second grade gasolines, and 0.5c under normal t.w. 
for third grade. 

Discounts to commercial consumers: Effective 
Jan. 1, 1935, thru territory, except Michigan ef- 
fective Feb. 1, on purchase. per month, discount 
off t.w. price; all gasolines, 25 to 1,000 gals., at 
at t.w. price; 1,000 gals. or more, 1.5c off t.w. on 
Ethyl and Red C rown, and 0.5c on Stanolind. Pur- 
chases of less than 25 gals. get regular s.s. price. 


S. O. Nebraska 


Standard Red Crown Gasoline 


Omaha, Neb........ 3.4 ¢ 18.4 20.4 10.1 
McCook, Neb.......13.1 6 9.3 22.3 9 
Norfolk, Neb.. 12.8 6 18.8 20.8 10.5 
North Platte, Neb...13.2 6 19.2 21.2 19.9 
Scottsbluff, Neb.. et 6 19.9 21.9 ll 


Reliance Gasoline (Third Grade) 


Omaha, Neb........ ll 6 17 7 
McCook, Neb.. 48.6 6 27.6 28 
Norfolk, Neb... .... 11.8 6 17.8 19.8 
North Platte, Neb...12.2 6 18.2 20.2 
Scottsbluff, Neb... . 12.9 6 18.9 20.9 


Discount to Sealers: where service station gasoline 
prices are normal, resellers’ allowance off service 
station prices are (Mazrimum over-all, including 
rent) as folk ws: amen, 2'ec; Standard Red 


station gasoline prices are below normal, resellers’ 
allowances are reduced one-half of the amount be- 
low normal, down to the following (Minimum over- 
all including rent): Reliance, 2c, Standard Red 
Crown and Solite with Ethyl, 3c. 

Discounts to consumers: for tank wagon deliveries 
covered only by Standard Commercial Consumer 
Contract, effective January 1, 1935. 








| dealers 


S. O. Louisiana 


Essolene 
Consumer Kero- 
Tank Dealer Tax- Posted sine 
Car T.W. es SS. T.W. 
Little Rock, Ark.... 8 0:5 7.5 21:5 2b:S 
Alexandria, La...... 8 10.5% 22 *%10.5 
Baton Rouge, La.... 8 10.5 *7 21 *11.5 
New Orleans, La.... 7.25 9 %*9 21.5 *12 
Lake Charles, La.... 8.5 11 % 22:5 10 
Shreveport, La...... i535 bb 9 2S © 
Lafayette, La....... 8.5 Ill 7% 22.5 12.5 
Bristol, Tenn. . 9.5 10.75 8 21.5 14.5 
Chattanooga, Tenn..10 3.5 8 2% 11.5 
Knoxville, Tenn.....10.5 13 8 24.5 14 
Memphis, Tenn..... 8.5 11 $ 22.5 9.5 
Nashville, Tenn..... 9.5 12 S 2.5 10 


*Baton Rouge and Shreveport gasoline tax in- 
cludes 5c state tax, lc federal tax, and lc parish 
tax. Alexander, Lake Charles and Lafayette, 2c 
parish tax. New Orleans, 3c parish tax. Louisiana 
kerosine prices include lc state tax. 

Price basis to dealers: Undivided dealers get 
dealer price, less 0.5c. 

Price basis to commercial consumers: Effective 
Feb. 11, 1935, commercial consumers not under 
contract will be billed at 2.5c per gal. above posted 
bulk plant tank car price at time and place of de- 
livery in lots of 50 gals. or more at one time. Con- 
tract customers will be billed at following differ- 
entials over tank car price, on yearly purchases: 
up to 35,999 gals., 2.5c over tank car price; 36,000 
to 119,999 gals., 2c over; 120,000 to 239,999 gals., 
1.5c; 240,000 to 479,999 gals., 1c; 480,000 gals. 
and over, 0.5c. 

On single deliveries to all classes of commercial 
consumers, of less than 50 galis., s.s. price at time 
and place of delivery applies. 


Magnolia Petroleum 


Mobilgas 

Kero- 

Total sine 

T.W. Taxes T.W. S.S. T.W. 
Muskogee, Okla....10 5 15 19 7 
Oklahoma City..... 10 5 15 19 8 
pS | ae 10 5 15 19 8 
Fort Smith, Ark.....10.5 5 15.5 19 8 

Little Rock, Ark....10.5 7.5 18 au:S (S825 
Texarkana, Ark..... 9.5 5 14.5 18.5 8 
Sy ee 2.5 S$ 33:5 FH 8 
Pu wore, 2on.....6.5 8 13:5 17 8 
Houston, Tex....... 10 5 & 19 8 
San Antonio, Tex... .10 5 15 19 8 
El Paso, bex........ ll 5 16 20 10 
Roswell, N. M...... 11.5tt6.5 18 22 10 
Santa Fe, NN. MM...<.42:5"°7 19.5 23.5 12 


Metro Gasoline (Third Grade) 


Muskogee, Okla.... 9 5 14 17 
Oklahoma City..... 25 5 8S 
pe eS 9 5 14 17 
Fort Smith, At..5:080.8 ©. 2e.5. 35:5 
Little Rock, Ark....10.5 7.5 18 18.5 
Texarkana, Ark..... 7.5 5 12.5 15.5 
SS eae 7 s 14 
Ft. Worth, Tex..... 7 $s #& 14 
Houston, Tex. . 8 5 13 16 
San Antonio, Tex.... 8 5 is 16 
Ei Paso, Tex... ...<. 9 5 14 17 
Roswell, N. M...... SB 16.536. 5 17-5 
Santa Fe, N. M.....11.5 **7 18.5 21.5 


*In Tesieheen, pr. Texas tax applies; outelde 
Texarkana. 6.5c Arkansas tax applies. 


tIn Fort Smith, 4c Oklahoma tax applies out- 
side Fort Smith, 6.5c Arkansas tax applies. 

**I ncludes lc city tax. 

ttIncludes 0.5c city tax. 

Note: Price basis!9 dealers off s.s. price n t.w., 
bulk or bbl. deliveries, on Mobilgas and E thyl, 
normally: to 100% dealers, 4c; to divided dealers, 
3.5c. On Metro gasoline in Texas, Oklahoma and 
New Mexico: to 100% dealers, 3c; to divided 
2.5c. On Metro, in Arkansas and Louisiana: 


| to 100% dealers, 3.25c. 


Crown, and Sclite with Ethyl, 34¢c. Where service | 


Price basis to consumers: Thru Texas, effective 
Jan. 1, 1936, New Mexico, effective Jan. 18, and 
Oklahoma, effective Feb. 20, all grades of gasoline 
invoiced on the same graduated scale as now 
allowed 100% dealers, which see in above para- 
graph. Thru Arkansas and Louisiana, all grades 
gasoline invoiced at consumer's t.w. price, which 
on Mobilgas and Ethyl, normally is 3.5c less than 
8.8. price, less following contract quantity discounts 
at end of month, on all three grades, on monthly 
purchases: 3,001 to 10,000 gals., 0.5c; 10,001 to 
20,000 gals., le; 20,001 to 40,000 gals., 1.5c; and 
40,001 gals. and over, 2c. Metro invoiced at same 
price as Mobilgas. 





Continental Oil 


Conoco Bronze Gasoline 


Kero- 
tal sine 
T.W.TaeT.W. SS. T.W. 
Denver, Colo....... 14 S 139 21 ll 
Pueblo, Colo....... 14 ss 21 13 
Grand Junction, Col.16 S 235 2s 3 
Casper, Wyo........ M45 5 BS 2.8 HS 
Cheyenne, Wyo..... MSs 5 BS BS SS 
Billings, Mont...... 14.5 6 20.5 22.5 16.5 
Butte, Mont........ Le 6 22 24 17.5 
Great Falls, Mont...15.5 6 21.5 23.5 17.5 
Helena, Mont.. 168 6 22.5 24:5 17.5 
Salt Lake City, Utah. + § 21 23 16 
BN US os os. 06cm 6.5 6 22.5 24.5 18 
Twin Falls, Ida. . 12 6 2 25 18 
Albuquerque, N N.M..14.5 76.5 21 23 13 
Demand (Third Grade) 
Denver, Colo... ....12 S i 19 
Cheyenne, Wyo.....12.5 5 17.5 19.5 
Helena, Mont....... ms 6) «643626.5. 22.5 
Salt Lake City, Utah.14 5 19 21 
ee M.S 6. 20:6 -22:S 
Albuquerque, N. M..12.5 76.5 19 21 


tIncludes city tax of 0.5c. 

Discounts: effective March 1, 1934, on gasolines 
thru territory, off s.s. price: to “‘undivided”’ dealers: 
Ethyl and Conoco Bronze, 4c; Demand, 3c; to 
“divided” dealers: Ethyl and Conoco Bronze, 3.5c; 
Demand, 2.5c. 


S. O. California 


Standard Gasoline 


San Francisco, Cal...10 4 14 16 51.5 
Los Angeles, Cal.... 7.5 4 11.5 13.5 10.5 
Fresno, Cal......... 10.5 4 14.5 16.5 9 
Phoenix, Ariz....... 12 6 18 20 =«=16 
Reno, Nev..........12 5 17 19 13 
Portland, Ore....... 10.5 6 3.5 3185 13:5 
Seattle, Wash....... 10.5 6 16.5 185 13.5 
Spokane, Wash...... 3:5 6 9:5 21:5 16:5 
Tacoma, Wash...... 10:5 6 16:5 WS 355 


Flight Gasoline (Third Grade) 


San Francisco, Cal... 8 4 12 14 
Los Angeles, Cal.... 5.5 4 o:5 11.5 
Fresno, Cal......... S:5 6 2:5 44:5 
Reno, Nev..........10 Ss + 7 
Phoenix, Ariz....... 10 6 16 18 
Portland, Ore....... 9 6 15 17 
Seattle, Wash....... 9 6 15 17 
kane, Wash...... 12 6 618 20 
acoma, Wash...... 9 6 6 17 


tIncludes 5c state tax. 

Discounts: on gasoline: on Stanavo Aviation, 
Standard Ethyl, and Standard gasolines, to 100% 
dealers, 2c below t.w. price; on Flight, Ic per gal. 
below t.w. To “‘split’’ dealers, all brands gasoline 
lc below t.w. 

Effective September 24, 1935, to commercial 
consumers, off t.w.: advance quantity discount from 
above prices extended at time of delivery, on Stan- 
avo Aviation, Standard Ethyl and Standard gas- 
olines, 2c per gal.; Flight, lc. 

On kerosine: tank car delivery, 3.5c off t.w. price 
to all classes of trade; transport truck and trailer 
deliveries, 3.5c below t.w. to resellers; plant de- 
liveries to jobbers, 3c below t.w. 


"| 
Canada 
Prices of Imperial Oil Ltd. 
Per Imperial Gallon, which is 1.2 U. S. Gallons 
Imperial Three Star Gasoline 


Kero- 
Total sine 
TW. Tases T.0.. SS... T.W. 
Hamilton, Ont.. 15 6 21 aa.8 i7 
Toronto, Ont....... 15 6 21 23.0 it 
Brandon, Man.. 2a.0 © 3:8 33:3 22:3 
Winnipeg, Man.....22.2 7 29.2 32.2 20.7 
Regina, Sask . 3:5 7 30.5 33.5 22 
Saskatoon, Sask....26.3 7 33.3 36.3 24.8 
Edmonton, Alta....25.7 7 32.7 35.7 24.2 
Calgary, Alta.. 23 7 30 33 21.5 
Vancouver, B.C... .19 7 26 29 24 
Montreal, Que...... 13.5 6 19.5 2 17-5 
st. goun, N. B...... 7 8 25 29 19 5 
Bomex, N.5......:87 8 23 29 19.5 
Discounts to Dealers: 
Maritime Provinces, 4c per gallon off s.s. price 


to all classes of dealers. Quebec, except Montreal 
City, Prairie Provinces and British Columbia, 3c 
to divided dealers, 4c to undivided dealers. Ontario 
and Montreal City, 244c to divided dealers, 3 4c 
to undivided dealers. 
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TANK WAGON, SERVICE STATION MARKETS 


Taz column includes 1c federal tax, state gasoline lar, also city and county tares as indicated in footnotes 





Prices in above four territories do not include 
state or federal taxes. They are for 73 octane grade 
aviation gasoline. An 80 octane product generally 
brings 0.5c premium and an 87 octane product, 1.5¢ 
premium over the 73 octane grade. 

Note: 8.8. prices in above four territories are 
generally 6c over t.w. prices. Above t.w. prices are 
net, with no discounts allowed for quantity pur- 
chases. T.w. prices are generally tank car price, 
plus freight, plus 2.5c per gal. 


S. O. Ohio ’ 
‘eee Tax 1 2 
Thru Ohio: (To Commercial Consumers) 
Stanavo Ethyl Aviation (73 Octane) 
Cth ces reek ieee 15.5 5 20.5 
Discounts: For delivery on contract to eneaee 
operators and resellers: 2c below commercial con- 
sumer posted t.w. price 


S. O. Indiana 


OS | eee 15 4 19 
Indianapolis, Ind...... 15.9 5 20.9 
Detroit, Mich......... 16.5 4 20.5 
Milwaukee, Wisc...... 15.3 5 20.3 
Minneapolis, Minn... .15.4 4 19.4 
eS ee 13.7 *4 Re.¢ 
Kansas .. | ae 14.4 *4 18.4 
LS So eee 16.4 4 20.4 
Huron, 8. D Raia wean ee 15.9 5 20.9 
Wichita, Kans........ 13.9 4 17.9 
*Includes Ic city tax. 
**I ncludes 0.lc to cover sales tax. 
Magnolia Petroleum 
es i ree 11.5 5 16.5 
Humble Oil & Refining Co. 
Tank Car 
Baytown, Tex. (exclusive of taxes)........ 8.5 
Continental Oil Co. 
Total 
T.W. Tax T.W 
Denver, Colo......... 7 5 22 
Cheyenne, Wyo....... 17 5 22 
Helena, Mont.. --20.5 6 26.5 
Salt Lake City, U tah .19 5 24 
Albuquerque, N. 7.5 *6.5 24 
*Includes city ton ‘of 0.5¢. 
S. O. California 
Phoenix, Ariz......... 14 6 20 
Los Angeles, Cal...... 11.5 4 15.5 
San Francisco, Cal..... 12 4 16 
POM SOO is ed 6 is 000 14 5 19 
Portland, Ore......... 12.5 6 18.5 
Seattle, Wash......... 12.5 6 18.5 
Spokane, Wash........ 15.5 6 21.5 


Note: For discounts, etc., see note under Stand- 
ard and Flight gasoline above. 

















known as Mineral Spirits; in the middlewest, prices 
apply on Stanosol (S.O. Indiana grade of Stoddard 
Solvent). 

tAt the following points, these taxes and/or 
discounts apply on the products specified: Detroit, 
first three products include 3c state tax, prices 
applying on 150 gals. or more, with a lc higher 


for less than 150 gals.; Milwaukee, V.M. & P. price 
includes 4c state tax; Minneapolis, first 3 P ucts 
include 3c state tax; price for solvent for less than 


100 gals. is Ic higher; at New York, prices on all 
four grades, 0.5c discount for 20,000 gals. or more 
yearly. 

tPurchases of at least 150 gallons. 


Latest Changes 


From Feb. 25 to Mar. 2 inclusive. 
Dates and amounts of changes 
shown. See table for full current 
prices. Changes are on gasoline 





unless kerosine is indicated. 


S. O. New York—Socony Mobilgas: 


Boroughs of Manhattan, Bronx, Rich- 


mond (Staten Island), Brooklyn (Kings | 


and Queens), split dealer t.w. cut 0.5c, 


March 2. 


S. O. Ohio—X-70: 
Fairfield County, t.w. cut le, s.s. cut 
2c, Feb. 26. 


Renown: 


Fairfield County, t.w. cut 1.5¢, s.s. 
cut 3.5c, Feb. 26. 
Corrections 


Notation of amount of change 
and dates not previously shown 
in table. Table in this issue is cor- 
rected to show these changes. 
Changes are on gasoline unless 
kerosine is indicated. 


New York—Socony Mobilgas: 


- ew Haven, cut 0.5c, Feb. 21. 





is 


s, and inspection fees, as shown in general footnote. These 
prices in effect March 2, 1936, as posted by principal marketing companies at their headquarters offices, but subject to later corrections 
Aviation Gasoline Naphtha | S. 0. Ohio—X-70: 
: ; Fairfield County, t.w. up 0.5¢, s.s. up 
Following are tank car and/or tank In Effect March 2, 1936 le. Feb. 22 i 
wagon prices. of aviation gasoline we — (In Tank Wagon or Steel Barrels) in Cents per 
cipal marketing territories (Stanavo avi- Gallon) Renown: 
ation in all territories except Continental wie , 
Oil and Magnolia Pet. Co.) Tax column af ..g « Fairfield County, t.w. up le, s.s. up 
. Se = t= | Or . 99 
includes lc federal tax, and state tax; also Ks 2 whe 8 2.5c, Feb. 22. 
municipal taxes as indicated in footnotes. Ee 58 $88 3 oa 
Effective March 2, 1936 Sa vz soz ? S. 0. Louisiana—Essolene: 
° Altoona, Pa....... an see's a4 7 — 7 oa ; ed : “ha 
yaya oa a ahaa ii ee ee ae : New Orleans, consumer t.c. up 0.75e, 
Tank Car T.W.| Boston (net)......... 12 13.5 13.5 12 Feb. 19. 
Bayonne, N. J...........00005 10 - ) ea soos" Oe be one . 
Beltimere, Ma. eperccessessess 10 12 ‘ Fong REseR ees i62 165 i388 15.5 Magnolia Petroleum—Mobilgas: 
ENE Dh Giri. oo 8 ose c ce se tawice as . FEE RReE ENS TAS c0ie 7. : ; 
i Bo ae 17.9 T19 cana nee allaa « 7 oe rae ie 
WEEE WR sce cceuttaseerewors es Ss) Soe 13:9 14.9 14:9 13.9 Dallas and Ft. Worth, t.w. cut 0.5e, 
} , fred Lancaster, Pa......... a ae ee S.s. cut le, Feb. 24. 
S. O. New Jersey (Continued) Milwaukee........... 18.8 f19.8 19.8 18.8 
: T.W.| Minneapolis.......... $17.9 $18.9 $18.9 t17.4 | _ 
Hele NG Coe. eee cece eee eee eee Lge Newark Dec ca<cass IS «ww. wwe 13 
. a oOTERTELELETESE EEE EEE e SaaS ll 12 2 ll - 
Charleston, W. Va..................... 14.2 Philedelphia au’: foe te fe 28 Kansas Jobbers to Meet 
Providence (net)...... ll ll wee See =o : . 
Colonial Beacon Oil Co. Lag yon a eee = e ii id = TULSA, Feb. 29. The Kansas Oil 
CE | Be eke sss sscecs 2 15.2 15.2 13.5 Raat = ner 
SS Ee eT 12.8 deena apeaisepteae nite Men 5 Association iS sponsoring a 
See seer 3.7 wae i Kansas Oil Exposition this year in 
oaton, Meas..................- +++. 14 Petroleum Spirits (Solvent) conjunction with its annual conven- 
S. O. Pennsylvania In Tank Cars (F.o.b. refinery or seaboard terminal) tion, according to the K. O. M. A. bul- 
Philadelphia Pa. 14.1 Fee BO PEED, c.g adc csccancesceenes = leti : 
Pittsbargh, Pace. «189 | hlladelphia district UTI etin. 
Aer reer ree 9.5 The cxposition wil be held April 1, 
: 2c > t.w. pri to | b i ® « ‘ . aa 
& O Letiétaxa ‘ —— CWE. DERCOR CO PANES ORS ie 2, 3 and 4 at the Broadview hotel, 
all ggg Stee eee eee e eee erences 2 Se Wichita, Kan. The annual convention 
oT ad tic pes ae ae a *In the East, prices apply on product generally | wij] be held April 2 and 3. The con- 


vention program will be 
a later date. 


announced at 


Discuss Oil and Oil Burners 


NEW YORK, Feb. 28.—Common 
problems confronting the oil and oil 


burner industries are being discussed 
by special committees representing the 
American Petroleum Institute and the 
Oil Burner Institute, it was announced 
here today. 

A permanent committee from each 
group will probably be appointed later 
to work out matters of mutual inter- 
est, such fuel oil specifications, it 
understood. 


as 


Highway Users Organize 

LINCOLN, Neb. The 
Highway Users Conference was organ- 
ized at a meeting Feb. 14 in Lineoln. 
The purpose the conference is to 
discuss legislation and taxation. The 
30 representatives of highway users 
at the first meeting talked about a 
proposed constitutional amendment to 
prohibit diversion 
funds. 


Nebraska 


of 


of gasoline’ tax 


Orville Wahls Returns 
CHENOA, Ill.—Orville Wahls, of 
Wahls Bros. Oil Co., Chenoa, after 
spending the winter in Arizona with 

his family to improve his health. 


To Build Stations 
SOUTH BEND, Ind.—Julius See- 


berger, P. O. Box 958, plans to build 
several service stations here. 
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U. S. Crude Runs and Gasoline Stocks as Reported Weekly by A. P. I. 
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Motor Fuel Stocks Soar 2,231,000 Barrels 


(By Teletype) past week. were: California, 575,000 barrels; Ok- 

NEW YORK, March 3 Motor fuel stocks at refineries to- lahoma-Kansas-Missouri, 407,000 bar- 

OLLOWING an increase of 1,888,- taled 41,971,000 barrels on Feb, 29, rels; Indiana-Illinois-Kentucky, 187,- 

000 barrels in total motor fuel an increase of 1,927,000 barrels over 000 barrels and Texas Gulf plants, 
stocks the previous week, stocks rose Feb. 22. In-transit and terminal 116,000 barrels. 

2,231,000 barrels to 67,272,000 bar- stocks increased 357,000 barrels, to Crude runs at East Coast plants 

rels the week ended Feb. 29, according 18,910,000 barrels while unfinished were stepped up 22,000 barrels daily 

to the American Petroleum Institute. gasoline stocks declined 53,000 bar- average, with an accompanying in- 

Crude runs to refinery stills in- rels, to 6,391,000 barrels Feb. 29. crease of 3.6 per cent in operations. 

creased 18,000 barrels, to 2,870,000 The largest increase in total motor Texas Gulf plants increased runs 10,- 


barrels daily average, at 89.6 per cent 
of the country’s refining plants, op- 
erating at 77.1 per cent capacity the 


fuel stocks in the various refining dis- 
tricts was one of 709,000 barrels in 
the East Coast. Other large gains 


000 barrels daily. 
is 


CURRENT REFINERY OPERATIONS 


Stocks 





Runs were reduced 
,000 barrels in the Appalachian dis- 
trict with operations curtailed. 


Cracked Gasoline Production 





— Per Cent Daily Average Crude Per Cent of Reporting (Thousands of Barrels) % Total Daily Av. Pro- 
Districts Capacity to Stills (Barrels) Capacity Operated Total Finished Total Finished Gas& Gas & Capacity duction (Barrels) 
Reporting Week Ended Week Ended _ and Unfinished and Unfinished Fuel Oil Fuel Oil Reporting Week Ended 
Motor Fuel* Motor Fuel* 
Feb. 29 Feb. 22 Feb. 29 Feb. 22 Feb. 29 Feb. 22. Feb. 29 Feb. 22 Feb. 29 Feb. 22 
East Coast 100.0 515,000 193,000 84.2 80.6 17,055 16,346 5,859 5,926 100.0 91,000 110,000 
Appalachian 94.8 94,000 107,000 64.4 73.3 2,873 2,817 693 676 98.7 20,000 23,000 
Ind., Tll., Ky 95.9 379,000 373,000 89.4 88.0 11,129 10,942 2,343 2,254 99.7 105,000 101,000 
Okla., Kans., Mo 84.8 256,000 264,000 66.7 68.8 7,967 7,560 2,637 2,670 89.1 56,000 55,000 
Inland Texas 18.5 88,000 91,000 55.0 56.9 1,826 1,734 1,345 1,377 70.9 18,000 23,000 
Texas Gulf... 96.8 621,000 611,000 94.4 92.9 9,392 9,276 8,049 8,079 98.5 137,000 121,000 
La. Gulf 96.4 135,000 128,000 82.8 78.5 1,728 Ltea 2,530 2,824 96.1 28,000 27,000 
No. La., Ark 90.0 38,000 13,000 52.8 59.7 101 101 429 476 95.7 9,000 9,000 
Rocky Mt... 61.9 10,000 10,000 66.7 66.7 1,517 1,419 702 675 84.8 15,000 13,000 
C alifornia. 92.6 508,000 506,000 64.4 64.1 13,384 12,809 70,011 70,371 100.0 71,000 66,000 
Tot ry Reporting 89.6 2,674,000 2,656,000 Ys 76.6 67,272 65,041 -O4: 598 95,328 95.9 550,000 548,000 
Estimated U.S. Total 
(Bur. of Mines Basis.) 2,870,000 2,850,000 71.584 69,353 95,856 96,586 585,000 580,000 


*Includes stocks at refineries, in bulk terminals, pipe lines and in transit. 
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BREATHING _ spell _ resulting 

from a turn in the weather, 

gave refiners a much needed op- 
portunity to catch up on their orders 
for fuel oil the last week of February. 
Despite the let-up in demand, prices 
generally remained at around the 
highs established during the cold 
spell, 

At the beginning of the week many 
refiners were behind on shipments and 
were having to parcel out to their 
regular customers what little material 
they had. Slackening of the cold wave 
reduced consumption and buyers were 
not so insistent about getting ship- 
ments. 


Except in the middle western mar- 
ket, prices remained firm as refiners 
and distributors began to replenish 
stocks. Price concessions were made 
on the Nos. 2, 3 and 4 oils at Chicago; 
No, 1 oil remained tight. 


TULSA Feb. 29.—-Mid-Continent 
sales managers no longer were acting 
as fuel oil administrators—parceling 
out what few supplies they had to out- 
lets most in need. 

Reduced consumption of fuel oil for 
heating purposes no longer made this 
necessary. In fact most sales represen- 
tatives reported they were getting the 
much-needed breathing spell they had 
hoped for. 

This breathing spell gave most re- 
finers a chance to catch up on delayed 
shipments. As the week ended reports 
indicated most suppliers were up to 
schedule on shipments. 

Mid-Continent refiners, after taking 
inventory of their position regarding 
fuel oils, found it considerably better 
than in past years. The cold weather, 
they found, had cleared their storage 
tanks of virtually all stocks suitable 
for heating purposes. With this fact in 


mind, most refiners were predicting a 
steady market for distillates and gas 
oils, 


Another factor in favor of continued 
steadiness is the lack of kerosine and 
tractor fuel stocks. This again may be 
attributed to weather’ conditions. 
These products had to be used as 
emergency heating oil in many sec- 
tions. Refiners as soon as heating oil 
business drops off will immediately 
begin laying in stocks of kerosine and 
tractor fuel. In this way, current sup- 
plies of heating oil will be decreased 
proportionately with the reduced con- 
sumption, 


Since light fuel oils were in such 
favorable statistical position, the mar- 
ket has failed to reflect the edging off 
of consumption. Prices were holding at 
generally unchanged levels. 

U. G. I. gas oil and 24-26 fuel oil 
were almost unobtainable in several 
districts. 


Heavy fuels have lost much of their 
sluggishness. Railroads have been tak- 
ing large quantities of these oils. 
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TIGHT FUEL 


markets 


RELAX 





NEW YORK, Feb. 29.—Demand for 
light fuel oils was good at eastern sea- 
board terminals during the week end- 
ed Feb. 29, traders reported, although 
a slackening was noticeable from the 
extremely active movement of the pre- 
vious three weeks. 


This lull was occasioned by the 
milder temperatures which prevailed 
through most of the eastern area. 


However, temperatures still were at a 





FUEL OILS 


Following are tank wagon prices of various 
grades of heating oil at the points shown in various 
territories. Prices are in cents per gallon. 


Prices in Effect March 2, 1936 


No. 1 No.2 No.3 No.4 
S. O. New Jersey 


Newark, N. J.. . 2 Ge 6.8 6.5 
Atlantic City, N.J... 8 6.5 6.5 6.25 
Battmmore, Mid...... 7.5 5.5 5.5 5S 

Washington, D. (a 6.5 6.5 6.5 


Discounts: At Newark and Atlantic City, pur- 
chasers taking 50,000 gals. get discount of 0.5c 
per gal. 

Socony-Vacuum Oil Co., Inc. 
(S. O. New York Division) 


New York City..... 7.25 7.00 7.00 6.50 
Albany, N. Y.. 7.7% 7.26 7.25 6.7 
Rochester, N. ¥. $.23 7.58 7.50 7.58 
Boston, Mass....... 7.25 67 6.78 6.75 
P Bangor, cer 8.75 7.00 7.00 7.00 
Manchester, N.H... 8 7.20 T.2e 7.35 
Burlington, Vt...... S:75 T:% 7.73 7.7% 
New Haven, Conn... 7 6.25 6.25 6.25 
Providence, R. I 7.28 6.75 6.75 6.25 
Discounts: At New York City, consumers 


taking 10,000 to 50,000 gals., get 0.25¢ per gal 


discount when minimum amount has _ been 
reached; above 50,000 gals., 0.5c. 

Atlantic Refining 
Philadelphia, Pa.... 6.50 5.75 .... 5.75 
Allentown, Pa...... 9 7.4m t.40 ¢.% 
Wilmington, Del.... 8.5 7.25 6.75 
Springtield, Mass.. $.%3 T.2 7.25 
Worcester, Mass. o.t2 Tuan 7.3 
Hartford, Conn..... es 7 7 

. O. Ohio 

Ohio Statewide..... 8 1.08 @.3@ 7.3 


Note: S. O. Ohio prices are for hose dumps; 
bucket dumps are 0.5c per gallon higher. 


S. O. Indiana 
Stanolex Fuel Oil 


No. 1 No. 3 

CG bt icicecnmadicueeeee 7 6.5 
I on vaiedacec neato 41.7 2 
ME titi a nd Pk ae dae acecen 6.5 6.5 
ES x@ cee cehaneeoese 8 7 

RG 6 cin cncaucamancs 8.2 ain 
PEM ho cas cn Ge een e eam 6.8 6.4 
Pt Died naxnsnees avd nae e<s acm 6.5 
EE Svs wis aceevetes ews 6.6 5.9 


*Includes state tax of 4c. 
Note: Small-lot deliveries of light fuel oils range 
from 0.5¢ to 1.5¢ higher than above quotations. 











normal winter level in most cases and 
served to keep movement of home 
burner fuels at a satisfactory rate. 
Demand continued sufficiently heavy 
to prevent any piling up of oil at ter- 
minals, and many suppliers said they 
were glad for the slackening as in 
many cases they were forced to bor- 
row or buy from other suppliers in 
order to fill their requirements. 


The market for bunker fuel re- 
mained tight along the eastern sea- 
board. Several major company sup- 


pliers were reported to be short of oil 
and forced to rush supplies from the 
Gulf or to borrow from other suppliers. 
Prices were steady, but reports of a 
probable advance have died down con- 
siderably. 


CHICAGO, Feb. 29.—Open market 
movement of fuel oils came to a stand- 
still in the Mid-Western tank car mar- 
ket last week. 

Reports were that shipments which 
had been delayed by bad weather were 
now beginning to make their appear- 
ance, resulting in a gradual easing in 
the price situation. This was particu- 
larly true of Nos. 2, 3 and 4 oils. 
eral sellers were making price conces- 
sions to dispose of in-transit fuel oils. 


Sev- 


No stress was apparent in the No. 1. 
Possible use of this oil as a tractor 
fuel and the tightness of the kerosine 
market was reflected by a steady mar- 
ket for distillate. 

Nos. 5 
warmer 


and 6 fuels withstood the 
weather better than the light- 
er oils. Industrial demand continued 
good. Refineries local to Chicago were 
sold up on the heavy grades. Sellers 
turned to Texas and the Mid-Continent 
for supplies. 


Petroleum Prices Rise 


NEW YORK, Feb. 29.—Wholesale 
prices of petroleum products advanced 
1.6 per cent in 1935 over 1934 and 
25.1 per cent over 1933, according to 
figures compiled by the American Pe- 
troleum Institute, This brings the 
price level to 51.3 per cent of the 
1926 figure, considered a normal year, 
while average wholesale prices of 
other commodities are now reported at 
80 per cent of normal. 

Mid-Continent crude prices were re- 
ported at 65.8 per cent above the 1933 


level, while Mid-Continent gasoline 
advanced 39.1 per cent over 1933 and 
15 per cent over 1934. California 
crude prices recovered 5.9 per cent 


over the two-year period and declined 
3 per cent from 1934. California gaso- 
cent from 19335 


line declined 11.7 per 
and 21 per cent from the 1934 level. 
Prices for all commodities were re- 
ported to have gained 6.8 per cent in 
1935 over 1934 and 21.4 per cent over 
1933. Prices for farm products and 
goods increased 53.5 per cent and 38.5 
per cent respectively in the last two- 
year period, it was reported. 
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CRUDE OIL MARKETS 


Prices in $ per bbl. of 42 U.S. gals. at the well. A. P. I. gravity. Prices are effective as of 7 a.m. of dates as given. 








Eastern Fields 
Posted by Joseph Seep Purchasing Agency 
(Effective Jan. 13, 1936 

Penna. Grade Oil in Southwest 
TMM Elect oh aie tis od st a 
Penna. Grade Oil in Eureka Pipe Lines 

(West Virginia). . 

Penna. Grade Oil in Buc keye Pi Pipe Lines 


Penna. 


$2.12 


(Mac ksburg, eee 97 
Corning Oil in Buc key ye Pipe Lines : (Ohio $1.42 
Posted by Other Companies 

Tide Water Pipe Co., Ltd. 
Bradford-Alleghany district (Penna. 
and N. Y.) (Effective Jan. 13, 1936). .$2.45 
*The Pennzoil Co.: (Effective Jan. 13, 1936 
Penna. Grade Oil in National Transit 
OS ee ire er 2.42 
Ashland Oil & Transportation Co. 
Somerset Oil in Ashland -zhioag? Ky.): 
(Effective Jan. 9, 1936 
eT $1.30 
Kentucky River $1.38 


*The Pennzoil Co. posts $2. 42 in Coc hran, 
Franklin, Hamilton and Doolittle, Pa. fields; 
prices in other lower districts range down to 
$2.37 per bbl. at well. 


Michigan 
Posted by Pure Oil Co. 
Midland, Midland County (Jan. 14, 1936) $1.32 
Posted by Simrall Pipe Line Corp. 


2 


(Effective Jan. 14, 1936 
West — and equal grades. . . ~~ to 
Beaverton, Crystal, Greendale, Porter 
and equal grades Jie diate lee da. ee 
Central States Fields 
Posted by Ohio Oil Co. 
(Effective Jan. 9, 1936 
Illinois, Princeton, Western Kentucky. . $1.23 
(Effective Jan. 10, 1936 
Lima. pédedeebaeelenann's [ea 225 
Posted ram ‘Stoll Oil lialining Co. 
(Effective Jan. 9, 1936 
Stoll Pipe Line Oil (Ky.). $1.28 
Canadian Fields 
Posted by Imperial Oil Refineries, Ltd. 
Weslern Ontario 
(Effective ess 9, 1933) 
ere area $2.10 
Oil Springs ‘ , eer $2.17 
Alberla— Turner Valley 
: (Prices f.o.b. field tankage 
Crude: Naphtha: 
(Effective Effective 
Dec. 9, 1933 May 21, 1934 
40-44.9......$1.50 +Clear... $2.55 
45-499. 2 “he +Discolored.. $2.31 
(Effective May : 21, 1934) 
50 and above. ‘$5 4 aD 


{Clear naphtha: 22 color; 10 lbs. vapor pres- 
sure, Reid method; 90% recovery; end point, 
410°, Discolored naphtha: same specifications 
as for clear naphtha except color. 


Mid-Continent 
Posted by Stanolind Crude Oil 
Purchasing Co. 
(Effective Jan. 9, 1936 
In North-North 


(In Oklahoma-Kansas Central Texas) 





Below 29...... .$0.94 $0.84 
29-29 .9... F . 0.96 0.86 
30-30.9.... .. 0.98 0.88 
1.00 0.90 
1.02 0.92 
1.04 0.94 
1.06 0.96 
1.08 0.98 
1.10 1.00 
Be: 1.02 
1.14 1.04 
39-39 ..9 once keee 1.06 
40 and above.... 1.18 1.08 


Above Stanolind prices met as follow :: 


Jan. 9, by The Texas Co. in North anc North 
Central Texas; Continental Oil in all three 
states. 

Note: Stanolind prices in Okla.-Kans. are for 


quantities computed by 97% tank tables. In 
Texas, 99% tank tables are used, volume 
corrected to 60° F., and deduction for full b.s. 
& w. content. 


Posted by Carter Oil Co. 
(In Oklahoma 
(Effective Jan. 9, 1936) 
Below 25..... $0.86 33-33 .9 
25-25.9...... 0.88 34-34.9..... 








ee 0.90 i eee 1.08 
on 4} eee 0.92 nn Se 1.10 
1 Se 0.94 cc oo re 1 Re 
29-29 .9...5 34 0.96 a ree 1.14 
30-30.9....%6% 0.98 39-39.9...... 1.16 
31-31.9 “ 1.00 40 and above 1.18 
> i 1.02 


Jan. 9, Carter’s Oklahoma gravity and price 
schedule met in Oklahoma-Kansas by Sinclair- 
Prairie, and Humble’s West Central Texas 
schedule met in North and North Central 
Texas where Sinclair-Prairie buys. Same day, 
Shell Petroleum met Carter in full in Oklahoma- 
Kansas. 

Posted by Magnolia Petroleum Co. 
(Effective Jan. 9, 1936) 

In Oklahoma, same schedule as Carter Oil, 
which see above, beginning with below 25, at 
$0.86 and ending with 40 & above, at $1.18. 

In Texas: North and North Central, includ- 
ing Burkburnett, Archer, Stephens, Henrietta, 
Electra, Comanche and Olden; and in Central 
Texas, including Mexia, Wortham, and Panola 
county, same gravity and price schedule as 
Humble in West Central Texas, which see 
below, beginning with below 29 at $0.84, and 
ending with 40 and above, at $1.08. 
tPosted by Humble Oil & Refining Co. 

Texas Fields 


(*West Central Tezas) 


(Effective Jan. 9, 1936) 

Below 29..... $0.84 ae $0.98 
ge Pe EOE 9.86 36-36.9. 1.00 
30-30.9...... 0.88 cc Se 1.02 
|S Py. re 0.90 38-38 .9...... 1.04 
32-32 .9.. 0.92 39-39 .9 1.06 
ee ee 0.94 40 and above. 1.08 
34-34.9 A 0.96 

*Includes Brown, Callahan, Coleman, Co- 
manche, Eastland, Fisher, Haskell, Jones, 
Shackelford, Stephens, Throckmorton and 
Young counties. 

Shell Petroleum Corp., on Jan. 9, met 


Humble in Fisher county, except that Shell 
posts five lower grades, beginning with below 


25 gravity at $0.76; 25-25.9, $0.78; 26-26.9, 
$0.80; 27-27.9, $0.82; and 28-28.9, $0.84; rest 


of schedule same as Humble’s in West Central 
Texas. 

tEffective Dec. !, 1934, Humble prices are 
based on 99% tank tables at 60F. Allowance or 
deduction of 1% is made for each 25° change 


~) 
in temperature above or below 60F. 


*East Central Tezas 


(Effective Jan. 9, 1936) 

Below 29..... $0.91 Sa-30.9. 6 6s $1.05 
re ) ee 0.93 36-36.9...... 1.07 
5 ee 0.95 7.) § Sere 1.09 
iS Saree 0.97 eae. 9. iscs Be 
oy i re 0.99 See. 8. iow Rete 
So) eee 1.01 40 and above. 1.15 
34-34.9 0: 


~« kee 

*I ncluding Anderson, Cherokee, Limestone, 
Navarro and Van Zandt counties. 

Stanolind Oil & Gas Co., Jan. 20, posted in 
Marion County (East Central Texas), below 
29 oil at $0.86, plus 2c differential, to 40 and 
above at $1.10. 

Jan. 9, Sinclair-Prairie met Humble’s prices 
in Me «ia 


Panhandle Texas 
Postea by Humble Oil & Refining Co. 
(Effective Jan. 9, 1936) 


Gray Carson- 
County Hutchinson 

eee ).86 $0.81 
> Serer 0.88 0.83 
nh, ant SRO 0.90 0.85 
kee Pere 0.92 0.87 
eth et PEO 0 94 0.89 
39-39.9 fewer n 0.96 0.91 
40 & above....... 0.98 0.93 


Jan. 9, above prices met by Sinclair-Prairie, 
Magnolia and The Texas Co. in the entire area, 
also by Continental Oil in Carson-Hutchinson. 

East Texas 
(Effective Jan. 9, 1936) 


Stanolind, Humble, Shell, Sinclair-Prairie, 
Texas, Sun Oil and Magnolia.......$1.15 
Shell also posted on Jan. 9 in Livingston 


area, Polk County, Texas, $1.15. 


West Texas and New Mexico 
Posted by Humble Oil & Refining Co. 
(Effective Jan. 14, 1936) 
Pevtating Andrews, Crane, Crockett, Ector, 
Glasscock, Howard, Winkler and Upton 


Counties, Texas, and Lea county, New Mexico). 
Below 29..... $0.75 33-33 .9 $0.84 





re 0.76 oe eee 0.86 
pn > 0.78 $5-35.9...... 0.8 
7 0.80 36 & above... 0.90 
i i 0.82 

Peas,. Wt TOR. ioc a cccaccesccded $0.85 


Posted by Continental Oil Co. 
(Effective Jan. 9, 1936) 
Artesia, Jackson and Maljamar pools, N. M. 


i si ies cin A 6: ee a ee $0.80 

Jan. 16, Magnolia met Humble in Crane, 
Upton, Howard, Glasscock, Mitchell and 
Winkler. 


Jan. 9, Texas Co. posted Winkler and Lea 
counties at $0.85; Crane and Upton, $0.80. 

Shell Petroleum Corp., on Jan. 23, met 
Humble in Crane, Glasscock, Howard, Pecos 
(except Yates shallow pool), Winkler, and 
Upton counties, Tex., and in Lea County, 
N. Mex. On Jan. 9, Shell posted in Yates 
shallow pool in Pecos county, Tex., $0.75. 


South and Southwest Texas 


Posted by Humble Oil & Refining Co. 
(Effective Jan. 14, 1936) 


Darst Creek. . $0.97 Pettus. ......$1.25 
Salt Flat..... 0.97 Tomball...... 1.30 
Saxet.. = coca COD Mirando.. 0.85 

Shell Pet. Corp. on Jan. 9, posted "$0.97 in 
Salt Flat distric t, Tex. 

Anahuac (Chambers county) and 
Dickinson (Galveston county) 
(Effective Jan. 9, 1936) 

90-309. 6.068 $1.04 ee $1.16 
iC - seer 1.06 DIE CO. osc 1.18 
a re 1.08 ee 1.20 
33-33 .9 1.10 Se ee ces cee 
84-349). 6. 5k BS 4 40 & above... 1.24 

35-35.9...... 1.14 
Jan. 9, The Texas Co. posted $0.97 for Darst 
Creek. 


Jan. 9, Magnolia posted $0.97 in Darst 
Creek; $1.30 in Tomball; $0.90 in Luling; $1.00 
in Lytton Springs; $0.85 for Mirando; $1.10 for 


Cleveland, Liberty county, Tex.; $1.03 in 
Hardin, Liberty county, Tex. 

Posted by Humble 

Conroe and Raccoon Bend 
(Deeps#and crudes) 
(Effective Jan. 9, 1936) 

Pe $1.24 SO-30.9.. oe eR ae 
SS Pee 1.26 39-39.9. oes bao 
37-37 .9. 1.28 40 & above. 1.34 


Jan. 9, Texas Co. met above prices. 


North Louisiana-Arkansas 


Posted by Standard Oil Co. of Louisiana 
(Effective Jan. 10, 1936) 

(In Caddo, Homer, Haynesville, Sabine, De 

Soto, Rodessa, Sarepta, Carterville, El Dorado 

and Miller county) 


Below re $0.78 ) eee $0.96 
pr 34-34.9 0.98 
26-269)... 55s 0.82 re 1.00 
i. 7 See 0.84 en i ee 1.02 
/ - * see 0.86 oe 1.04 
TS 0.88 33-30 -9. 0000 Li 
30-30 .9...... 0.90 39-39 .9. 1.08 
ee 0.92 40 and above. 1.10 
Sk, ae 0.94 

PU UES sa Ca wavascnevesweveud $0.7 
INGVRU, ATMs... o05 ccs otis iss se issges 0.65 
Urania, La. (La. Oil Refg. Co., Jan. 1,°34) 0.87 


Tepetate, La. (C ontinental Oil, Jan. 9,°36)$1. 


The Texas Co., effective Jan. 9, posted in 
No. La.-Ark. same prices as Humble posts in 
West Central Texas. It also posted $0.80 for 


‘Smackover and $1.12 for La Fitte, La 


Magnolia Petroleum Co., effective Jan. 16, 
posted on No. La.-Ark. crude, prices beginning 
with $0.86 for below 29 gravity, plus 2 cent 
differential to 40 and above, at $1.10. It also 
posted on the same day, Eldorado (East Field), 
and Smackover, Ark., $0.75; Lockport, La., 
below 20 gravity, at $0.92, plus 2c differential, 
to 34 and above, which is $1.22; and for lowa, 
La. and Cameron-Meadow field, Cameron 
Parish, La., below 20 at $0.82, plus 2c differen- 
tial, to 34 and above, at $1.12. 

Stanolind Oil & Gas Co., Jan. 20, posted in 
Caddo Parish, La., below 29 oil at $0.86, plus 
2c differential, to 40 & above at $1.10. 


Shell Pet. on Jan. 9, posts same schedule in 
Black Bayou and White Castle, La. as Mag- 
nolia posts in Lockport, which see in above 
paragraph and in Iowa district, La. posts same 
schedule as Magnolia in Iowa and Cameron, 
which also see above. 


(Continued on next page) 
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PerroLteuM NEws 








NEW REFINING PATENTS 





Stabilization. No. 2 027 394, issued 


where absorbed olefins are removed 
from the solvent. The solvent is cap- 
able of continual reuse with substan- 
tially no decomposition. 

Another object was to avoid con- 
tamination, said to occur when reac- 





treating the high boiling fraction with tion products are formed by the ac- 

Jan. 14, 1936; filed Dec. 10, 1930; liquid sulfur dioxide or like solvent, tion of chemicals. 

E. W. McMullan, assignor to Gasoline’ separating the raffnate and extract, re- # 

Antioxidant Co.; 5 claims. moving the solvent therefrom, crack- Dewaxing. No. 2 027 346, issued 
Bye incorporation of a substance ing the raffinate, recycling the crack- iin. 1936: filed i 30, 1931: 
| selected from the group consisting ed raffinate by mixing it with the B. Y. McCarty and W. E. Skelton, 
of azo benzene, azovy benzene and straight run gasoline stock entering assignors to The Texas Co.; 9 claims. 
hydrazo benzene in a cracked motor the cycle and blending the extract 

fuel to retard gum formation. The with the low boiling fraction. 


amount required does not exceed one * * # 
per cent by weight and in most cases 


0.05 to 0.5 per cent in ample. 
* * * 


ETHOD of wax removal by mix- 
M ing lubricating oil fractions with 
Olefin removal, No. 2 026 265, is- a wax-precipitating liquid medium 
sued Dec. 31, 1935; filed Aug. 9, 1933; composed of a mixture of propylene 
H. T. Bennett, assignor to Mid-Con- dichloride with ethylene-glycol-mono- 
tinent Petroleum Corp.; one diagram; ethyl-ether or diethylene-glyco-mono- 
10 claims, butyl-ether. This solvent retains its se- 
EMOVAL of olefins from cracked lective solbent properties at relatively 
Be scsi gases by transmitting an or- 


low temperatures, precipitation of the 
ganic solvent selected from the group’ wax, particular in the case of mixtures 


Solvent treatment with cracking. 
No. 2 028 121, issued Jan. 14, 1936; 
filed May 13, 1932; O. P. Cottrell, as- 
signor to Edeleanu Gessellschaft; two 
diagrams; 5 claims. 









































ONTINUOUS process for converting consisting of BB’ dichlorethyl ether with relatively viscous oils, is effected 
straight run gasoline into high oc- (preferred), amyl alcohol, and is- in a more readily filterable form. The 
tane number gasoline, comprising the propyl ether in an endless course’ process is adaptable for the manufac- 
steps of separating the gasoline into through an absorption station and ture of lubricating oils having pour 
low boiling and high boiling fractions, then through a_ separating station tests of -20 F. and lower. 
+ + ; rwnrnne« 
CRUDE OIL MARKETS 
Continued from preceding page 
*Gulf Coastal Fields alan aan Bend an ae ee a light, ER pray a 1.06 
ght, Sour Lake, S B » “ugaris ° . sav Behe sd pede ee cceneeeaasiongue ° 
Posted by Humble Oil & Refining Co. ‘ant 2 lo sy es nen oe a ON M ae ; 7 
(Effective Jan. 9, 1936) Above gravity and crude schedule met Jan. Frannie light (Effective Feb. 24, '36).. 0.78 
Below 18..... $0.88 Se ee $1.06 9 by The Texas Co., except that Texas Co. Frannie heavy. . re er 
oo er , posts. $0.92 for below 20. Jan. 9, Sinclair- Hamilton Dome, Wyo. . 0.67 
19-19 - PN te Prairie met above Humble schedule in full. Pondera, Mont. . a Hae 1.05 
.5 ‘ ‘ A 
20-20.9...... pe (Effective Jan. 29, 1936) 
0.98 Rocky Mountain Fields Posted by Ohio Oil Co. 
1.00 Posted by Stanolind Oil & Gas Co. (Effective Jan. 9, 1936 
9 ‘a ‘ "y — Ra 9 
25-25 .9 I 04 (Eiective Jan. 9, 1936) a a tes cad heavy...... . 3 
Refugio MOEN Os 2 Rie, peed ae $0.90 Salt Creek, Midway and Dutton Creek, Rock Creek. . me tate a ners . 1.12 
Effective Dec. 1, 1934, Humble prices are Js gS ee eee ee eee 1.11 
based on 99% tank tables at 60 F. Allowance or Same schedule as Stanolind posts in Oklahoma- NUE, WON hitcccaesescewoncn-ad 1.25 
deduction of 1% is made for each 25° change Kansas which see. : - ‘ 
in temperature above or below 60 F. Tie RON NE so ods bec cicedacaweacd $1.28 Posted by *International Refining Co. 
_*Includes these fields: Barbers Hill, Goose eee ere ee 1.28 (Effective Jan. 9, 1936) 
Creek, Hull, Humble, Liberty, Moss Bluff, Grass Creek, heavy. . eRe eee Pe > Cutbank, Mont. ary is eae $1.50 
Mykawa, Orange, Pierce Junction, Rabbs Greybull-Torchlight ae pae Paes 1.28 *Texas Co. subsidiary. 
CALIFORNIA, Posted by Standard Oil of California 
All gravities above those quoted take highest price offered in the field. Effective Feb. 25, 1936 
- . 
D bo 46 
= ie a : =a . o 
os © © & = ao ™S> e — ee} 
_ = = = NS ~) re) Nn - 8 aH < = 
SS a = sm a = o. oh Geen me aoe = § 
_— 2 g 3 ae & & 3 ao = 3 327. 8 2S 2 
e . & 4 3 £3 68 & 4 § #2 = f BuS $2 4G 8 2 
Gravity nn << —* <= A HR & aepmnded w= a he oF we we COU CU 
14-14.9 $0.75 0.79 0.74 0.73 0.79 0.75 0.76 0.80 0.7 77 0.78 0.70 0.65 0.70 0.65 0.70 0.70 
15-15.9 res) 79 74 ‘a «ae «40 76 80 7 7 con 70 65 70 65 70 0 
9 75 .79 .74 .22 .79 .% .%6 80 .7 it ae 70 65 70 .65 .70 .70 
9 75 79 74 73 81 75 76 80 7 77 78 70 65 70 65 70 70 
9 rt: 79 7A 73 84 ‘ea 78 82 76 76 V7 78 70 65 70 65 70 70 
9.. 75 79 74 74 87 76 &l 85 76 78 77 7é 70 0.70 66 74 66 74 71 0.70 
9 76 79 74 76 90 79 84 88 78 $2 77 ~=.80 70 68 8 6% 78 TZ 70 
9 7 79 74 78 93 81 88 9] 80 85 77 84 73 73 71 82 71 82 74 70 
9 80 82 TA 80 96 84 92 93 84 89 79 88 73 77 74 87 74 86 78 72 
9 82 86 77 82 99 86 96 84 79 96 88 93 82 92 73 80 77 92 77 90 82 76 
9 84 91 80 84 1.02 BE 99 88 a | 99 9] 96 85 96 75 84 80 97 80 91 86 79 
9 86 95 $2 86 1.05 91 1.038 93 83 1.02 95 89 99 77 88 .83 1.01 83 98 90 3 
9 88 1.00 85 88 1.09 93 1.06 98 86 1.05 98 92 1.03 .79 91 .86 1.06 86 1.02 
9.. 90 1.05 88 90 1.12 1.10 1.03 88 1.02 96 1.06 .82 95 88 1.10 .88 1.06 
9 92 1.10 90 91 1.15 1.14 1.07 90 1 06 99 1.10 84 99 911.15 .91 1.10 
9 94 1.15 93 93 1.18 ¢ mrepn >. 93 1.09 1.03 1.14 .86 1.02 941.20 .94 1.14 
9 96 1.19 95 9 1.20 = | et ae Pe 95 1.07 1.17 .89 1.06 971.25 .97 1.18 
9 i. Tes 1.24 1.22 97 R.2k 2.28 .9F 1.09 99 1.29 99 
9 Elwood Terrace 1.27 = L237 3.22 1.0 1.141.25 .93 1.13 1.02 1.34 1.02 
9 1.28 a 1.32 1.18 1.28 .95 1.17 1.04 1.38 1.04 1.19 
9 1.32 Bae }.22 1.32 98 Lr sia 1.23 
9 : Le 1.42 '.20 1.00 Pawn areal | 
9. 1.39 1.46 1.29 L 02 3 . a 1.31 
9 1.43 1.51 1.32 1.04 : : .35 
9. 1.56 1.36 1.07 1.39 
. 1.61 . 1.40. 1 43 
40-40.9...... 1.66 . 1.43 . 
*F.o.b. ship. tKern Front prices apply only thru 19.9, all at $0.65. : ; . 
tAlso McKittrick, Kern River and Round Mountain $0.70 thru 19.9 gravity; no higher gravity quoted. **Except Lakeview Area. 
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SEABOARD MARKETS, EXPORT AND COASTWISE 


Prices do not include Federal tax. Where $ mark is shown, prices are per barrel of 42 U. S. gallons 








Eastern Domestic 


(Prices in cents per gallon tank car lots, unless otherwise noted, f.o.b. 

refinery or seaboard terminal, representing majority of sales and quota- 

tions to jobbers and/or consumers. Florida and S. Carolina inspection 
tax not included.) 


*Motor Gasoline 


Prices March 2 65 Octane 
60-64 Octane and Above 
New York harbor........ 7.00 T.2) 
New York harbor, barges. . 6.75 7.00 
Philadelphia district. ..... 6.75 — 7.00 7.00 -— 7.25 
Baltimore district........ 6.75 7.00 
Norfolk district.......... 6.75 7.00 
Wilmington, N. C. district 6.75 7.00 
Charleston, S. C., district. . 6.75 7.00 
Savannah district......... 6.75 7.00 - 7.25 
Jacksonville district....... 6.75 7.00 — 7.25 
Portland district......... 7.25 7.50 
Boston district........... 7.00 y ee 
Boston district, barges... . 6.75 7.00 
Providence district. ...... 7.00 er 
Providence district, barges Be 4 7.00 


*Due to lack of companies offering U. S. Motor gasoline, 59 octane and 


below in the open market, prices for this grade are discontinued. Quotations 
nominally are 0.2 


5c below those for 60-64 octane grade. 


Water White Kerosine 


Prices March 2 


New York harbor... . 5.25 Savannah district.... 5.50 - 5.75 
N. Y. harbor, barges. 5.00 -5.125 Jacksonville district.. 5.50 - 5.75 
Philadelphia district. 5.50 Portland district... .. 5.50 
Baltimore district. . . 5.50 Boston district...... §.25 
Norfolk district . 5.50 Boston dist., barges. . 5535 
eo gy N. C. 5.50 Providence district. . 5.25 
Charleston, 5.C., dist. 5.50 Providence, barges... 5.125 
*Fuel Oils 
Prices March 2 
New York New York Philadelphia 
harbor harbor, barges district 
ERMci2t, cio be See ee §.25 5.125 5.50 
SS. ee ee 4.75 4.625 4.75 
ON ees eee ere 4.75 4.625 4.75 
aera 4.50 4.375 4.25 
No. 5 (per barrel)... . a. 6c “(“‘“‘«~ hoe RS $1.25 
No. 6 (per barrel)... . ae: «= s -‘Ksalatce $1.05 
Baltimore Boston 
district — 
Oy, a eee 5.50 25 
ST Sr ee 4.75 4.73 
ON See 4.75 4.75 
Deeside 4. = 4.50 
No. 5 (per barrel)... $1.2 $1.25 
No. 6 (per barrel) .... $1. 03 $1.05 
Boston dist., Providence Providence 
barges district dist., barges 
SS Be ee 5.125 5.3 5.125 
SS ES eee ee 4.625 4.75 4.625 
OS ear 4.625 4.75 4.625 
orem 4.375 4.50 4.375 


*Fuel oils meet specifications of U. S. Commercial Standards CS12-35. 


Bunker Oil Diesel Oil Gas Oil Diesel Oil 
Grade Ships’ 28-34 Shore 
Cc Bunkers Gravity Plants 
Per Barrel Per Barrel Per gallon _— Per gallon 
New York harbor... *$1.05 *$1.65 4.75 4.75 
Philadelphia dist... *$1.05 *$1.65 4.75 ate 
Baltimore district.. *$1.05 *$1.65 4.75 meee 
Norfolk district... *$1.05 *$1.65 4.75 ona 
Charleston district $1.00 $1.65 bee ee 
Savannah district. . $1.00 $1.65 4.75 
Jacksonville dist... $1.00 $1.65 4.75 
Tampa district... $1.00 $1.65 es 
Portland district. . $1.15 $1.75 
Boston district. $1.05 *$1.65 
Providence district $1.05 $1.65 


) *Lighterage for bunker oil, 5c per bbl. additional: for 
bbl. additional. 


Pacific Export 


(Quotations are at seaboard, Los Angeles, in cargo lots, 


cents per gallon, 
except where otherwise noted.) 


Prices— March 2 Feb. 24 Feb. 17! 

55 U.S. Motor.... 4.75 - 5.25 4.75 — 5.25 4.75 - 5.25 
400 e.p. blend 65 Oc- 

tane and above.... 5.00 — 6.00 5.00 - 6.00 5.00 - 6.00 
38-40 w.w. kerosine, 

150 fire point...... 4.25 - 5.00 4.25 — 5.00 4.25 - 5.00 
41-43 w.w. kerosine. . . 4.50 — 5.00 4.50 — 5.00 4.50 - 5.00 
44 water white kerosine 5.00 5.00 5.00 
Prime wh. kerosine... 3.50 — 4.25 3.50 — 4.25 3.50 - 4.25 
In Cargo lots, per barrel: 

Diesel fuel oil, above 

ae $1.05 —$1.15 $1.05 -$1.15 $1.05 -$1.15 
Diesel fuel oil, under 

_ Le bi SE $1.00 -$1.10 $1.00 -$1.10 $1.00 -$1.10 
30-34 gas oil......... $1.05 -$1.10 $1.05 -$1.10 $1.05 -$1.10 
Grade C fuel oil... ... $0.75 -$0.85 $0.75 -$0.85 $0.75 -$0.85 


Diesel oil, 6.5¢ per 





Pacific Export (cont'd) 


In Ships’ Bankers, or deep tank lois, per barrel: 


Diesel fuel oil, above 
23.9 gravity 
ae sna 


Cased Goods: 


Gasoline, U. S. Motor 
Gasoline, 400 e.p. blend 
38-40 w.w. kerosine, 

150 fire point...... 
Kerosine, prime white 


March 2 Feb. 24 Feb. 17 
$1.125-$1.15 $1.125-$1.15 $1.125-$1.15 
$1.025-$1.05 $1.025-$1.05 $1.025-$1.05 
$0.90 -$0.95 $0 .925-$0.95 $0.90 -$0.95 
$1.40 -$1.50 $1.40 -$1.50 $1.40 -$1.50 
$1.60 -$1.75 $1.60 -$1.75 $1.60 -$1.75 
$1.15 -$1.30 $1.15 -$1.30 $1.15 -$1.30 
$1.15 -$1.20 $1.15 -$1.20 $1.15 -$1.20 


New York Export 
(Prices in cents per gallon in barrels, F.a.s. New York) 
Cylinder Oils (Pennsylvania Products) 


Bright stock: 
Light, 25 pour point 
Dark, 25 pour point 
Neutral oil: 
a : gaia 25 pour 


yin 

600 Warren E filtered. 
600 stm. rfd. unfiltered 
650 stm. rfd. unfiltered 
600 flash, steam refined 
630 flash, steam refined 


26.00 


.50 


.50 
.00 


26. 
25. 


00 
50 


Wax Domestic and Export 


points shown below, however, are A. 
(E. M. P.) melting points. Export prices are f.a.s. carload lots. Domestic 
prices are f.o.b. refineries in New York and New Orleans districts, 
in bags, carload lots, with 0.2c discount allowed for shipment in bulk.) 


(Prices in cents per pound. Tests made by A. S. T. M. methods. ciating 


De. Fs 


3° higher than 


New Orleans 


A. 


New York 
Prices Mar. 2 Domestic Export Domestic 
124-6 Y.C. scale... 2.40 - 2.50 2.40 -— 2.50 2.40 -— 2.50 
122-4 W.C. scale.. 2.40 - 2.50 2.40 -— 2.50 2.40 - 2.50 
124-6 W.C. scale.. 2.45 — 2.55 2.45 — 2.55 2.45 -— 2.55 
123-5 Fully refined. 4.45 4.125 4.45 
125-7 Fully refined. 4.55 4.25 4.55 
128-30 Fully refined 4.80 4.50 4.80 
130-2 Fully refined. 5.05 4.75 5.05 
133-5 Fully refined. %*5.35 §.25 *5 35 
135-7 Fully refined. %*5.60 5.50 ates 


*Shipment either in bags or in bulk. 


(Prices are f.o.b. ship at Gulf oil terminals representing sellers’ —_ 
except — specified to the contrary. Prices cover bulk 


Gulf Coast 


shipments of 


,000 barrels or more, unless otherwise noted.) 
Motor Gasoline 
For Domestic Shipment 

Prices— March 2 


59 octane and below. . 
60-64 octane number. . 
65 octane and above.. 


No. 1 Fuel oil 
ae a 
No. 4 | eee 


*Sale only. 


For Export Shipment 


U.S. Motor gasoline. . 
60-62, 400 e.p. gasoline 
61-63, 390 e.p. gasoline 
ee 375 e.p. gasoline 
U.S. Motor, cases 
(cargoes) ree 
64-66, 375 e.p. cases 
(cargoes) 


44 water white....... 
41-43 water white.... 
41-43 prime white.... 
W.W., cases (cargoes) 
P.W., cases (cargoes). . 


Feb. 24 
5.625-— 5.75 5.625- 5.75 
6.00 6.00 
6.125- 6.25 6.125- 6.25 
Fuel Oils 
3.75 — 3.875 3.75 - 3.875 
3.625 3.625 
3.125 3.125 
Kerosine 
3.875 3.875 
Gasoline 
5.50 5.50 
5.50 — 5.625 5.50 - 5.625 
5.625- 5.75 5.625— 5.75 
5.75 -— 6.00 5.75 — 6.00 
$1.20 -$1.25 $1.20 -$1.25 
$1.25 -$1.30 $1.25 -$1.30 
Kerosine 
4.25 4.25 
3.75 - 3.875 3.75 - 3.875 
3.75 -— 3.875 .75 — 3.875 
$1.15 -$1.20 $1.15 -$1.20 
$1.10 -$1.15 $1.10 -$1.15 
(Continued on next page) 


‘eb. 17 
§.625- 5.75 
6.00 
6.125- 6.25 
3.75 -— 3.875 
*3 625 
3.125 
3.75 - 3.875 
5.50 
5.50 -— 5.625 
5.625- 5.75 
5.75 — 6.00 
$1.20 -$1.25 
$1.25 -$1.30 
4.25 
3.75 -— 3.875 
3.75 -— 3.875 
$1.15 -$1.20 
$1.10 -$1.15 


NNhN 


.00 


Export 
40 -— 2.50 
40 - 2.50 
.45 -— 2.55 
4.125 
4.25 
4.50 
4.75 
5.25 
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SEABOARD MARKETS, EXPORT AND COASTWISE 


Prices do not include Federal tax. 


Where $ mark is shown, prices are per barrel of 42 U. S. gallons 








(Continued from preceding page) 


Mid-Continent Lubricating Oils 
(Prices in cents per gallon i in bbls. f.a.s. Gulf terminals. 
new barrels, 0.5c to lc higher per gal. in some instances.) 


Prices— March 2 Feb. 24 Feb. 17 Prices— March 2 Feb. 24 Feb. 17 
, 600 s.r. olive green.... 12.00 -12.50 12.00 -12.50 12.00 -12.50 
Gas and Bunker Oils 600 s.r darkgreen.... 10.00 =10. 50 10.00 -10.50 10.00 -10.50 
For Domestic and/or Export Shipment O31 6.8... ee eee eee 16.50 16.00 16.00 
= translucent gas +s 60 ae ‘ re South Texas Lubricating Oils 
#30. ‘plus translucent 7 , aN ye oe sas (Viscosity at 100° F., pour test 0. Tanker, f.o.b. Gulf oil terminals, for 
CO GR 3.125- 3.25 3.125- 3.25 3. 125- 3.25 ; export shipment) 
*30 plus transp. gas oil 3.25 3.25 .25 Unfiltered Pale Oils: 
Diesel — hips’ 4 Vis. Color 
bunkers........... 1$1.50 1$1.50 T$1.50 IO NeeS... ..esscc 5.50 - 6.00 5.50 - 6.00 5.50 - 6.00 
Grade ¢ ‘bunker oil, be 200 No. ae 6.375- 7.00 6.375- 7.00 6.375- 7.00 
, 366 Nov S........... 7.00 - 7.50 7.00 — 7.50 7.00 - 7.50 
bbi............. - T$0.90 t$0.90 t$0.90 500 No. 3%......... 7.875- 8.50 7.875- 8.50 7.875- 8.50 
Grade C bunker oil, i e 1. lS 9.00 — 9.50 9.00 - 9.50 9.00 - 9.50 
per bbl. in cargoes.. $0.75 -$0.80 $$0.80 $0.75 -$0.80 S| Le Sere 9.50 -10.00 9.50 -10.00 9.50 -10.00 
*Less than 44 of 1% sulphur. tLighterage 5c per bbl. additional. oY eer 9.75 -10.25 9.75 -10.25 9.75 -10.25 
tNominal. Red Oils 
Mexican Crude and Bunker Oils Vis. Color 
(F.o.b. Steamer, Tampico) 100 No. $6 Daas save 5.50 — 6.00 5.50 — 6.00 5.50 — 6.00 
, ok eS eee 6.125- 6.75 6.125- 6.75 6.125- 6.75 
Maree hg tg 900 Ne. 5-6.......... 6.75 - 7.00 6.75 — 7.00 6.75 - 7.00 
ieee ee $0.83 -$0.84 $0.88 -$0.90 $0.88 -$0.90 SOO ING, S-Bieccccccccc 7.25 -— 7.625 7.25 - 7.625 7.25 - 7.625 
oun "€ Wenkes oil, ? roy, 4 Se 9.00 — 9.50 9.00 - 9.50 9.00 - 9.50 
ships’ bunkers, taxes Poo}, ee 9.50 -10.00 9.50 -10.00 9.50 -10.00 
paid, per bbl ee es $0.90 $0.90 $0.90 2000 No. 5-6......... 9.75 -10.25 9.75 -10.25 9.75 -10.25 


In drums and 





Mid-Continent Lubricating Oils Cont'd 


Note: Red oil prices shown above cover oils with green cast; prices for 
blue cast red oils are slightly lower in some cases. 








98680 wi. D 226 Tanker Rates 
| = eee 25.50 25.50 25.50 P P . ‘ . 
150-160 vis. D. 2 (Approximate tanker freight rates to Continental ports, in shipments 
brt. st per ton of 2240 pounds. British sterling: to U. S. ports, cents per barrel) 
0-10 pour point.. 22.50 22.50 22.50 Crude & /or Fuel Refined Oil &/or Spirits 
10-25 pour point.. 22.00 22.00 22.00 Rates— Mar. 2 Last Paid Owners Ask Last Paid Owners Ask 
25-40 pour point.. 21.50 21.50 21.50 Calif. U.K./Cont.*.. 18/6 19/-20/ 19/6 20/-21/ 
150- —- vis. E. 210 brt. er 21 se 21.50 be gy Om ia Re 13/6 14/-15/ 14/ 14/9 
rere rrr eee al... ~- él. “ % Sc S 
ise vis. D216 bright . — ie = ¥5 eee 82c 85c 85ce 
De .o =1.00 21.00 21.00 Gulf-N. + jAtlantic*®. . ‘tle 31-32¢ 30c 30-31e 
neutral oil: — rane ) : pa ‘ as 
0-10 pour point.... 17.25 -17.50 7.25 -17.50 17.25 -17.50 Note: Dirty boat quotations are enlarged to cover, “Fuel and Light Crude 
15-30 pour point.... 16.25 -16.50 16.25 -16.50 16.25 -16.50 | quotations. 
200 vis. No. 3 color cea ports in range between Bordeaux and Hamburg, both in- 
neutral oil: clusive 
0-10 pour point.... 17.75 —18.00 17.75 -18.00 17.75 -18.00 **Venezuela loading same rate: Tampico 2c to 3c per bbl. additional. 
15-30 pour point.... 16.75 —17.00 16.75 -17.00 16.75 -17.00 {Rates for heavy crude or fuel lc to 4c higher than for light crude. 
S O C lif . C in the wholesale prices to the effect Improves Restaurant 
. . alirornia uts that the differential to exclusive 


Retail Prices 


“To 


SAN FRANCISCO, March 2. 
meet competitive conditions and to 


establish a uniformity of price levels, 
which competitive practices have dis- 
turbed,” the Standard Oil Co. of 
California in a statement to the press 
today, announces reductions in retail 
prices of gasoline, effective March 3, 
as follows: 

Standard Ethyl 
(regular-grade) gasolines: San Diego 
and Santa Barbara, 0.5 cent; San 
Francisco, Oakland, San Jose, Bakers- 
field, Fresno, Stockton, Sacramento, 
Cal.; Phoenix Ariz.; Medford and 
Portland, Ore.; Walla Walla, Tacoma, 
Seattle, and Spokane, Wash., and 
Ketchikan, Alas., 2.5 cents; and Reno, 
Nev., 3 cents. 


On Flight gasoline (third brand): 
San Francisco, Oakland, San Jose, 
Bakersfield, Fresno, Stockton, Sacra- 
mento, Cal., and Phoenix, Ariz., 2 
cents; Reno, Nev., Medford and Port- 
land, Ore., and Walla Walla, , caeeene, 
Seattle and Spokane, Wash., 2.5 cents. 


Readjustments have been oan also 


and Standard 


March 4, 1936 


dealers will be 4 cents per gallon on 


Ethyl and Regular gasolines and 3% 
cents on third brand gasoline; and to 


non-exclusive dealers, 3 cents per 
lon on all grades of gasoline. 


gal- 


COMING MEETINGS 


(Continued from page 9) 


International Petroleum Exposi- 
tion and Congress, Tulsa, Okla., 
May 16 to 23. 

Independent Petroleum Assoc. of 
America, Tulsa, May 21. 

National Stripper Well Assovcia- 
tion, Tulsa, May 22. 

Pennsylvania Grade Crude Oil 
Assn., 13th annual meeting, State 


June 18, 19. 

American Society for Testing 
Materials, annual meeting Chal- 
fonte-Haddon Hall, Atlantic City, 
N. J., June 29 to July 3. 

American Chemical Society, semi- 
annual meeting, Pittsburgh, Pa., 
Sept. 7 to 12. 

American Petroleum Institute, 
17th annual meeting, Chicago, Nov. 
9 to 12. 


College, Pa., 


CHENOA, Ill.—-Extreme low 
peratures and snow in January and 
February ruined business at the 
Wahls Bros. Oil Co. station and high- 
way restaurant in Chenoa, but while 
the customers were kept away the 
company improved the restaurant by 
putting in a new floor and redecorat- 
ing the walls. 


tem- 


Jack Johnston Is Recovering 


ELDORA, Iowa — Jack Johnston, 
Johnston Oil Co., Eldora, has been re- 
covering from an illness and expects 
to be back on the job in a few weeks. 
Jack had to leave his business Oct. 
21, and went to the hospital in Mar- 
shalltown for treatment. The doctors 
decided the poisons were coming from 
the teeth, and these were extracted. 


Wright in Florida 


E. ST. LOUIS, I1l.—Wallace Wright, 
Crescent Gasoline Co., is expected to 
return this week from a trip to 
Florida. Mr. Wright drove south re- 
cently, and his family will remain for: 
a longer vacation, 
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Gasoline 
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(yellowish orange shade) 


DYKEM ORANGE Y 


(reddish orange shade) 


(deep orange shade) 


DYKEM BRONZE 
ORANGE R 


(bronze orange shade) 


DYKEM AMBER Y 


(amber shade) 


DYKEM BRILLIANT 
YELLOW 


(sunset golden shade) 








DYKEM YELLOW N 


(lemon shade) 


DYKEM GREEN GN 


(bright emerald shade) 


DYKEM GREEN YN 


(medium emerald shade) 





DYKEM GREEN N 


(bluish grass shade) 


DYKEM GREEN BN 


(deep sea shade) 


DYKEM BLUE 


(deep sky shade) 


DYKEM VIOLET 


(deep violet shade) 


DYKEM PURPLE R 


(bright purpie shade) 


DYKEM RED B 


(bluish rose shade) 
DYKEM RED 
(scarlet shade) 


DYKEM BROWN YR 


(walnut brown shade) 


DYKEM BLACK B 
(deep black shade) 


All erders filled with dispatch 
Write or wire 


INCORPORATED 


11th & Monroe Sts. 
St. Louis, Mo. 


In Canada: The 
anada Limit 


14 Toronto St., Toronto, Ont. 


DYKEM ORANGE GY 


DYESTUFFS & CHEMICALS 


kem Company of 

















DYKEM ORANGE GR 
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Answers to Questions on Oil Public is Asking 


The data given here is enlarged upon in the PUBLIC EDUCATIONAL 
ISSUE of National Petroleum News. Questions appear on Page 24. 








1—Octane rating is an artificial ar- 
bitrary standard used by oil com- 
panies to measure the tendency of a 
motor fuel to ‘‘knock’’ in your engine. 
It is expressed in numbers, the higher 
the number the less the tendency to 
knock. The octane number of any fuel 
approximates the percentage of a syn- 
thetic motor fuel which will not 
knock at all, which must be blended 
with another synthetic fuel of very 
high knocking tendency to produce a 
fuel with the same knocking tendency 
as the motor fuel being rated. 

2—-The accepted practice in the oil 
industry for a great many years has 
been to pay the landowner for an 
eighth of all the oil taken from wells 
on his land, the payment being at the 
current market price for the oil of 
this grade. In some cases the land- 
owner is paid more than an eighth of 
the production from his land. The 
landowner has no expense in connec- 
tion with the drilling of wells on his 
land and he loses nothing if his land 
is ‘“‘dry.’”’ In addition to the eighth of 
the production, the landowner is paid 
a rental for his land from the time the 
oil company buys the right to drill 
there until oil is actually found. This 
rental may run over several years. In 
some cases an additional amount or 
bonus is paid by the oil company to 
the landowner, depending on the in- 
dividual deal. Besides all this, the oil 
company pays for all land it uses in 
its operations, it pays for crops 
spoiled, for waters claimed to be pol- 
luted and so on. 

3—tThe state of Oregon, on Feb. 25, 
1919, passed the first gasoline tax 
bill, assessing all the gasoline sold for 
motor fuel in that state one cent a 
gallon for highway improvements 
only. The ease with which this tax 
could be collected quickly led the 
other states to pass similar laws. Now 
every state and the federal govern- 
ment also collects taxes on gasoline 
sold as motor fuel. 

4—-While, as of the latter part of 
1935, 24 states had sales taxes, 16 
states had recognized the unfairness 
of this tax on motor fuel, which al- 
ready bears a heavy special tax, and 
had exempted sales of gasoline from 
the sales tax. Three other states have 
exempted the part of the price which 
represents the gasoline tax. 

5——-With present known and tried 
processes for making alcohol from 
grains, the cost of using alcohu)] for 
motor fuel would so increase the cost, 
over that of gasoline, that the added 


cost to all farmers would be far 
greater than the income for a few 
through selling their crops for the 


manufacture of alcohol. In addition, 


there are very great economic disad- 
vantages in having an alcohol which 
could be used, with simple treating, 
for drinking purposes as easily avail- 
able as this alcohol would be if used 
in blending for motor fuel. The cost 
of producing alcohol in European 
countries to use as motor fuel has 
been many times that of wholesale 
gasoline in this country from 40 to 
68 cents per gallon being representa- 
tive figures, even in Germany. 

6—Taking the price of each com- 
monly used commodity in 1926 as 109 
per cent, the prices for petroleum 
products have remained since that 
time consistently the lowest in pro- 
portion to their 1926 prices. Thus the 
price level of petroleum  producis 
now, according to government figures, 
is only 50 per cent of the 1926 level. 
Prices for farm products are about 80 
per cent of their 1926 level and food 
prices about 85 per cent. 

7—-The gasoline station idea 
started about 1907 according to avail- 
able records, a few oil companies in 
various parts of the country getting 
the idea at about the same time that 
places of business could be establish- 
ed to sell gasoline to motorists, instead 
of hauling the gasoline in tank wagons 
to the place where the motorist kept 
his car, as had been done up to that 
time. According to information at 
hand now, the first station was built in 
St. Louis, in 1907, by the Automobile 
Gasoline Co., now out of existence, 


8—Crude oil consists of a number 
of hydrocarbons mixed in various pro- 
portions. Some of these hydrocarbons 
are solids, like paraffin or asphalt, that 
are dissolved in liquid hydrocarbons; 
some are heavy viscous oils like 
lubricants; some are light liquids like 
kerosine or gasoline and some are 
gases. If the solids and heavy oils pre- 
dominate in a crude oil, it is heavy 
and viscous; if the light fractions pre- 
dominate, it is light and fluid. 


9——The interstate oil compact is an 
agreement among certain of the oil 
producing states, ratified by Congress, 
as is provided in the constitution, to 
enforce their state statutes to prevent 
the waste of petroleum in its produc- 
tion, to study common problems 
the producing of oil and gas and so 
on. Oklahoma, Kansas, Texas, New 
Mexico, Colorado and Illinois, by acts 
of their legislatures, are members of 
the interstate compact. 


in 


10—tThe oil business furnishes the 
railroads with about a tenth of their 
total freight tonnage revenue. In 1934 
the railroads moved 1,822,005 ecar- 
loads of petroleum and its products 
for which they received $232,320,622. 
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NEW PATENTS 





Prepared by R. E. Burnham, patent | 
and trade-mark attorney, 511 Eleventh 
street, N. W., Washington, D. C., from 
whom copies may be obtained at the 
rate of 25c each. State number of pat- 
ent and name of inventor when order- | 
ing. 


February 11, 1936 


REFINING 

Process of treating mineral oil dis- 
tillates. Ralph H. Crosby, Hammond, 
and Bernard R. Carney, East Chicago, 
Ind. Filed Nov. 10, 1933. No. 2,030,245. 

Method for fractionating petroleum 
mixtures. George B. Coubrough, Long | 
Beach, Calif., assignor to Lummus Co. 
Filed Dec. 22, 1933. No. 2,030,281. 

Catalyst and process for decomposi- 
tion of hydrocarbons. Frank J. De 
Rewal, Camillus, N. Y., assignor to At- 
mospheric Nitrogen Corp., New York, 
N. Y. Filed Apr. 13, 1931. No. 2,030,- | 
283. | 

Solvent recovery in oil extraction 
processes. Sterling W. Diggs, Casper, 
Wyo., assignor to Standard Oil Co. 
(Ind.). Filed Feb, 23, 1933. No. 2,- 
030,284. 

Treatment of hydrocarbon oil. Wright 
W. Gary, Great Neck, N. Y., assignor | 
to Gasoline Products Co. Filed Feb. 1, | 
1933. No. 2,030,365. 

Art of cracking hydrocarbons. Harry | 
lL. Pelzer, Houston, Tex., assignor to | 
Sinclair Refining Co. Filed Aug. 28, 
1931. No. 2,030,393. 

Process of reclaiming oil containing 
carbon. George J. Strezynski, Pough- 
keepsie, N. Y., assignor to De Laval 
Separator Co. Filed Sept. 14, 1933. No. | 
2,030,480. 

Oil distillation. John S. Wallis, New 
York, N. Y., assignor to Foster Wheeler 
Corp. Filed Dec. 3, 1930. No. 2,030,485. 

Return bend for cracking - stills. 
Charles E. Ard, Birmingham, Ala., as- 
signor to Fred G. Fantz, Webster 
Groves, Mo. Filed Jan. 25, 1933. No. | 
2,030,493. a 

Process of renovating oil. Leonard T. | 
Evans, Indianapolis, Ind. Filed Sept. 
13. 1933. No. 2,630,577. 

Apparatus for expansion of hydro- 
carbons for cracking and distillation. | 
Carl Still, Recklinghausen, Germany. | 
Filed July 27, 1933. No. 2,030,771. 


MISCELLANEOUS 


Manufacture of pour point depressors. 
Frederick H. MacLaren, Calumet City, 
Ill., assignor to Standard Oil Co. (Ind.). 
Filed Apr. 10, 1935. No. 2,030,307. 

Synthetic lubricating oils. Frederick 
H. MacLaren, assignor to Standard Oil 
Co. (Ind.). Filed Dec. 1, 1932. No. 
2,030,832. 





Surveys Market for Oil 


NEW YORK, Feb. 29.—Fishing 
Gazette, trade journal of the com- 
mercial fishing industry has prepared 
a special survey of the market for 
petroleum products in the commercial 
fishing industry. Specially typed 
copies are available to the oil industry 
on request to the Gazette at 461 
Eighth Ave., New York. 
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Baker-Miller, 
Inc. 


Fr. Wayne, Ind. 





More Profitable Service 
with Curtis Lifts 


You can service any make car with greater 
speed and profit on Curtis lifts. All lubrica- 
tion fittings are easy to get at without inter- 
ference. Fully rotatable and safe atanyheight. 


Complete Accessibility for faster, more efh- 
cient servicing. 

Handle All Cars— any make, any model, 
including knee-action types. 

Self-Leveling Platform — prevents binding, 
even with sloping floors or uneven weight 
distribution. 

Drop-Away Wheel Guides— automatically 
and properly locate car on lift-—save time. 
Absolute Safety—structurally safe for loads 
up to 4 tons—plus oil-lock feature and con- 
trolled lowering speed. 


Curtis Compressors: Positive 
Centro-ring lubrication — Timken 
Bearings —‘‘V'’-Bele drive — Cen- 
trifugal unloader—Precision work- 
manship— Rugged design. Attrac- 
tive low prices — 14 to 10 H. P. 





Write for catalog and prices 


CURTIS PNEUMATIC MACHINERY CO. 


1965 Kienlen Avenue e St. Louis, Mo. 
NEW YORK « CHICAGO « SAN FRANCISCO 











for your PROFIT...CONVENIENCE...COMFORT 


National Petroleum News 
Penton Bldg. Cleveland, O. 


A “home copy” of NATIONAL PETROLEUM 
NEWS appeais to me. Enter my subscription 
for 52 weeks. Enclosed is $5.00 (in U. S.). 


MAME, .ccccccccccccccccccccccccccecs cccccccccsccoceccoeccesces - 


ADOREBB. oc cccccccccccccess cocccccccccccccccccccccsccesecsce ~ 
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The Accepted 
Standards of 
Pennsylvania 
Bright Stock 


Excellence 


Since 1900 


<> 


H-M and L-M 
Oils Are Made 
Solely By 
THE 


CONEWANGO 
REFINING CO. 


Warren, Pa. 


| pire Oil & Refining Co. 


| ican 
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Cities Service Simplifies 


Marketing Companies 


TULSA—Acquisition of the Cities 
Service oil companies of Wiscon- 
sin, Michigan and Ohio and their con- 


| solidation with its marketing subsidi- 
| ary, the Cities Service Oil Co. of Dela- 


ware, has been announced by the Em- 
The change 
was effective Jan. 1. 


W. H. Merritt, who for several years 


|has been manager of the Delaware 


unit, has been named manager of the 
consolidated group. Heretofore eacn 
of these four units Operated indepen- 
dently and reported directly to the 
parent company in New York. 

H. R. Straight, vice-president and 
general manager of the Empire com- 
pany said the new set-up, ‘‘brings un- 


| der a single directing head the Cities 


Service marketing holdings in the cen- 
tral part of the United States. Some 
800 tank and service stations, exclu- 
sive of dealers, are acquired, and 
about 650 employes are added.”’ 


The general offices of the new mar- 
keting division was transferred from 
Tulsa to Chicago Feb. 1. Division 
and sales offices will be retained in 
Winona and Milwaukee, Wisc., Detroit 
and Cleveland. 


The general office personnel in Tul- 
sa will be transferred to Chicago. This 
will mean not only the removal of Mr. 
Merritt, but also that of C. A. Willis, 
sales manager; C. E. Gardner, office 
manager; C. C. Miller, superintendent 
of operations; H. E. Butcher, credit 
manager, and their forces. The main 
office of the Empire company remains 
at Bartlesville. 


95 Per Cent of Space Sold 


For Tulsa Exposition 


TULSA, Feb. 21.—With approxi- 


| mately 95 per cent of the 15 acres of 
| exhibit space sold for the ninth In- 


ternational Petroleum Exposition to 


| be held here May 16 to 23, Tulsa is 


planning on entertaining the largest 
gathering of oil men during 1936 in 
royal fashion, according to W. G. 
Skelly, president of the Exposition. 
“No oil man can afford to miss be- 
ing in Tulsa May 16 to 23 for with ex- 


| hibits representing the cream of new 


inventions and improvements from 
nearly 500 manufacturers in 123 
cities in 26 states and such oil asso- 
ciations holding meetings as the Amer- 
Petroleum Institute, Natural 
Gasoline Association of America, and 
Independent Petroleum Association of 
America, everyone of importance will 
be here,”’ said Skelly. 


“Tulsa has set up a housing bureau 





under the exposition to make reserva- 
tions for the oil men who write for 
them and hosts have been appointed 
for each day of the exposition to repre- 
sent ten to 15 Tulsa oil companies 
each who will declare a holiday on 
their day and help to make the visit- 
ing oil men ‘feel at home’.”’ 

The hosts, according to W. B. Way, 
general manager, are: 

Skelly, opening Saturday, May 16, 
refiners day. 

W. K. Warren, president of Warren 
Petroleum Co., Sunday, natural gaso- 
line day. 

Ralph B. Pringle, vice-president and 
general manager, Tide Water Oil Co., 
Monday, production day. 

R. O. Dietler, vice-president of 
Stanolind Crude Oil Purchasing Co., 
Tuesday, pipeline day. 

R. W. McDowell, vice-president, 
Mid-Continent Petroleum Corp., Wed- 
nesday, marketers day. 

A. O. Olson, president Olson Drill- 
ing Co., Thursday, Contractors’ and 
purchasing agents day. 

W. R. Francisco, secretary-treasur- 
er Deep Rock Oil Corp., Friday, geolo- 
gists and oil scouts day. 

E. B. Reeser, president, Barnsdall 


Oil Co., Saturday, general oil industry 
day. 


Opens Houston Offices 


HOUSTON, Feb. 29.—Offices in the 
Esperson Bldg., Houston, have been 
established by the American Petro- 
leum Export Co., to operate in Texas, 
Louisiana and New Mexico and to pro- 
vide an export market for Gulf Coast 
producers and refiners. Company was 





Glenn A. Smith 
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incorporated in California in 1930 


and is affiliated with the Export Pe- 


troleum Co. of California, Ltd., 
S. Spring St., Los Angeles. 
Glenn A. Smith is president of both 
companies. J. E. Weatherford, Jr., 
who has represented the Export Pe- 
troleum for many years in Texas, will 
have charge of the Houston office. 


A new Texas corporation, the South- 
ern States Oil Co., has been organized 
to purchase crude and market all 
products in the south. 
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Increases Uses of Substitutes 


WASHINGTON — Sales of alcohol 
for use as motor fuel in Germany to- 
taled 1,385,983 barrels during the 
business year, which ended September 
30, 1935, the Commerce Department 
announces. Having only limited re- 
sources of petroleum, Germany has 
been making strenuous efforts recent- 
ly to develop substitute motor fuels 
from domestic products. About 40 per 
cent of its motor fuel comes from agri- 
cultural products, principally potatoes, 
brown coal, and as by-products from 
gas-works. 


1200 Stations in Mexico 


MEXICO CITY, Mex.—An idea of. 











gasoline marketing in Mexico and in- | 


vestments it represents is given by a 
statement of the four great foreign 


companies that are doing business in | 


this country—the California Standard 
Oil Co. of Mexico, the Huasteca Petro- 
leum Co. (Standard Oil Co. of New 
Jersey), the Pierce Oil Co. (Sinclair) 
and the Mexican Eagle Oil Co. (Royal 
Dutch Shell interests). 


The statement says that these com- 
panies have invested more than 100,- 
000,000 pesos (3.60 pesos are worth 
an American dollar) in refineries; 30,- 
000,000 pesos during the past five 
years in installing cracking units and 
other gasoline improvement facilities, 
and since 1931 they have established 
nearly 250 central bulk plants which 
with supply fleets of railroad tank 
cars and truck tanks, represent an in- 
vestment of 10,000,000 pesos. 


Mexico’s 1200 gasoline filling sta- 





tions are supplied by these four com- | 


panies’ refineries in this city and at 
Tampico and Minatitlan, Vera Cruz 
state. 


W. K. Evans Resigns 


CHICAGO, Feb. 15..__W. K. Evans, 
assistant manager of The Reig Co., 
central territory, resigned Feb. . Mr. 
Evans was in charge of retail i in 
15 states, from Pennsylvania to Utah. 
Prior to joining the Texas organiza- 
tion Mr. Evans for 13 years was 
regional manager here for the Shell 
Petroleum Corp, 
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EASY TO OPERATE 


Complete—Ready to Plug in 


The Handy Battery Servicer is a complete battery charging shop in 
itself. One compact unit includes charger, rack and discharge tester 
Requires small floor space. 6 and 12 battery 
All steel rack. Automatic, trouble-free operation. Low current 


with heavy duty clips. 
sizes. 
cost. 


No moving parts. No lubrication. 


BALDOR ELECTRIC COMPANY 
ST. LOUIS, MO. 
Write for full information—NOW 


Guaranteed 


4360 Duncan Avenue 


BATTERY CHARGERS 


Handy Servicer No. 
6RTD 
size) price, less bulb, 


12 battery size, less 
bulb.... 


OOD.Do 4 


2 years 


(6 battery 


Immediate 
Shipment 














MOTOR FUEL 


PRINCIPLES of ‘Motor Fuel Preparation 

and Application’”’ is a two-volume up-to- 
date review of motor fuel technology. Authors 
are Alfred W. Nash, professor of petroleum 
technology, University of Birmingham and 
vice-president of Institution of Petroleum 
Technologists; and Donald A. Howes of the 
Anglo Persian Oil Co. 


Volume 1—Treats refining of motor fuels ex- 
haustively, showing development of funda- 
mentals, with some of the simpler mathemat- 
ical relations, of distillation, cracking, extrac- 
tion of gasoline from natural gas, benzol pro 
duction, hydrogenation, alcohol production 


2 volumes—900 pages—$8 per vol ume. 
or both volumes to the Book Department of 


NATIONAL PETROLEUM NEWS, 1213 W. 3rd St., CLEVELAND, OHIO 


TECHNOLOGY 


and use, and other synthetic fuels and supplies 
of motor fuel. 

Volume 2—Discusses fuel properties, test 
methods, and effects of each upon engine per- 
formance. Illustrations, diagrams of refining 
equipment and testing apparatus as well as 
charts and tables are given. The whole work 
is written from the viewpoint of the modern 
higher speed, high efficiency, internal combus- 
tion engine, which has revolutionized motor 
fuel demands. 


Refinery men, students and oil men generally 
will find these two new volumes on motor fuel 
technology valuable. 


Send your order for one 








HEMICAL ENGINEERS’ 
HANDBOOK, is the most com- 
plete of its kind published. 


More than 2500 pages of material 
are arranged in 30 sections. Of 
particular interest to the refinery 
man are the following sections .. . 
each section, in effect, a compact 
handbook of its subject: 


Physical and Chemical Calculations 
. . . Flow of Heat . . . Evaporation 
. . . Gas Absorption . . . Distillation 
. . . Measurement and Control of 
Operating Variables . . . High 
Pressure Technique .. . Fuels 


Power . . . Refrigeration . . . Cost 
Accounting . . . Patents and Patent 
Law, etc. 


NATIONAL PETROLEUM NEWS 


is check for $9. 





Send me Perry’s “CHEMICAL ENGINEERS’ HANDBOOK”, postpaid. 


Chemical Engineers’ Hand book 


Compiled under direction of John H. Perry, physical 
chemist and mechanical engineer, E. I. du Pont 
de Nemours & Co. Assisted by 60 special- 
ists and more than 150 chemists and 
engineers — 2609 pages 


Every section is supplemented by 
a profusion of comprehensive 
formulae, charts, tables, illustra- 
tions and schematic diagrams. 


Throughout, the material has been 
arranged for quick reference to the 
essentials required by men in practi- 
cal contact with chemical engineer- 
ing problems of all types. 


Whether you are a_ practicing 
engineer, executive, plant or labora- 
tory worker . . . no matter what 
your question . . . it is concisely 
explained and illustrated, authori- 
tatively handled by a _ specialist, 
and instantly accessible. 


Price $9 


—_—=s =e = ee ee ew ew ee ee oe Clip end Mail em ee were eee 


Penton Bldg. Cleveland, Ohio 


Enclosed 
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Ready Now: 


OIL PRICE 
HANDBOOK 
For 1935 


‘‘Send the OIL PRICE HANDBOOK for 1935 the 
minute it is off the press. It is one of the greatest 
time-and-money savers in our organization.”’ 











Requests like these coming in almost daily prompt 
this advance announcement of our 12th edition 


of the OIL PRICE HANDBOOK. 


Orders will be filled in the order of their receipt. 
If you wish one of the first copies off the press, 
send your order in NOW! 


The 1935 OIL PRICE HANDBOOK is the most 
complete record of oil prices ever published for 
the industry— 


Refinery, tank wagon, crude and export markets— 
conveniently indexed—a Refinery Directory by 
states giving plant location, daily crude capacity, 
cracking process used, etc. 


First come, first served! If you want one of the 


first copies off the press, send your order in 
TODAY! 
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NATIONAL PETROLEUM NEWS 
Penton Bldg., Cleveland, Ohio 


Send 1935 OIL PRICE HANDBOOK and Refinery Directory. Attached is check for $10.00. 


(On order of 5 copies special discount of 5%; 10 or more copies 10% discount; 50 or more copies 20%, pay- 
able in advance). 


eee meee eee eee reer reese eee eeeeeeeeeeeeeeeeeeseeeeeeeeees 
eee eee reer eee eee eee eee eeeeeeeeeeeeeeeeeeseeeeeeeeeeee 


see eee eee mere eee eee eee eeeeeeeeeeeeeeeseeeeeeseeeeese 
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Quail Commits Suicide 

Some hunters, and fishermen, return 
from the pastime to relate their 
achievements, picturing their mighty 
deeds with the bare, unadorned 
language of the country. Others, 
more practical souls, with a legal bent 
endeavor to go on record about their 
exploits. 

Such was the case with a hunting 
party in Kansas, and their tale of the 
quail that chose to commit suicide 
rather than take any chance escaping 
from the deadly aim of some oil men. 
The following affidavit tells the story. 
Among the heroes identified with the 
oil business are Robert R. Cox, 
treasurer of Kanotex Refining Co.; 
Alfred Sowden, independent producer; 
and the notary, Dan Smith, is the 
notary in Kanotex’s legal department. 

Read on about the quail that com- 
mitted suicide: 

AFFIDAVIT 


STATE OF KANSAS 


SS: 
COUNTY OF COWLEY 
Jack Bolton, Boyd (L. B.) Mohler 
and Alfred Sowden, all of Arkansas 


City, Kansas, of lawful age, being first 
duly sworn, depose and say that on 
the 27th day of November, 1935, your 


deponents and Robert R. Cox, of 
Arkansas City, Kansas, were quail 
hunting about 4 miles northeast of 


Wauneta, Chautauqua County, Kansas, 
and about 10:30 o’clock in the fore- 
noon of that day your deponents and 
the said Robert R. Cox were walking 
over and through what is commonly 
called slough grass, which was so 
heavily matted it was difficult for quail 
to get out of it quickly, and as said 
hunting party proceeded through such 


A New Offense 


















NOT AT ALL, MY 
GOOD MAN - You 
wuz MERELY 

FLYIN’ TOO Low! 






DON'T TELL ME 
}WAS DRIVING 
TOO FAST, 

OFFICER! 
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grass Robert R. Cox heard a quail at- 
tempting to escape from such grass, 
and upon hearing the quail attempting 
to escape from such matted grass, he 
turned quickly in the direction of the 
quail, and instantaneously the quail 
flew against the barrel of his shot gun. 

Deponents further say that the quail 
struck the barrel of said shot gun at 


a point which was near the end of 
the shell magazine affixed to said 
barrel. 


Deponents further state that Robert 
R. Cox picked up said quail and placed 
it in his hunting coat; and that not 
a shot was fired; and that said quail 
met no violence other than flying 
against the barrel of the shot gun. 

Your deponents and each of them 
state this affidavit is being made from 
their actual knowledge and 
observation, 

Further deponents sayeth not, ex- 
cept that they are informed that 
Robert R. Cox subsequently ate said 
quail, and for that reason is unable to 
offer it as an exhibit. 

L. B. Mohler 
Alfred Sowden 
Jack Bolton 

Subscribed and sworn to before me, 
a Notary Public, this 10 day of Jan., 
1936. 


personal 


Dan Smith 
Notary Public 
My Commission Expires: Feb. 13, 1937 
NPN 
Helpmeet 
Phil: ‘‘I understand i 
a great help to a man.” 
Bill: ‘“‘Yet, she’ll stand by you in all 


that a 


the troubles that you wouldn't have 
had if you hadn’t married her.’’ 
Shell Globe, 
Shell Petroleum Corp. 
NPN — 


A negro parson held forth as follows: 


“Brudders and sistahs, I want to warn | 
you against de heinous crime ob stealin’ | 


” 


watermelons. 
At this point an old negro rose up, 
snapped his fingers, and sat down again. 
“Wharfo, brudder, does yo’ rise up an’ 





wife is} 


| 
| 
| 





snap yo’ fingers when I speak of water- | 
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melon stealin 

“You jes’ reminds me, parson, where I 

left mah knife,” was the reply. 
The Diamond, 
Mid-Continent Petroleum Corp. 
NPN 
Wadda Dive 

Visitor: ‘“How’s the 
pool?” 

Supt. of Insane Asylum: ‘Fine! 
become popular with the patients, 
especially those that can dive, that I am 
thinking of having it filled with water.” 

The Unloading Rack, 
A. Y. McDonald Mfg. Co. 


new swimming 


so 


It’s | 


at Low Unit Cost 


_ NEVER BEFORE hove 


available at a price to meet the needs 


foto lo Mmasleley Mm el-1-18) 
fo} Molo MA-1AIL 1-16 Ahem Luilolimele)olielelalelilelaly 
Only largest advertisers have enjoyed 
the use of this most valuable of media 


-ToTelalialo Ma ial-Muuslohloldlale mmol lelila 


GOUSHA QUALITY —Accuracy and legi- 
olLIAA memmmaleh AME lalil’l-lala-lo Mt Viil-lalee MME -lo le 
ing petroleum marketers to use millions 


oh MC ToN Talo Mile lor molalal (olin y 


NEW ROADS — and new routings mean 
foTo fol -To Mo} oy ofolalvialhil-s Mm (om ol lilo Mm oll iial-T 1) 
with accurate road maps. Establish your 
od Ko lot Moh Mm ol"T 111-11 Mol Mlal-Tolelolllolal-1a ME lol 


roTV ital lal irom ol alate MM allel duilelilela) 





Send this coupon or write for information. 


THE H. M. GOUSHA COMPANY, 
536 Lake Shore Drive, Chicago, Illinois. 


Please quote us cost of maps for our in- 
dividual requirements. 

Approximate Quantity 

Firm Name 


City 


GOUSHA 


WORLD’S LARGEST ROAD MAP SPECIALISTS 
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TRANSACTIONS IN OIL STOCKS ON NEW YORK STOCK EXCHANGE 




















Last Transactions Week Ended Feb. 29 
1935 1936 Listed Par Current Div. Sales Week’s 
High Low High Low Shares Value Company Dividend Paid Shares High Low Last Change 
80 484% 92 75 788,675 Pie; ARON CABO ono osc scp secanes 50cQ Jan. 31, 36 6,800 *92% 84 91 + 6% 
44 29% 51 43 2,290,412 $25 Associated Oil Co.............. 20c Dec. 31, 35 30 49 49 49 —_ 
28 20 34 27 2,696,652 25 Atlantic Refining Co. 25: Sept. 16, 35 18,800 32% 30 . 31% — % 
14% 5% 18% 14 2,258,779 ee SO eee 20c Feb. 1, 36 17,600 17% 161% 17 — %& 
91 % 18% «8% 1,444,970 Colonial Beacon Oil Co......... mite  pcpinadienm eae 370 *18% 16 | 18% + % 
12% 6% 15 11% = 13,996,072 N.P. Consolidated Oil Corp.......... 25ce Oct. 10, 35 102,300 14% 13% 14% + %&% 
112% 108% 104% 101 132,771 $100 CS ete Saree $2Q pe re oe. ass A Sirk 7 
5 15% 38% 33 % 4,722,652 5 Continental Oil Co............. 25c Jan. 31, 36 22,400 37% 35% 355% — 1% 
22 11% 34% 22 413,333 $10 General Asphalt Co............ Mates, 0 “eituataeuntes 9,600 33 34 31% 324%— % 
ch i. | ee 95,841 Co ee Rate) |S asMaeaeace. ‘dasa ee MRE Sok ee 
7 1% 12% 6% 78,234 25 USS UR a ae ee eri 31,200 11% 10 a 11 — & 
54% 2% 8% 4% 1,207,132 10 Indian Refining Co............. Sock dieislaka oe 600 z 61% 7 — 
1% a ae 1,309,060 N.P. Louisiana Oil Ref’g. Corp....... eee. awe cores nee eres Pee Swan 
15 4% 17% 13 40,000 $100 = Se eee ee Neat! StornGaneee 100 144% 14 144% + % 
3 1 Sig 2 330,000 N.P. Maracaibo Oil Exploration Co... . eae 5 “inane ahveainie 26,900 *5 14 334 4% +1. 
20% 9% 22 19% 1,857,912 $10 Mid-Continent Pet. Corp........ 25c Dec. 2, 35 7,900 20% i. 19% —1% 
14% 9% 17% 13% 6,563,377 eee I I osc a iw 5 comme one's 15c Dec. 14, 35 20,000 16%4 1534 164% -—- & 
10% 20% 17 4,699,885 $5 Pan Amer. Pet. & Transp. Co.... oe ei Res Sovate or e yea 
1% % 3% 1% 199,370 N.P. Panhandle Prod. & Ref’g. Co.... 700 2% 25% noe 
20 6% 34 18 17,994 $100 ON PAs BOR rene bid avd 150 31% 29 54 30 —]1 
14 7% 17% 13 2,153,444 5 Petroleum Corp. of America.... 33c Oct. 31, 35 7,700 17% 144% — 
40 13% 45% 38 4,439,450 N.P. Phillips Petroleum Co........... 25cQC Feb. 29, 36 20,100 44 41% 43 — 1% 
1% 4 2% K 1,184,817 Sze Peres OF Corp.......6 cccccccecs ta° 8 =6—S Nee cen ee. | eee ee oe x ed 
8 2% 17 8 150,000 100 rere re jw.  Jecvakweoes 3,100 14% 12% 13 34 0 
1% % 2% #1 ¥4 2,500,000 N.P. Pierce Petroleum Corp......... cua aeternieaie 5,700 2 1% 1% — 
13 644 154% 11% 1,050,000 a ee ree 25cQ Mar. 30, 35 6,000 14% 1334 a. = & 
17 5% 21% 16% 3,038,370 A Teer ae eee a5:  Sdeeseunkes 55,800 21% 193 20% — % 
103 34% 115 102% 167,640 100 do 6% pd rere ry Terr ee ae > aun medians 1,500 110% 109 1104 +1% 
119% 49% 130 115 130,000 $100 CRC i oso casacaaes aks .eassinewad 1,460 128 12434 126% +1% 
2934 57 48% 425,342 a Royal Datch Go. (N. Y. shares) .. $1. 70 Aug. 1, 35 400 54 53% 544% —1% 
36% 20% 38 33% 1,244,383 N.P. Seaboard Oil of Del............ 35cQ Dec. 14, 35 17,800 3634 33% 36% +1% 
39 20% 43% 38% 56,148 £2 Shell Transport & Trading Co... . —_ 237 July 24, 35 30 «=*43% 43% 43% +3% 
16% 5% 19% 15% = 13,070,625 + Sn CAPER ccascsoce  sdae  smesabacee 16,100 1834 167% 7% —1% 
lll 63% 117 110% 400,000 $100 SS ee ee Seka. || eae 800 116%4 115 115 —2 
18% 43%, 6% 5S 461,000 10 Simms Petroleum Co........... **$1.00 Jan. 27, 36 7,800 5% 5 5\% 0 
20% 6% 27% 19% 1,100,069 ee i ee ere Ro Se ee 2,700 25% 24 24%— % 
116% 60 119% 116 120,000 100 SS _ eee en ake!) | selina © Che-guhuee aes ati aes 6 
15% 10% 17 14% = 31,701,348 15 Socony Vacuum Oil Co......... Sept. 16, 35 58,300 16 15% 185% — \ 
116 lll 113% 112 764,925 100 SS. O. Export Corp. pfd.......... 2 "50S. A. June 29, 35 100 113% 113% 113% — 
414 27% 47% 39% 13102900 N.P. S.0.California.... 221222227 25cQ Dec. 16, 35 26,500 46% 44% 45% — & 
33% 23 ee oe 15,215,677 Se: eo Os BOR, 0 cs dee bose wasenee 25c Dec. 16, 35 20,200 39% 37% 385% — % 
32 20 30 28% 146,542 SS Sere en 50c Oct. 31, 34 500 30 29 29% — kh 
52% 35% 61% 51% 25,740,965 eas, ©), DONO oon vcedsseswaie 75¢ Dec. 16, 35 45,100 6034 584 59% —1% 
77 60% 89 72 1,590,406 N.P. Sun OilCo..................... 25eQC _—— Dec. 16, 35 800 8534 «83 84 0 — 214 
121 115% 122 118 100,000 = $100 SRA ae sreen $1.50Q Mar. 2, 36 180 *122 120% 122 +1 
3% 1% 5% 3 966,979 $1 Superior Oil Corp. (Del.)........ wae. Oo pete eiaee 31,800 5\% 45% 5 0 
304% 16% 373 4 28% 9,851,236 ee WO WOON SN. 6 <n vba cca ovieces 25cQ Jan. 1, 36 72,400 ¥*37 34 34 37 + 2% 
9% 3% 15% 1% 930,570 10 ‘Texas Pacific Coal & Oil Co.. scone ae 100,500 *15% 12% #$%15% +2% 
15% 7% 193% 14% 5,998,919 N.P. Tide Water ri. me Oil Co.. 25c Jan. 15, 36 32,100 19 17% 18% — k& 
104% 84 105 100% 695,503 $100 dee od Seen ee PS ee $1.50 Jan. 15, 36 2,600 *105 103% 8105 + 
48 26% 59% 52 2,191,823 N.P. Tide Water Oil * 0 eer er 50c Dec. 31, 35 80 58% 58 58% 
24 143, 2844 23% 4,386,070 25 Union Oil of California.......... 25cQ Feb. 10, 36 8,400 277 %% 27% — % 
26% 20% 31% 22% 1,200,000 N.P. Union Tank Car Co............. 30cQ Mar. 2,3 2,300 30 29 29 — 1] 
1% yy 2% 1h 759,538 N.P. Warner Quinlan Co............. cute. Seieaecaas 15,800 *21¢ 2 2% + % 
3% #1 4% 2% 431,443 ee eo ee eee 700 3% 3% 3% + 
*New high. tNew low. x Ex-div. **Dividends of liquidation. tStock dividend. a » ee 33 1/3 florins. 
C Paid 25c extra Feb. 20, 36. 
Last Transactions Week Ended Feb. 29 
1935 1936 Shares Par Current Div. Sales Week's 
High Low High Low Issued Value Company Dividend Paid Shares High Low Last Change 
16 6 18 13% 36,000 $25 Borne Scrymser Co............. 50c Oct. 15, 35 50 18 18 18 0 
42 30% 50 39% 200,000 50 Buckeye Pipe Line Co........... 75 Dec. 14, 35 200 45 45 45 —2 
157 115 124 117 120,000 Cc Nenbesuely’ ho $2.00 Dec. 27, 35 250 *124 122 123 0 
23% 10 3434 19% 5,977,873 N. P Creole Petroleum Co............ 20c Dec. 31, 35 8,700 31% 30 30% —1% 
38. «33% «44~—«O39 50,000 $50 Eureka Pipe Line Co............ $1Q Feb. 1, 36 100 = 43 43 43 0 
64 44 73% 62% 8,968,479 N.P. Humble Oil & Refg. Co.......... 25cQ Dec. 26, 35 6,900 7034 68 684% — 2% 
22% 15% 24% 20 26,919,871 N.P. Imperial Oil Ltd............... 25S. Dec. 2, 35 10.400 24 23% 23% — % 
22% 15% 24% 20% N.P. — do registered............... 25cQ June 1, 34 600 23% 23% 23% — % 
6% 3% 9% 5% 300,000 $10 Indiana Pipe Line Co........... 20c** Nov. 15, 35 300 8 734 8 — \ 
39%, 28 393% 3344 14,324,088 N.P. International Pet. Co............ [75¢S Dec. 2, 35 9,300 38% 37 37% + & 
10% 6% 15% 10% 509,000 $12.50 National Transit Co............. 35¢ Dec. 15, 34 900 «(13 122% 13 — & 
4% 3 6% 4% 100,000 5 New York Transit Co........... 15e S.A. Oct. 15, 34 100 5% 5% “_. 
8 5% 9% 7 120,000 10 Northern Pipe Line Co.......... 25c S.A. Jan. 2.35 1,000 8 7% ss — 3 
107% 9014 10914 104% 562,122 100 Ohio Oil Co. pfd.........22221! $1.50Q Dec. 14, 35 1,200 109 108 109) +1 
11 5 8 8 400,000 25 Penn Mex. Fuel Co............. ae ae Dec. 22, 33 200 8 8 8 0 
5 3% mH 4% 100,000 10 Southern Pipe Line Co.......... 15c¢ Sept. 3, 35 700 6 5\% 6 + \% 
34% 215% 3614 3234 1,200,000 25 South Penn Oil Co.............. 40c Dec. 28, 35 3,000 *36% 34% 36% +1 
56. 45% 56 54 35,000 50 South West Pa. Pipe Lines... ... $1Qtt  Dec.31,35  ...... ee ea oe ea 
24 «+18 23% 2 2,604,790 SO 6. GO. eebey........05..... 25¢ Dec. 14, 35 2,700 22% 421 21% — % 
12 73% 14% 11% 188,403 2S B.C isc ac cs accscnss kent June 20, 34 600 125% 124% =12% — %& 
23% 11% 27% 21% 753,740 Ss SS CPPS RRR wee Apr. 16, 34 4,200 27% 25 2% — % 
9944 89 1041, 97 120,000 ee “ar Oe" eeeeneyeder $1.25Q Jan. 15, 36 25 100 100 100 — 3% 
6 2% 6% 5% 34,158 25 Swan Finch bil ee 87 4c ie. ee ae sien ae ve 
*New high. tNew low. {Imperial Oil Spec. 37 %c Dec. 2, 35. oy ae Pet. Spec. 50c Dec. 2, 35. 
x Ex dividend. **15c regular; 5c extra. ttPaid $1 extra Dec. 31, 


4 ts rom . 
Benzol Exports Higher of the year reached 10,862,000 gallons ed States as a world producer of 
WASHINGTON invoiced at $1,919,700 compared with benzol, have increased during 1935. 
ports of benzol have increased mark- 7,000,000 gallons valued at $1,333,000 American benzol is used principally in 
edly in 1935, the Commerce Depart- for the corresponding period of 1934. Germany for technical purposes in in- 


ment reports. Imports of American benzol into Ger- dustry while German benzo] is used 
The total for the first ten months many which is second only to the Unit- as motor fuel. 
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r 
OIL AND ROYALTY STOCKS ON NEW YORK CURB ADVERTISERS 
iam Fk Foe «IN THIS ISSUE 
1935 1936 Par Sales Week's 
igh Low High Low Value Company Shares High Low Last Change 
tt % 41% ts N.P. American Maracaibo... , 12,100 1% 1% 1% + =X 
3% & 6% 3% #N.P. Arkansas Nat. Gas.... 4,400 6 5% 6- o- , 
33% % 6% 3% N.P. = ard eae Ceara ene 18,600 6% 5 a 18 - is This index is published as a convenience to the 
7 24% 8% TT $10 oe re 2,200 8 7% + % , : = a ; 

168) 1434 24° 168$ NP. British! Amer. Oil coup. = 2h 28 Gi 1h eee eee 
4% 1% 4% 2% (.$% Carib Syndicate....... 7,100 4% 3% 3% — \% | Tete, Out National Fetroteum News macoaiain 
3% 3%06C<CiTHYSC8 N.P. Cities Service......... 109,500 534 5 5% 5g no responsibility for errors or omissions. 

474% 6% 55% 41% $100 Saree 2,900 53 504 51% 2% 

4% % 6% 4 10 Ge Ce. Min kecwss 200 514 544 5% 0 

43 6 54 42 100 a. a ae 40 45 _ 44 44 - ] 

2% % 3% 1% N.P. Colon Oil Corp....... 42,300 3% 2% 3% + 3 2 

1% \% 4% 4 N.P. Columbia Oil & Gas vtec. 31,400 4% 3% 44 0 Baldor Electric Co... . eae cetera _ 73 
3 1 3% 2% $1 Consolidated Royalty. . 1,000 3% 3 3 0 Blackmer Rotary Pump Co.........Fourth Cover 
1% Ke 4% 1% ‘N.P. Coaden Oll........... 13,600 3% 234 23% — %&% 

6% % «17 6% $100 oS rere 900 14 12% 13 - 2 
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Union Oil Co. of Calif. Reports 
Highest Profit Since 1930 


LOS ANGELES, Feb. 20 


ISCLOSING the _ largest 
D earnings since 1930, Union 
Oil Co.’s annual report to 
stockholders showed net profits 
for the year ended Dec. 31, 
1935, amounted to $5,038,286, 
equivalent to $1.15 a share on 
the 4,386,070 shares outstand- 
ing. This was after deducting 
all charges, including costs of 
sales, operating, selling, all 
general expenses, and provision 
for depletion and depreciation. 
Net profit for 1935 compares 
with $2,902,733 or 66 cents a 
share in 1934 and exceeds an- 
nual dividend requirements of 
$1 per share. Profit before de- 
ducting depletion and déprecia- 
tion charges aggregated $13,- 
320,317 or $3.04 per share in 
1935, compared with $9,700,755 
or $2.21 per share in 1934. The 
provision for depletion and de- 
preciation increased $1,484,009 
over 1934 and totaled $8,282,- 
03 the increase being due 
principally to the additional 
amount provided for depletion 
and depreciation of oil lands 
and development occasioned by 
the larger quantity of crude oil 
produced during the year. 


Sales and other operating 
revenues in 1935 amounted to 
$63,787,543, a gain of $4,083,- 
802 over the $59,703,741 re- 
ported for 1934. This is after 
deducting $11,615,642 in 1935 
and $10,593,104 in 1934 col- 
lected from customers and paid 
to states, provinces and the 
federal government for gasoline 
and lubricating oil taxes and 
state sales taxes. Sales volume 
of 30,403,727 barrels in 1935 
compares with 28,840,553 bar- 
rels sold in 1934, the increased 
volume being mainly in re- 
finable crude and_= gasoline. 
Average realization per barrel 
of $2.01 is the highest since 
1930 and compares with $1.99 in 
193 Cost of sales and operat- 
ing, selling, and general ex- 
penses showed but a very slight 
change, being $49,190,088 for 
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the year compared with $49,- 
131,916 in 1934. 


Production, subject to roy- 
alty, of crude oil and natural 
gasoline increased 3,788,896 
barrels to 18,717,201 barrels in 
1935. The greater portion of 
this increase occurred during 
the latter half of the year, when 
there was no curtailment of pro- 
duction in California, in order 
that the company might protect 
its properties from drainage by 
offset wells. At the close of the 
year the company’s daily pro- 
duction of crude oil and natural 
gasoline subject to royalty was 
64,000 barrels from 686 wells. 
At the same time, 403 wells 
were shut in. 


URING the year the company 
drilled actively in compli- 
ance with lease requirements, in 
seeking extension of proven 
fields and deeper zones therein, 
and in testing of new areas to 
develop new crude reserves. A 
total of 95 wells were completed 
by Union for an initial combined 


production of 81,000 barrels 
daily, and on Dec. 31 it had 15 
active drilling wells as com- 
pared with 17 at the close of 
1934. 

Capital expenditures during 
1935 amounted to $8,781,994 


and were made for the following 
principal items: oil lands and 
development, $6,533,091; im- 
provements to existing pipe line 
facilities, $574,401; betterments 
to refineries, gas and natural 
gasoline facilities, $337,188; 
and additions to marketing sta- 
tions for expansion and im- 
provement, $1,267,805. 


In May, 1935, the company 
completed refunding operations 
through the sale of $7,500,000 
of 12-year 4 per cent con- 
vertible debentures due in five 
equal installments in the years 
1936-1940 with interest rates 
ranging from 1% to 3% per 
cent, the net proceeds from 
which, together with other 





treasury funds, were used to re- 
tire $13,463,000 then outstand- 
ing 5% 


debentures, due in 
1945, at 102 plusinterest. This 


refunding will effect a material 
saving in interest charges. 


At the close of 1935, current 
assets of $41,903,948 were over 
6% times current liabilities of 
$6,358,207, with cash resources 
of $12,900,391, an increase of 
$2,329,836 over the end of 
1934, alone equal to more than 
twice current liabilities. Re- 
ceivables, less reserves, amount- 
ed to $5,809,766. Inventories of 
crude and refined oil products, 
valued at or below current costs 
and below market aggregated 
22,893,075 barrels valued at 
$20,916,166, as compared with 
22,838,549 barrels valued at 

22,615,432, at the end of 1934. 


The average value per bar- 
rel, including transportation, 
was 91 cents at the close of 
1935, versus 99 cents a year 
ago, the decrease being due 
principally to the lower cost of 
crude oil and finished products 
at the close of 1935 as a result 
of the larger quantity produced 
by the company and the lower 


posted prices prevailing for 
crude oil at the end of 1935. 
Northern Pipeline Co. 
Northern Pipe Line Co. re- 
ports net income in 1935 of 


$76,575, after depreciation, fed- 
eral taxes, etc., equal to 63 cents 
a share on 120,000 shares of 
(par $10) capital stock. In the 
preceding year net income to- 


taled $83,687 or 69 cents a 
share, 
The company’s surplus ac- 


count increased from $164,683 
on Dec. 31, 1984 to $181,214 at 
the end of 1935. 

Current assets on Dec. 31, 
1935 totaled $168,850, exclusive 
of $352,700 in U. S. Govern- 
ment Bonds. Current liabilities, 
same date, were $55,069. 

*% * * 
Indiana Pipe Line 


Indiana Pipe Line Co.’s profits 
were higher in 1935 than in 
1935 totaled $168,850, exclusive 
report of D. S. Bushnell, presi- 
dent. Net income, after all 
charges, totaled $167,187 in 
1935 compared with $117,149 in 
1934. The 1935 profit was equal 
to 56 cents a share on 300,000 
shares (par $10) of capital 
stock. 

Balance sheet shows profit 
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and loss surplus was $290,130 
at end of 1935 compared with 
$231,254 at the end of 1934. 
Current assets on Dec. 31, 1935 
were $312,724, exclusive of $1,- 
131,000 in U.S. Government and 
Bank Income Debenture Bonds. 
Current liabilities were $82,908. 


New York Transit Co. 

NEW YORK—Report of the 
New York Transit Co. for the 
year ended Dec. 31, 1935 shows 
net income of $52,722.94 after 
depreciation, federal taxes, etc., 
equal to 52 cents a share on 
100,000 shares (par $5) of 
capital stock outstanding. In 
1934 net income of the company 
was $29,855.25 or 30 cents a 
share. 

Balance sheet as of Dec. 31, 
1935 shows current assets of 
$98,486.25 in addition to $223,- 
301 in U. S. Government, muni- 
cipal bonds and preferred stock. 
Current liabilities were $6,- 
881.48. At the end of the pre- 
vious year current assets totaled 
$111,844 in addition to $203,- 
363.21 in U. S. Government and 
municipal bonds and $16,898.92 
in current liabilities. 

D. S. Bushnell, president in 
making his annual report, 
called stockholders attention to 
the “‘increasing local, state and 
federal taxes which are seen to 
amount to one-third of ‘net 
revenue from Operations.’ Be- 
ing a common earrier, operat- 
ing under published tariff rates, 
and in a highly competitive 
business, your company cannot 
readily adjust its rates to meet 
these increasing taxes, as might 
be possible in other lines of 
business.”’ 

“Stockholders are urged to 
give careful consideration to 
the oppressive tax situation that 
confronts this industry,’ he 
concluded. 





Joins British American Board 


TULSA—Election of Freder- 
ick Arthur Gaby, Toronto, and 
Arthur B. Purvis, Montreal, to 
the directorate of the British 
American Oil Co., Ltd., has been 
announced here by William K. 
Whiteford, executive vice-presi- 
dent of British American Oil 
Producing Co., operating unit of 
the Canadian company. 

Mr. Gaby, distinguished in 
electrical engineering, was the 
chief executive officer of the On- 
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tario Hydro-electric Power Com- 
mission from 1912 to 1934. In 
1934 he was appointed assistant 
to Sir Edward Beatty, president 
of the Canadian Pacific railway. 
He has resigned that position to 
devote full time to the British 
American company, of which he 





has been made executive vice- | 


president. 

Mr. Purvis is one of Canada’s 
industrial leaders. He is presi- 
dent of Canadian Industries, 
Ltd., Dunlop Tire, Ltd., andisa 
director of General Motors of 
New York, Bank of Montreal, 
Bell Telephone Co. and Sun Life 
Assurance Co. 


W.P.R.A. Convention Dates 


TULSA, Feb. 1.—The annual 
meeting of the Western Petro- 
leum Refiners Association will 
be held April 9 and 10 at the 
Elms Hotel, Excelsior Springs, 
Mo., according to an announce- 
ment from the association’s 
headquarters here. 


Wins Well Treating Suit 

WASHINGTON, Feb. 17. — 
Dow Chemical Co. won its suit 
to sustain the validity of the 
Grebe and Sanford patent for 
treating oil wells with hydro- 
chloric acid, in the Circuit 


Court of Appeals for the Tenth | 


Circuit. This decision reversed 
the district court’s decision. 
The patent was validated in 
spite of the prior art as repre- 
sented by the Hermann Frasch 
patent of 1896, who attacked 


| 


the limestone in wells with acid | 


to increase oil recovery. The 
Dow-owned patent utilizes this 
idea along with that of the use 
of inhibitors to prevent the ac- 
tion of the acid on the steel of 
the well casing and tubing, the 
latter having been used _ for 
years in the steel industry. 


Motor Carrier Tariff Deadline | 


Extended 
WASHINGTON, Feb. 24.— 
The Interstate Commerce Com- 
mission has extended until 


March 23 the deadline for filing | 


tariffs and schedules by motor 
carriers subject to the bus-truck 
law passed last session. Such 
tariffs and schedules become ef- 
fective April 1. 


THE 
OIL INDUSTRY 
EXCHANGE 


Positions Wanted 


REFINERY SUPERINTENDENT, © technical 
Ten years experience, design, construction and 
operation complete refinery. Address Box 288. 


GENERAL REFINERY MAINTENANCE, 10 
years electrical and mechanical experience, de- 
sire change. Thirty-five years old; married, 
now employed. Address Box 300. 


ADVERTISER OPEN FOR’ PROPOSITION 


where his services would prove useful. Been 
identified with oil business in Northern New 
Jersey for past twenty-five years. Operated own 


company eighteen years. His activities included 
sales of lubricating oils both industrial and 
automotive, solvents, gasoline, fuel oils in addi- 
tion oil brokerage and the operation of gas 
stations. In this line of work has managed 
many men, created sales and purchased vast 
quantities of petroleum products. His services 


are available immediately. Address Box 303. 
Wanted to Buy 

WILL PURCHASE tank truck over 4,000 gallon 

eapacity. Address Box 10, Room 2135, 50 West 


50th St., New York, N. Y. 


Professional Services 





ACCURATE LABORATORY TESTS 
GASOLINE OIL 


Standard Methods Employed 
Octane Ratings by A. S. T. M. CFR Unit 


THE DETROIT TESTING LABORATORY 
654 Bagley Avenue, Detroit, Mich. 








L. G. Huntley J. R. Wylie, Ir. 


HUNTLEY & HUNTLEY 


PETROLEUM GEOLOGISTS 
AND ENGINEERS 


Grant Building PITTSBURGH, PA. 








ANTI-KNOCK VALUE 
DETERMINATIONS 


THE GRAY INDUSTRIAL LABORATORIES 
Chemists and Engineers 


Specialists on Petroleum Products 
961-976 Frelinghuysen Ave., 


NEWARK, N. J. 
Telephone Bigelow 3-4020 








ROYAL E. BURNHAM 
Attorney-at-Law 


Patent and Trade Mark Practice 
Exclusively 


611 Eleventh Street, N. W 
Washington, D. C. 











Miscellaneous 





Advertisers having box numbers 
should be addressed in care of 
National Petroleum News, 1213 
West 3rd Street, Cleveland, 
Ohio, unless otherwise specified. 
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Atfright is Viking 6 Pump Multiple 
Outfit. Three Pump Unit is mount- 
ed on Four Pump Base and Five 
Pump Unit is mounted on Six 
Pump Base, leaving space for 
additional pumps when desired. , 


13-YEARS - Time Tested 


When you buy Viking Rotary Pumps you 


are investing 


your money in pumping 


equipment that has proved its efficiency 


and economy 


for a quarter century. 


There is no guess work—no experimenta- 


tion attached to the purchase of Viking 
Rotary Pumps. Over a half million of 
these simply-designed, sturdily constructed 
pumps are in successful operation today— 
scattered to the four corners of the world. 





For pumps of Proved Perform- 
ance—for pumps of Greatest 
Economy, and Longest Life, 
invest in Vikings. Write today 
for Special Bulk Plant Bulletin 
and Prices. 





Viking “‘Straitline’” Outfits. The last word in single pumping 


units. Capacities from 10 to 450 G.P.M. 


Narrow, compact 


bases. Single and double gear reductions. Viking New Type 
Relief Valve standard equipment. 
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VIKING ROTARY PUMPS 







Viking Truck Mounting Pumps . 
Improved Bases with Radial Pedestal Bearings that 
eliminate mis-alignment and end thrust. Capacities of 
20, 35, 50, 90 and 200 G.P.M. For attaching to running 
board or chassis. Can be driven by conventional power- 
take-off units or other similar means from truck trans- 
mission or drive shaft. 


. . mounted on the New 





Viking “Big Boy” Twins. Big pumps for 
biz jobs. Made in capacities of 300 and 450 


G.P.M. per pump. Either short or firewall 


y } K | a G P U 4 Pp C 0 bea Pp A x Y a — tase ‘wa oe 


Cedar Falls, lowa 





Pictured above is the VIKING “GIANT” TWIN Outfit 
with capacities 750 and 1050 G.P.M. per pump. Especially 
designed and built for barge service and equally applicable for 
heavy duty in large bulk plants. If your needs require extra- 
large-sized equipment, write for special information. 
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